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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

1. How many years have you been a resident of Alaska - or have you lived here your entire life? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Less than 5 years             5%    3%     9%     8%     2%     4%    11%     5%    6%     3%    5%     6%    3%    2%     6%     4%     3%   10%     4%     3%    8%     5%     2%     5%     4%     4% 

 

5-10 years                    9%    9%     9%     9%     8%    11%     6%     8%    9%    14%    9%    10%   12%    6%     8%     7%    11%   10%     8%     9%   10%     6%    10%     9%     9%     6% 

 

11-15 years                   8%    8%     7%     8%     9%     8%     5%     6%    9%    10%    7%     9%    7%    7%     7%     6%    10%    8%     9%     7%    5%     8%     9%     7%     7%     7% 

 

16-20 years                   9%    7%    14%     9%     8%    11%     6%    10%    7%    12%   10%     7%   14%    6%     5%     7%    12%   10%    10%     7%   11%     9%     8%    10%     6%     3% 

 

Over 21 years                43%   47%    36%    38%    46%    39%    47%    46%   40%    34%   43%    42%   38%   52%    51%    56%    32%   35%    42%    49%   36%    42%    49%    46%    37%    37% 

 

Entire life                  24%   25%    23%    23%    23%    26%    23%    22%   26%    28%   24%    23%   24%   24%    21%    19%    29%   24%    25%    21%   26%    28%    19%    19%    33%    41% 

 

DK/NS                         3%    2%     2%     4%     3%     2%     2%     3%    3%      -    2%     3%    2%    2%     2%     3%     3%    2%     3%     3%    3%     2%     3%     3%     2%     2% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

1. How many years have you been a resident of Alaska - or have you lived here your entire life? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Less than 5 years             5%    5%    5%    5%    6%   10%    5%    2%    1%     6%     3%    10%     *%     2%     4%     8%     8%     6%     6%     4%     6%     4%     8%     4%     7%     2% 

 

5-10 years                    9%    9%    9%   10%    8%   14%    9%    6%    4%    10%     7%    13%     4%     5%    11%    10%    10%    10%     8%    10%    13%     7%     8%    11%    10%     5% 

 

11-15 years                   8%    7%    8%    7%    7%    5%   16%    5%    4%     9%     4%    11%     5%     5%     8%    10%     8%     7%     8%     9%     6%     7%     8%    10%     8%     5% 

 

16-20 years                   9%    9%    9%    8%   12%    9%   13%    9%    3%    12%     4%    10%     8%     7%     9%     7%    14%     4%     7%    12%     4%    11%     6%    11%    10%     4% 

 

Over 21 years                43%   44%   43%   46%   46%   21%   36%   55%   72%    31%    60%    25%    64%    45%    39%    43%    48%    39%    45%    45%    40%    49%    40%    42%    37%    68% 

 

Entire life                  24%   25%   23%   21%   17%   40%   18%   20%   12%    30%    19%    29%    15%    33%    26%    21%    10%    31%    24%    17%    29%    19%    26%    20%    24%    13% 

 

DK/NS                         3%    2%    3%    2%    4%    1%    3%    3%    4%     1%     4%     3%     3%     4%     2%     1%     3%     3%     2%     2%     3%     1%     3%     2%     3%     3% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

1. How many years have you been a resident of Alaska - or have you lived here your entire life? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Less than 5 years             5%     4%     7%    5%     4%     8%     5%     7%     7%     6%     4%     5%     6%     3%     9%     5%     4%     4%    3%     8%    4%     7%    4%    6%    2%    9% 

 

5-10 years                    9%     9%     7%   10%     9%    10%     9%    10%     8%     7%    12%     9%    10%    11%    12%     7%    11%     8%    9%     9%    8%    10%    8%   10%    8%   10% 

 

11-15 years                   8%     7%     9%    8%     8%     6%    10%     4%    10%     8%     7%     6%    10%    12%    10%     7%     8%     7%    9%     4%    8%     9%    5%   10%    9%    8% 

 

16-20 years                   9%    10%     7%   10%     9%    10%     7%    10%     6%     5%    12%     9%     9%    12%    10%     7%     9%    13%    9%     8%   10%     9%    7%   11%    9%    9% 

 

Over 21 years                43%    47%    47%   34%    44%    38%    48%    33%    44%    49%    36%    46%    39%    37%    25%    48%    41%    47%   54%    27%   47%    34%   43%   45%   40%   45% 

 

Entire life                  24%    22%    21%   30%    24%    25%    19%    33%    20%    22%    27%    23%    24%    22%    32%    24%    24%    18%   15%    42%   19%    28%   30%   15%   28%   17% 

 

DK/NS                         3%     2%     3%    4%     2%     3%     2%     3%     5%     2%     3%     3%     2%     3%     2%     2%     3%     1%    2%     2%    3%     3%    2%    2%    4%    2% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2a. Rate your feelings toward: Bill Walker 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Positive                     38%   37%    48%    30%    28%    44%    46%    45%   30%    27%   45%    33%   43%   31%    38%    41%    36%   54%    45%    25%   56%    36%    26%    40%    35%    32% 

 

Negative                     29%   32%    17%    31%    40%    20%    23%    23%   34%    40%   22%    34%   25%   35%    22%    31%    30%   10%    24%    43%   13%    25%    44%    32%    25%    29% 

 

                          

 

Very Positive                12%   13%    13%     8%     9%    13%    18%    17%    7%     6%   15%    10%   12%   10%     9%    13%    12%   19%    17%     5%   22%    12%     7%    12%    12%    12% 

 

Somewhat Positive            26%   24%    35%    22%    19%    31%    28%    28%   24%    21%   30%    23%   31%   21%    29%    27%    24%   35%    28%    20%   34%    24%    19%    28%    24%    20% 

 

Neutral                      21%   18%    23%    26%    18%    24%    21%    21%   21%    17%   21%    20%   23%   20%    26%    18%    21%   26%    20%    19%   20%    21%    20%    19%    21%    19% 

 

Somewhat Negative            13%   14%    10%    13%    17%    10%    13%    11%   16%    13%   11%    12%   14%   18%    12%    14%    13%    7%    13%    18%    7%    10%    20%    15%    11%    14% 

 

Very Negative                16%   18%     7%    18%    23%    10%    10%    12%   18%    28%   11%    23%   11%   17%    10%    16%    17%    4%    11%    25%    6%    15%    23%    17%    14%    16% 

 

DK/NS                        13%   13%    12%    14%    15%    12%    10%    11%   15%    16%   12%    13%    9%   14%    14%    11%    13%   10%    12%    13%   11%    18%    11%     9%    19%    19% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2a. Rate your feelings toward: Bill Walker 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Positive                     38%   37%   38%   40%   40%   35%   39%   36%   43%    37%    37%    36%    40%    25%    35%    44%    55%    31%    39%    43%    34%    40%    34%    45%    38%    39% 

 

Negative                     29%   33%   25%   35%   28%   20%   33%   32%   34%    30%    36%    22%    30%    35%    34%    25%    15%    31%    32%    24%    33%    31%    25%    24%    28%    34% 

 

                          

 

Very Positive                12%   13%   11%   13%   12%    9%   12%   10%   20%    11%    15%    10%    13%     7%    11%    14%    19%     8%    12%    15%    11%    14%     7%    18%    12%    14% 

 

Somewhat Positive            26%   25%   27%   27%   28%   26%   27%   26%   23%    27%    22%    26%    27%    18%    24%    29%    35%    22%    27%    28%    23%    26%    26%    28%    26%    25% 

 

Neutral                      21%   19%   22%   18%   20%   27%   18%   20%   14%    20%    16%    25%    19%    19%    17%    24%    24%    21%    18%    22%    18%    19%    23%    21%    23%    15% 

 

Somewhat Negative            13%   14%   12%   17%   13%   10%   14%   16%   14%    11%    18%    12%    12%    15%    14%    12%    11%    12%    15%    12%    10%    17%    12%    12%    14%    13% 

 

Very Negative                16%   18%   13%   18%   15%   10%   19%   16%   20%    19%    18%     9%    18%    20%    19%    13%     4%    19%    17%    13%    24%    14%    14%    12%    14%    21% 

 

DK/NS                        13%   11%   14%    7%   11%   17%   11%   11%   10%    12%    10%    17%    11%    22%    13%     7%     6%    18%    11%    10%    14%     9%    19%    10%    12%    12% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2a. Rate your feelings toward: Bill Walker 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Positive                     38%    39%    33%   40%    39%    35%    32%    50%    36%    38%    39%    42%    38%    30%    29%    33%    38%    50%   36%    39%   39%    37%   31%   49%   31%   48% 

 

Negative                     29%    31%    33%   22%    30%    25%    35%    16%    38%    27%    23%    26%    25%    39%    23%    28%    33%    22%   39%    23%   28%    20%   39%   21%   29%   20% 

 

                          

 

Very Positive                12%    12%    10%   13%    13%    11%    10%    23%    11%    13%    16%    14%    12%     6%     6%    11%    11%    20%   15%     9%   13%    10%    9%   18%    9%   15% 

 

Somewhat Positive            26%    26%    22%   27%    26%    25%    22%    27%    24%    26%    23%    28%    26%    24%    23%    23%    27%    30%   21%    30%   27%    27%   21%   31%   22%   33% 

 

Neutral                      21%    20%    24%   20%    20%    22%    25%    19%    17%    25%    25%    19%    22%    16%    30%    24%    16%    20%   17%    20%   22%    23%   16%   24%   21%   24% 

 

Somewhat Negative            13%    15%    13%   10%    14%    11%    17%     7%    14%    14%    12%    13%    12%    12%     9%    11%    17%    10%   18%     9%   13%    10%   17%    9%   11%   13% 

 

Very Negative                16%    15%    20%   12%    16%    13%    19%     9%    24%    13%    11%    12%    13%    27%    14%    17%    16%    12%   21%    14%   15%    10%   22%   12%   17%    7% 

 

DK/NS                        13%    11%    11%   18%    11%    18%     7%    16%    10%     9%    13%    13%    15%    15%    19%    14%    13%     9%    8%    17%   10%    20%   15%    5%   20%    8% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2b. Rate your feelings toward: Donald Trump 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Positive                     38%   42%    29%    36%    40%    35%    37%    38%   39%    36%   36%    43%   31%   39%    29%    44%    37%    6%    20%    70%    4%    26%    73%    39%    38%    39% 

 

Negative                     49%   46%    58%    48%    47%    50%    53%    50%   49%    46%   50%    48%   57%   44%    59%    48%    47%   91%    63%    15%   90%    57%    12%    50%    46%    44% 

 

                          

 

Very Positive                22%   26%    11%    20%    23%    18%    23%    20%   24%    24%   20%    25%   14%   25%    16%    27%    19%    3%     9%    42%    1%    13%    44%    21%    23%    25% 

 

Somewhat Positive            16%   16%    18%    16%    17%    17%    14%    18%   15%    13%   17%    18%   17%   14%    13%    16%    18%    3%    11%    28%    3%    12%    29%    18%    15%    15% 

 

Neutral                      11%   10%    12%    14%    11%    13%     9%    11%   11%    15%   12%     7%   12%   15%     9%     9%    14%    3%    15%    14%    5%    14%    13%    10%    14%    15% 

 

Somewhat Negative             9%    9%    11%     7%    10%     8%    10%     7%   11%    16%   10%     7%   11%    9%     9%     8%    11%    5%    16%     7%    7%    13%     7%     8%    10%     9% 

 

Very Negative                40%   37%    47%    41%    37%    42%    43%    43%   38%    30%   40%    41%   46%   35%    51%    40%    36%   86%    47%     8%   83%    44%     6%    42%    36%    35% 

 

DK/NS                         2%    2%     1%     2%     2%     2%      -     1%    2%     3%    2%     2%     -    2%     3%      -     2%    *%     2%     1%    1%     3%     1%     1%     2%     2% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 8 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2b. Rate your feelings toward: Donald Trump 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Positive                     38%   43%   33%   44%   33%   28%   40%   41%   49%    39%    48%    28%    40%    45%    42%    33%    26%    34%    42%    35%    42%    42%    32%    28%    34%    50% 

 

Negative                     49%   45%   53%   44%   57%   57%   47%   45%   44%    49%    39%    57%    50%    41%    41%    58%    66%    50%    45%    54%    46%    44%    54%    58%    50%    44% 

 

                          

 

Very Positive                22%   25%   19%   24%   17%   16%   20%   22%   33%    21%    30%    14%    24%    28%    22%    18%    15%    21%    24%    19%    26%    22%    20%    16%    17%    35% 

 

Somewhat Positive            16%   18%   15%   21%   16%   12%   21%   18%   16%    18%    19%    14%    16%    17%    20%    15%    11%    13%    19%    15%    15%    21%    13%    13%    17%    16% 

 

Neutral                      11%   12%   11%   10%    9%   14%   11%   13%    5%    12%    11%    13%     8%    13%    14%     8%     7%    13%    12%    11%    10%    13%    11%    11%    14%     4% 

 

Somewhat Negative             9%   11%    8%   10%    7%   10%   10%    9%    7%    11%    10%     9%     6%    10%     8%    11%     7%     9%     8%    10%     9%    13%     9%     7%    10%     6% 

 

Very Negative                40%   34%   46%   35%   50%   47%   37%   36%   38%    38%    29%    48%    44%    30%    33%    47%    59%    41%    36%    43%    37%    31%    45%    51%    40%    39% 

 

DK/NS                         2%    1%    2%    1%    1%    2%    1%    2%    2%     *%     2%     2%     2%     1%     2%     1%     1%     3%     1%     1%     2%     1%     2%     2%     2%     1% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2b. Rate your feelings toward: Donald Trump 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Positive                     38%    36%    44%   36%    42%    26%    39%    31%    41%    35%    35%    32%    41%    36%    32%    42%    39%    31%   50%    31%   37%    27%   46%   36%   40%   24% 

 

Negative                     49%    52%    44%   48%    44%    64%    47%    59%    48%    49%    51%    56%    44%    49%    54%    46%    46%    57%   37%    57%   52%    56%   39%   54%   43%   67% 

 

                          

 

Very Positive                22%    21%    26%   19%    24%    14%    24%    13%    26%    21%    18%    19%    21%    24%    18%    24%    21%    20%   29%    19%   23%    12%   27%   20%   22%   14% 

 

Somewhat Positive            16%    15%    18%   17%    17%    12%    15%    18%    15%    14%    17%    13%    20%    12%    14%    18%    19%    11%   22%    12%   14%    15%   19%   17%   18%   10% 

 

Neutral                      11%    11%    10%   14%    13%     7%    12%     8%     8%    14%    12%    11%    13%    12%    12%    11%    12%    11%   12%    10%    9%    14%   13%    9%   14%    7% 

 

Somewhat Negative             9%     9%     8%   11%     9%    10%     9%    12%     5%    13%    11%    10%     9%    13%    11%    11%     8%     8%   10%    11%    7%     9%   10%   12%    8%    7% 

 

Very Negative                40%    44%    36%   37%    36%    53%    37%    47%    43%    35%    41%    47%    35%    37%    43%    35%    38%    49%   26%    46%   46%    47%   30%   42%   35%   60% 

 

DK/NS                         2%     1%     2%    2%     1%     3%     3%     1%     3%     1%     2%     1%     2%     2%     2%     1%     2%     1%    *%     2%    2%     3%    1%    1%    3%    2% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2c. Rate your feelings toward: The Permanent Fund 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Positive                     78%  100%   100%      -    84%    77%    67%    81%   76%    67%   76%    78%   80%   80%    71%    83%    77%   80%    75%    79%   78%    77%    80%    77%    78%    78% 

 

Negative                      7%     -      -    31%     6%     6%    11%     5%    7%    17%    9%     7%    1%    8%    12%     5%     7%    2%     7%     9%    3%     7%    10%     7%     6%     7% 

 

                          

 

Very Positive                59%  100%      -      -    71%    53%    47%    61%   59%    49%   56%    61%   55%   64%    54%    65%    58%   53%    55%    65%   52%    59%    66%    59%    58%    60% 

 

Somewhat Positive            19%     -   100%      -    13%    24%    20%    20%   17%    17%   20%    16%   25%   16%    17%    18%    19%   27%    20%    14%   26%    18%    14%    18%    20%    18% 

 

Neutral                      13%     -      -    60%     6%    16%    22%    13%   14%    14%   14%    12%   18%    9%    14%    11%    15%   17%    15%    10%   16%    14%     9%    13%    14%    13% 

 

Somewhat Negative             4%     -      -    17%     3%     3%     7%     3%    4%     5%    4%     4%    1%    5%     7%     3%     3%    1%     4%     5%    2%     4%     4%     4%     3%     4% 

 

Very Negative                 3%     -      -    14%     4%     2%     4%     2%    3%    11%    5%     3%    *%    3%     5%     2%     3%    1%     3%     4%    1%     3%     5%     3%     3%     2% 

 

DK/NS                         2%     -      -    10%     4%     2%     1%     1%    3%     3%    1%     2%    1%    3%     3%     2%     2%    1%     3%     2%    3%     2%     2%     2%     2%     2% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2c. Rate your feelings toward: The Permanent Fund 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Positive                     78%   77%   79%   75%   80%   76%   76%   79%   81%    75%    80%    77%    81%    75%    79%    80%    76%    81%    76%    77%    77%    76%    79%    78%    76%    81% 

 

Negative                      7%    9%    5%   11%    4%    5%    6%    8%    8%     8%     9%     3%     7%    10%     6%     6%     4%     9%     6%     6%     9%     9%     5%     4%     7%     9% 

 

                          

 

Very Positive                59%   61%   57%   59%   60%   53%   56%   64%   67%    55%    68%    53%    63%    61%    62%    56%    54%    61%    61%    55%    64%    57%    59%    56%    56%    68% 

 

Somewhat Positive            19%   16%   21%   16%   20%   24%   20%   15%   14%    20%    11%    24%    18%    14%    17%    24%    22%    19%    16%    22%    13%    19%    21%    21%    20%    13% 

 

Neutral                      13%   12%   14%   12%   14%   17%   16%    9%    8%    15%     9%    18%     9%    11%    13%    13%    18%     8%    16%    15%    11%    14%    12%    16%    15%     7% 

 

Somewhat Negative             4%    5%    3%    6%    2%    4%    3%    5%    2%     5%     6%     3%     2%     4%     3%     5%     3%     4%     4%     4%     5%     6%     2%     2%     4%     4% 

 

Very Negative                 3%    4%    2%    5%    2%    1%    4%    3%    6%     4%     3%     *%     5%     6%     3%     1%     1%     5%     2%     3%     4%     3%     3%     2%     2%     5% 

 

DK/NS                         2%    2%    2%    2%    3%    1%    2%    3%    3%     1%     3%     2%     3%     3%     2%     1%     2%     3%     2%     2%     2%     1%     3%     3%     2%     2% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2c. Rate your feelings toward: The Permanent Fund 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Positive                     78%    79%    78%   76%    79%    75%    82%    69%    80%    80%    73%    81%    71%    71%    76%    79%    78%    75%   78%    75%   81%    75%   78%   75%   77%   81% 

 

Negative                      7%     6%     7%    7%     7%     8%     7%     8%     6%     6%     9%     5%    10%    13%    11%     6%     7%     6%    8%    11%    3%     7%   10%    7%    6%    4% 

 

                          

 

Very Positive                59%    59%    61%   57%    61%    56%    69%    41%    58%    61%    56%    65%    46%    54%    66%    58%    58%    58%   63%    56%   60%    54%   63%   57%   60%   54% 

 

Somewhat Positive            19%    20%    16%   18%    18%    19%    14%    29%    22%    19%    17%    16%    25%    17%    10%    21%    20%    18%   15%    19%   21%    22%   15%   18%   17%   27% 

 

Neutral                      13%    13%    14%   14%    12%    16%    10%    20%    11%    13%    15%    12%    18%    11%    12%    13%    12%    17%   13%    11%   13%    16%   10%   16%   14%   14% 

 

Somewhat Negative             4%     4%     3%    5%     4%     4%     3%     6%     2%     4%     5%     2%     7%     5%     7%     4%     4%     3%    4%     7%    2%     3%    5%    5%    2%    3% 

 

Very Negative                 3%     3%     5%    2%     3%     3%     3%     2%     3%     2%     4%     3%     3%     8%     4%     3%     4%     3%    4%     3%    1%     4%    5%    1%    4%    1% 

 

DK/NS                         2%     2%     1%    3%     2%     1%     1%     2%     3%     1%     2%     2%     1%     5%     1%     2%     2%     2%    1%     3%    3%     1%    2%    2%    3%    1% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

3. Thinking about your approach to political issues, would you describe yourself as... 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Liberal                      24%   22%    35%    22%    21%    25%    31%    26%   20%    30%   23%    25%   28%   22%    28%    26%    20%  100%      -      -   64%    17%     4%    27%    19%    18% 

                            100%   53%    27%    20%    34%    40%    26%    57%   33%     9%   25%    30%   18%   21%    18%    36%    40%  100%                 71%    21%     6%    66%    28%    17% 

 

Moderate                     26%   25%    29%    29%    27%    26%    26%    24%   28%    34%   28%    25%   28%   25%    31%    25%    27%     -   100%      -   24%    39%    17%    24%    29%    29% 

                            100%   55%    20%    25%    41%    38%    20%    48%   41%    10%   28%    28%   16%   23%    19%    32%    47%         100%          24%    47%    23%    54%    38%    26% 

 

Conservative                 42%   47%    32%    39%    44%    43%    38%    43%   45%    25%   41%    43%   39%   48%    33%    43%    46%     -      -   100%    9%    31%    76%    43%    43%    45% 

                            100%   65%    14%    21%    41%    39%    18%    53%   42%     4%   26%    30%   14%   27%    12%    34%    51%                100%    6%    23%    67%    60%    36%    25% 

 

                          

 

Very liberal                  8%    7%    13%     8%     6%     8%    14%    10%    6%     9%   10%     6%    6%    9%    11%     8%     7%   34%      -      -   26%     2%     1%    10%     6%     4% 

 

Somewhat liberal             16%   15%    21%    13%    15%    17%    18%    17%   14%    20%   13%    18%   22%   13%    18%    18%    13%   66%      -      -   38%    14%     3%    17%    14%    14% 

 

Moderate                     26%   25%    29%    29%    27%    26%    26%    24%   28%    34%   28%    25%   28%   25%    31%    25%    27%     -   100%      -   24%    39%    17%    24%    29%    29% 

 

Somewhat conservative        26%   28%    22%    22%    24%    28%    23%    26%   28%    14%   23%    25%   25%   32%    19%    24%    30%     -      -    60%    7%    21%    44%    26%    27%    27% 

 

Very conservative            17%   19%    10%    17%    19%    15%    15%    17%   17%    10%   18%    18%   14%   16%    14%    18%    16%     -      -    40%    2%    10%    33%    17%    17%    18% 

 

DK/NS                         7%    7%     4%    10%     8%     7%     5%     7%    7%    12%    8%     7%    5%    5%     7%     6%     7%     -      -      -    3%    13%     3%     6%     8%     8% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

3. Thinking about your approach to political issues, would you describe yourself as... 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Liberal                      24%   20%   29%   21%   34%   33%   21%   21%   19%    23%    16%    32%    25%    17%    20%    31%    37%    28%    20%    28%    22%    20%    28%    33%    26%    17% 

                            100%   41%   59%   26%   41%   40%   22%   23%   14%    27%    15%    35%    23%    18%    26%    29%    26%    27%    30%    37%    19%    20%    25%    28%    66%    18% 

 

Moderate                     26%   25%   28%   23%   25%   26%   26%   25%   28%    26%    23%    26%    30%    27%    26%    27%    27%    30%    24%    27%    26%    24%    29%    28%    27%    28% 

                            100%   47%   53%   27%   28%   30%   26%   25%   19%    28%    19%    27%    26%    27%    32%    23%    18%    27%    33%    34%    20%    22%    25%    22%    61%    27% 

 

Conservative                 42%   47%   38%   48%   37%   33%   46%   46%   48%    43%    52%    35%    42%    47%    47%    39%    30%    35%    49%    41%    43%    49%    38%    35%    40%    50% 

                            100%   55%   45%   35%   26%   23%   28%   28%   21%    29%    27%    22%    22%    29%    37%    21%    12%    20%    41%    32%    21%    29%    20%    17%    57%    30% 

 

                          

 

Very liberal                  8%    7%   10%    8%   12%   13%    4%    6%    9%     8%     5%    10%    10%     7%     6%    12%    11%     7%     8%    10%     7%     7%     9%    13%     8%     8% 

 

Somewhat liberal             16%   13%   19%   13%   21%   19%   17%   15%   10%    15%    11%    22%    15%    11%    14%    19%    25%    20%    12%    17%    15%    13%    19%    20%    19%     9% 

 

Moderate                     26%   25%   28%   23%   25%   26%   26%   25%   28%    26%    23%    26%    30%    27%    26%    27%    27%    30%    24%    27%    26%    24%    29%    28%    27%    28% 

 

Somewhat conservative        26%   26%   25%   26%   26%   20%   32%   26%   25%    26%    27%    25%    25%    28%    30%    22%    18%    17%    29%    28%    22%    32%    23%    25%    25%    28% 

 

Very conservative            17%   20%   13%   23%   12%   13%   13%   20%   23%    16%    26%    10%    17%    20%    17%    17%    12%    17%    19%    13%    21%    18%    14%    11%    14%    21% 

 

DK/NS                         7%    8%    6%    8%    4%    8%    7%    8%    4%     8%     9%     7%     4%     8%     8%     4%     6%     8%     7%     4%     9%     7%     6%     3%     8%     5% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

3. Thinking about your approach to political issues, would you describe yourself as... 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Liberal                      24%    28%    21%   22%    23%    32%    22%    34%    26%    18%    30%    29%    23%    31%    25%    23%    23%    33%   15%    28%   28%    31%   17%   27%   21%   38% 

                            100%    52%    22%   26%    68%    30%    28%    21%    16%    12%    23%    65%    29%    14%     9%    26%    38%    24%   19%    22%   34%    24%   22%   20%   23%   35% 

 

Moderate                     26%    25%    28%   27%    26%    30%    24%    32%    24%    32%    25%    29%    26%    31%    37%    25%    24%    28%   22%    28%   26%    31%   25%   24%   28%   29% 

                            100%    44%    27%   29%    71%    25%    28%    19%    13%    19%    17%    61%    30%    13%    12%    26%    38%    19%   26%    20%   29%    23%   31%   17%   28%   24% 

 

Conservative                 42%    41%    45%   42%    46%    31%    45%    30%    44%    46%    34%    34%    48%    29%    31%    43%    47%    34%   55%    34%   41%    32%   49%   43%   45%   29% 

                            100%    44%    27%   29%    78%    16%    33%    11%    16%    17%    15%    45%    35%     8%     6%    28%    47%    14%   40%    15%   29%    15%   37%   18%   29%   15% 

 

                          

 

Very liberal                  8%    12%     6%    5%     6%    17%     6%    10%    10%     4%     7%    10%     7%     7%    10%     6%     8%    13%    5%    10%    8%    13%    5%   11%    8%   12% 

 

Somewhat liberal             16%    16%    15%   18%    17%    16%    16%    23%    16%    14%    23%    18%    16%    24%    16%    17%    15%    20%   10%    19%   20%    18%   12%   16%   13%   26% 

 

Moderate                     26%    25%    28%   27%    26%    30%    24%    32%    24%    32%    25%    29%    26%    31%    37%    25%    24%    28%   22%    28%   26%    31%   25%   24%   28%   29% 

 

Somewhat conservative        26%    26%    25%   25%    26%    21%    28%    22%    27%    31%    21%    21%    32%    18%    18%    26%    29%    22%   32%    17%   26%    23%   30%   21%   29%   20% 

 

Very conservative            17%    15%    19%   18%    19%     9%    17%     8%    17%    15%    13%    13%    17%    12%    13%    17%    18%    12%   23%    17%   16%     9%   19%   22%   16%    9% 

 

DK/NS                         7%     7%     6%    9%     6%     7%     9%     4%     7%     4%    11%     8%     3%     9%     7%     9%     6%     5%    7%    10%    5%     6%    9%    6%    6%    4% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

4a. Which one of the following three statements best sums up your own personal economic situation these days? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Living comfortably           52%   54%    56%    44%    36%    62%    67%   100%     -      -   69%    37%   60%   48%    45%    57%    52%   57%    48%    53%   56%    47%    54%    56%    47%    44% 

                            100%   61%    20%    19%    28%    46%    25%   100%                35%    21%   18%   22%    14%    37%    47%   26%    24%    43%   29%    28%    39%    64%    31%    19% 

 

Getting by                   39%   39%    36%    43%    49%    34%    29%      -  100%      -   26%    50%   37%   43%    41%    37%    40%   33%    41%    42%   37%    41%    40%    35%    45%    48% 

                            100%   59%    17%    24%    50%    34%    15%         100%          18%    37%   15%   26%    17%    32%    48%   20%    28%    45%   25%    33%    38%    54%    40%    28% 

 

Barely surviving              7%    6%     7%    11%    13%     4%     4%      -     -   100%    5%    12%    2%    9%    12%     5%     7%    9%    10%     4%    6%    12%     5%     8%     7%     8% 

                            100%   49%    17%    33%    70%    19%    11%                100%   17%    49%    3%   28%    26%    24%    46%   30%    34%    25%   23%    50%    24%    61%    34%    26% 

 

DK/NS                         1%    1%     1%     2%     2%     *%     1%      -     -      -    1%     1%    2%    1%     1%     *%     1%    1%     1%     1%    1%     1%     1%     1%     *%      - 

 

                          

 

Serious financial            11%   10%    10%    15%    19%     6%     6%      -   10%   100%    5%    19%    5%   13%    16%    10%    11%   14%    13%     8%   13%    14%     8%    11%    13%    13% 

trouble                     100%   54%    17%    29%    68%    20%    11%          34%    66%   13%    51%    6%   27%    23%    29%    45%   31%    31%    29%   31%    40%    26%    56%    39%    28% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

4a. Which one of the following three statements best sums up your own personal economic situation these days? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Living comfortably           52%   50%   54%   54%   58%   49%   53%   54%   55%    50%    51%    52%    58%    45%    49%    58%    64%    24%    49%    75%    31%    65%    38%    70%    54%    54% 

                            100%   48%   52%   31%   32%   28%   26%   27%   19%    27%    21%    27%    25%    22%    31%    25%    21%    11%    34%    47%    12%    30%    16%    27%    62%    26% 

 

Getting by                   39%   40%   39%   36%   35%   44%   41%   34%   38%    42%    37%    43%    33%    43%    42%    36%    32%    55%    44%    24%    50%    31%    50%    28%    39%    37% 

                            100%   51%   49%   28%   26%   33%   27%   22%   17%    30%    21%    30%    19%    28%    35%    21%    14%    34%    40%    20%    26%    19%    29%    15%    60%    24% 

 

Barely surviving              7%    9%    6%    9%    7%    7%    6%   11%    6%     8%    10%     4%     8%    11%     9%     5%     4%    21%     6%     1%    18%     3%    11%     2%     6%     9% 

                            100%   59%   41%   35%   27%   26%   19%   40%   15%    29%    30%    16%    25%    39%    38%    15%     8%    68%    27%     3%    49%     9%    32%     5%    53%    30% 

 

DK/NS                         1%    1%    1%    1%    *%    *%    *%    1%    1%     *%     2%     *%     1%     1%      -     2%     1%      -     1%     *%     *%     1%     1%      -     1%     *% 

 

                          

 

Serious financial            11%   11%   11%   10%   11%   10%    9%   16%   10%    11%    12%     9%    14%    16%    13%     6%     8%    26%    10%     3%    23%     4%    16%     6%    10%    12% 

trouble                     100%   50%   50%   28%   28%   27%   21%   37%   15%    27%    24%    22%    28%    36%    38%    13%    12%    56%    30%     9%    41%     9%    31%    11%    55%    26% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

4a. Which one of the following three statements best sums up your own personal economic situation these days? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Living comfortably           52%    52%    53%   52%    55%    46%    49%    58%    31%    58%    68%    52%    56%      -    23%    43%    57%    70%   58%    37%   61%    45%   47%   56%   48%   64% 

                            100%    46%    26%   28%    76%    19%    29%    17%     9%    17%    24%    54%    33%            4%    23%    45%    24%   34%    14%   35%    16%   29%   19%   24%   27% 

 

Getting by                   39%    38%    40%   40%    37%    45%    41%    37%    55%    39%    24%    38%    40%    34%    52%    47%    38%    25%   35%    48%   34%    45%   41%   37%   44%   31% 

                            100%    45%    26%   29%    69%    25%    32%    14%    21%    15%    11%    53%    31%    10%    11%    33%    40%    11%   27%    23%   26%    22%   34%   17%   30%   18% 

 

Barely surviving              7%     9%     6%    7%     7%     9%     8%     5%    14%     2%     6%     9%     4%    66%    26%     9%     5%     4%    6%    14%    4%    10%   11%    5%    8%    4% 

                            100%    53%    21%   25%    71%    28%    32%    10%    28%     4%    14%    69%    15%   100%    30%    34%    25%     9%   24%    35%   15%    26%   47%   11%   30%   11% 

 

DK/NS                         1%     1%     1%    1%     1%     *%     2%     1%     1%     1%     3%     1%     *%      -      -     1%     1%     1%    1%     1%    1%      -    *%    2%     -    1% 

 

                          

 

Serious financial            11%    13%    11%    9%    11%    15%    14%     6%    21%     6%     8%    12%     8%   100%    33%    13%     8%     5%    8%    17%    9%    15%   14%    7%   15%    7% 

trouble                     100%    53%    24%   23%    68%    29%    38%     9%    28%     8%    13%    59%    21%   100%    26%    32%    31%     8%   22%    28%   24%    25%   40%   11%   34%   14% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

4b. And which one of the following best sums up your savings or debt these days? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

I'm able to save money       47%   47%    49%    45%    33%    54%    62%    69%   25%     8%   68%    32%   58%   36%    39%    49%    50%   51%    45%    47%   45%    46%    49%    50%    43%    39% 

 

Not able to save but not     41%   40%    44%    42%    50%    38%    30%    25%   60%    57%   26%    51%   34%   51%    48%    40%    39%   39%    41%    43%   43%    41%    41%    41%    43%    46% 

going further into debt   

 

Getting further into          7%    7%     5%     8%    12%     4%     3%     2%   10%    30%    1%    14%    3%    8%     7%     6%     8%    8%     8%     6%    9%     7%     6%     6%     9%    10% 

debt                      

 

Both saving and going         *%    1%     1%      -     1%     *%     1%     *%    1%      -     -     1%    1%    1%     1%     *%     *%    *%     1%     *%    *%     *%     1%     1%     *%     *% 

into debt [Do not read]   

 

Paying debt down [Do not      1%    1%      -     *%     1%     *%     *%     *%    1%      -    1%     *%    1%    *%      -     1%     1%    1%     1%     *%    1%     *%     1%     *%     1%     1% 

read]                     

 

DK/NS                         4%    4%     2%     5%     4%     4%     4%     3%    3%     5%    4%     3%    3%    4%     6%     4%     2%    2%     4%     4%    2%     5%     3%     3%     4%     3% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

4b. And which one of the following best sums up your savings or debt these days? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

I'm able to save money       47%   50%   44%   53%   46%   52%   50%   46%   38%    55%    43%    47%    42%    45%    45%    48%    55%    24%    44%    64%    35%    61%    29%    59%    52%    39% 

 

Not able to save but not     41%   39%   43%   38%   43%   38%   39%   41%   49%    35%    44%    42%    44%    42%    42%    45%    35%    57%    45%    29%    50%    32%    58%    33%    38%    48% 

going further into debt   

 

Getting further into          7%    6%    8%    4%    7%    6%    7%   10%    5%     6%     6%     6%    10%     8%     9%     4%     6%    13%     6%     4%    10%     3%     9%     6%     6%     6% 

debt                      

 

Both saving and going         *%    1%    *%    1%    *%    *%    1%    1%     -     1%     1%     *%      -     1%     *%     *%     1%      -     1%     *%     1%     *%      -     1%     1%      - 

into debt [Do not read]   

 

Paying debt down [Do not      1%    *%    1%    *%    1%    *%    1%    *%    *%     *%     *%     1%     *%     1%     1%      -     1%     1%     *%     *%     1%      -     1%     1%     1%     1% 

read]                     

 

DK/NS                         4%    4%    3%    3%    3%    3%    2%    3%    7%     3%     6%     3%     3%     3%     4%     3%     3%     4%     3%     2%     3%     3%     2%     1%     3%     6% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

4b. And which one of the following best sums up your savings or debt these days? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

I'm able to save money       47%    44%    47%   52%    49%    43%    48%    54%    34%    47%    64%    46%    50%     6%    30%    40%    50%    60%   54%    43%   50%    38%   48%   53%   42%   49% 

 

Not able to save but not     41%    43%    41%   39%    41%    41%    38%    37%    48%    41%    28%    43%    40%    38%    51%    50%    38%    34%   36%    45%   42%    46%   40%   38%   45%   42% 

going further into debt   

 

Getting further into          7%     8%     8%    5%     6%    11%     9%     4%    14%     6%     3%     7%     5%    54%    14%     8%     6%     4%    5%     8%    6%    10%    7%    4%   10%    6% 

debt                      

 

Both saving and going         *%     1%     1%    *%     1%     1%     *%     1%     *%     1%     *%     1%     1%      -     1%     *%     1%      -    1%     1%     -     1%    1%    *%     -    1% 

into debt [Do not read]   

 

Paying debt down [Do not      1%     1%      -    1%     *%     1%     *%     *%      -      -     1%     *%     1%      -      -     1%     1%      -    1%      -    *%     1%    *%    1%    1%    *% 

read]                     

 

DK/NS                         4%     4%     4%    3%     4%     3%     4%     4%     3%     5%     4%     3%     5%     3%     4%     1%     4%     3%    4%     4%    2%     4%    4%    4%    3%    3% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

5. Do you feel that the distribution of money and wealth in Alaska is fair, or do you feel that the money and wealth in Alaska should be more evenly  

distributed among more people? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

Distribution is fair         44%   43%    41%    48%    42%    49%    38%    50%   39%    26%   50%    36%   54%   44%    32%    44%    49%   30%    45%    55%   32%    33%    62%    44%    42%    43% 

 

Should be more evenly        36%   38%    38%    30%    37%    36%    36%    33%   37%    60%   28%    45%   34%   35%    45%    35%    33%   55%    44%    19%   50%    47%    18%    37%    36%    34% 

distributed               

 

DK/NS                        20%   19%    21%    22%    21%    15%    26%    18%   24%    14%   21%    19%   12%   22%    24%    21%    18%   16%    12%    26%   18%    20%    20%    19%    22%    24% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

5. Do you feel that the distribution of money and wealth in Alaska is fair, or do you feel that the money and wealth in Alaska should be more evenly  

distributed among more people? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

Distribution is fair         44%   48%   39%   48%   39%   50%   42%   39%   43%    52%    42%    40%    38%    45%    45%    50%    32%    29%    44%    51%    36%    54%    33%    46%    45%    38% 

 

Should be more evenly        36%   32%   41%   34%   40%   35%   37%   38%   35%    29%    36%    44%    38%    37%    36%    30%    43%    49%    36%    29%    45%    24%    45%    39%    36%    36% 

distributed               

 

DK/NS                        20%   20%   20%   17%   21%   15%   21%   23%   22%    19%    22%    16%    25%    18%    19%    20%    24%    22%    20%    20%    19%    22%    22%    16%    19%    26% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

5. Do you feel that the distribution of money and wealth in Alaska is fair, or do you feel that the money and wealth in Alaska should be more evenly  

distributed among more people? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

Distribution is fair         44%    43%    40%   48%    48%    29%    43%    46%    33%    51%    48%    42%    52%    26%    30%    41%    46%    48%   51%    43%   42%    36%   45%   55%   46%   33% 

 

Should be more evenly        36%    37%    42%   31%    30%    59%    37%    39%    45%    34%    31%    41%    29%    55%    45%    40%    36%    30%   29%    37%   40%    43%   35%   25%   38%   44% 

distributed               

 

DK/NS                        20%    20%    19%   21%    21%    12%    20%    15%    22%    16%    21%    16%    19%    19%    24%    19%    18%    22%   21%    20%   19%    21%   20%   20%   16%   23% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

6. Over the past 15 years or so, do you think the gap between the rich and the poor in Alaska is getting larger, getting smaller, or has stayed the  

same? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             503   301     94    109    212    199     88    259   203     39   130    147    82   128     86    165    239   120    132    218   139    149    193    295    178    123 

                            100%   60%    19%    22%    42%    40%    17%    52%   40%     8%   26%    29%   16%   25%    17%    33%    48%   24%    26%    43%   28%    30%    38%    59%    35%    24% 

 

Gap is getting larger        51%   49%    55%    54%    54%    45%    59%    48%   52%    66%   50%    57%   53%   45%    50%    51%    51%   73%    55%    36%   65%    56%    38%    53%    47%    43% 

 

Gap is getting smaller        5%    5%     4%     3%     5%     5%     1%     6%    4%     5%    3%     6%    7%    4%     6%     6%     3%    2%     4%     7%    3%     3%     8%     3%     7%     7% 

 

Gap has stayed the same      27%   28%    23%    27%    24%    30%    28%    30%   24%    18%   29%    20%   26%   34%    20%    28%    29%   13%    28%    36%   17%    22%    36%    24%    32%    36% 

 

DK/NS                        17%   17%    19%    16%    17%    21%    11%    16%   20%    11%   18%    16%   14%   18%    24%    14%    17%   12%    13%    20%   16%    18%    17%    20%    14%    15% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

6. Over the past 15 years or so, do you think the gap between the rich and the poor in Alaska is getting larger, getting smaller, or has stayed the  

same? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             503   249   254   145   149   148   124   122   106    140    108    133    120    131    161    121     84    132    177    157    108    112    112    102    277    147 

                            100%   49%   51%   29%   30%   30%   25%   24%   21%    28%    21%    26%    24%    26%    32%    24%    17%    26%    35%    31%    21%    22%    22%    20%    55%    29% 

 

Gap is getting larger        51%   52%   50%   53%   53%   46%   46%   56%   57%    48%    57%    45%    56%    48%    47%    55%    57%    58%    50%    48%    55%    46%    48%    49%    49%    50% 

 

Gap is getting smaller        5%    3%    7%    2%    5%    5%    6%    3%    5%     2%     3%     8%     5%     3%     7%     4%     4%     2%     6%     6%     1%     4%     6%     9%     5%     6% 

 

Gap has stayed the same      27%   33%   20%   30%   18%   28%   36%   22%   22%    41%    23%    21%    21%    29%    28%    27%    20%    18%    30%    30%    33%    37%    16%    27%    33%    21% 

 

DK/NS                        17%   12%   23%   15%   25%   21%   13%   19%   16%     9%    17%    27%    19%    20%    19%    13%    18%    21%    13%    17%    12%    12%    30%    16%    14%    22% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 27 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

6. Over the past 15 years or so, do you think the gap between the rich and the poor in Alaska is getting larger, getting smaller, or has stayed the  

same? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             503    233    136   133    343    119      -      -      -      -      -    273    157     56     45    147    209     87   151     96   145    105   152    94   139   111 

                            100%    46%    27%   27%    68%    24%                                       54%    31%    11%     9%    29%    41%    17%   30%    19%   29%    21%   30%   19%   28%   22% 

 

Gap is getting larger        51%    54%    51%   46%    47%    64%      -      -      -      -      -    56%    47%    68%    50%    48%    51%    55%   51%    53%   55%    45%   50%   55%   45%   57% 

 

Gap is getting smaller        5%     5%     4%    5%     5%     4%      -      -      -      -      -     6%     3%     3%     1%     4%     5%     8%    4%     1%    7%     7%    3%    2%    7%    6% 

 

Gap has stayed the same      27%    27%    28%   25%    30%    19%      -      -      -      -      -    23%    32%    14%    26%    29%    25%    29%   34%    32%   18%    23%   36%   30%   20%   20% 

 

DK/NS                        17%    14%    17%   23%    19%    13%      -      -      -      -      -    16%    18%    14%    22%    19%    19%     7%   11%    14%   21%    25%   11%   13%   28%   17% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

7. Honestly speaking, how much of a difference have the yearly PFD dividends made in your life over the past five years or so - a great deal of  

difference, quite a bit, a fair amount, only some, just a little, or none at all? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

A great deal of              25%   32%    17%    15%    63%      -      -    16%   31%    56%   18%    33%   19%   28%    28%    21%    28%   20%    26%    27%   22%    24%    28%    25%    26%    28% 

difference                

 

Quite a bit                  15%   16%    12%    13%    37%      -      -    11%   19%    14%   10%    16%   17%   19%    18%    12%    16%   14%    15%    14%   12%    16%    16%    14%    14%    17% 

 

A fair amount                23%   23%    27%    20%      -    59%      -    25%   23%    14%   22%    25%   29%   21%    21%    23%    25%   21%    20%    26%   23%    23%    23%    21%    27%    25% 

 

Only some                    16%   12%    23%    20%      -    41%      -    21%   11%     5%   19%    11%   23%   14%     9%    18%    18%   19%    18%    13%   20%    15%    13%    17%    14%    10% 

 

Just a little                12%   10%    14%    18%      -      -    62%    16%    8%     6%   17%    10%    9%   12%    15%    15%    10%   16%    11%    12%   13%    13%    12%    14%    10%    10% 

 

None at all                   8%    6%     8%    12%      -      -    38%     9%    6%     4%   11%     3%    4%    5%     6%     9%     4%   10%     9%     6%    9%     7%     7%     7%     8%     8% 

 

DK/NS                         1%    1%     *%     2%      -      -      -     1%    2%      -    1%     2%     -    *%     2%     1%     *%    1%     1%     2%    1%     1%     1%     1%     1%     1% 

 

                          

 

A great deal / Quite a       40%   48%    28%    29%   100%      -      -    28%   50%    70%   28%    49%   36%   47%    46%    33%    44%   34%    41%    41%   34%    40%    44%    40%    40%    45% 

bit                         100%   71%    13%    16%   100%                  36%   49%    13%   19%    36%   14%   29%    18%    28%    52%   21%    27%    44%   23%    31%    41%    59%    35%    27% 

 

A fair amount / Some         39%   35%    50%    40%      -   100%      -    46%   34%    19%   42%    36%   52%   35%    31%    41%    42%   40%    38%    39%   43%    38%    36%    39%    40%    35% 

                            100%   53%    24%    23%          100%           62%   34%     4%   29%    28%   20%   22%    12%    35%    51%   25%    26%    43%   30%    31%    34%    59%    36%    21% 

 

Just a little / None         20%   16%    21%    30%      -      -   100%    25%   15%    11%   29%    13%   12%   17%    21%    25%    13%   26%    20%    18%   22%    20%    19%    21%    18%    18% 

                            100%   47%    20%    33%                 100%    67%   29%     4%   39%    20%   10%   21%    17%    42%    32%   31%    26%    38%   30%    32%    35%    62%    32%    21% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

7. Honestly speaking, how much of a difference have the yearly PFD dividends made in your life over the past five years or so - a great deal of  

difference, quite a bit, a fair amount, only some, just a little, or none at all? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

A great deal of              25%   22%   28%   23%   28%   24%   25%   30%   22%    20%    24%    28%    29%    29%    28%    25%    14%    41%    24%    15%    33%    13%    35%    22%    24%    24% 

difference                

 

Quite a bit                  15%   11%   18%   11%   18%   14%   16%   14%   14%    11%    12%    19%    16%    14%    15%    14%    16%    17%    15%    12%    13%    11%    19%    15%    16%    15% 

 

A fair amount                23%   24%   22%   22%   20%   28%   21%   19%   25%    26%    22%    23%    21%    24%    26%    19%    23%    21%    27%    20%    24%    22%    24%    21%    22%    23% 

 

Only some                    16%   17%   14%   19%   16%   13%   20%   14%   16%    18%    16%    15%    14%    13%    14%    20%    17%     8%    15%    23%    12%    22%     8%    21%    17%    14% 

 

Just a little                12%   16%    9%   17%   10%   11%   12%   13%   13%    14%    17%     9%    10%    13%    11%    10%    17%     4%    12%    18%     9%    21%     7%    12%    15%    10% 

 

None at all                   8%    9%    6%    7%    6%    9%    5%    9%    7%     9%     9%     5%     8%     5%     6%    11%    11%     8%     5%    11%     8%     9%     5%     9%     7%    11% 

 

DK/NS                         1%    1%    1%    2%    1%    2%    1%    *%    2%     2%     1%     1%     1%     2%     1%     1%     1%     1%     1%     1%     1%     2%     2%     1%     1%     2% 

 

                          

 

A great deal / Quite a       40%   33%   47%   33%   46%   38%   40%   44%   36%    31%    36%    47%    45%    43%    43%    39%    30%    58%    39%    28%    46%    24%    54%    37%    39%    39% 

bit                         100%   42%   58%   25%   34%   28%   26%   29%   16%    22%    20%    32%    26%    28%    35%    22%    13%    35%    35%    23%    24%    15%    30%    19%    60%    25% 

 

A fair amount / Some         39%   41%   37%   41%   36%   41%   42%   33%   42%    44%    38%    38%    36%    37%    40%    39%    40%    29%    42%    43%    36%    44%    32%    42%    38%    37% 

                            100%   53%   47%   32%   27%   31%   27%   22%   19%    32%    21%    26%    21%    24%    34%    23%    18%    18%    39%    36%    19%    27%    19%    22%    59%    24% 

 

Just a little / None         20%   24%   15%   24%   17%   20%   17%   22%   21%    23%    25%    14%    18%    18%    17%    21%    28%    12%    17%    29%    17%    30%    12%    20%    22%    21% 

                            100%   61%   39%   37%   25%   29%   22%   29%   19%    33%    28%    18%    20%    24%    28%    24%    24%    15%    31%    48%    18%    37%    14%    21%    66%    26% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

7. Honestly speaking, how much of a difference have the yearly PFD dividends made in your life over the past five years or so - a great deal of  

difference, quite a bit, a fair amount, only some, just a little, or none at all? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

A great deal of              25%    27%    24%   22%    26%    21%    27%    10%    34%    16%    16%    28%    17%    56%    46%    29%    23%    14%   20%    25%   25%    34%   24%   19%   34%   22% 

difference                

 

Quite a bit                  15%    11%    17%   20%    15%    14%    18%    13%    16%    21%    12%    15%    12%    13%    10%    17%    14%    14%   12%    10%   19%    17%   12%   11%   18%   17% 

 

A fair amount                23%    21%    26%   25%    22%    27%    20%    26%    22%    26%    19%    24%    24%    16%    21%    23%    26%    20%   23%    25%   24%    20%   26%   20%   23%   21% 

 

Only some                    16%    17%    13%   17%    16%    13%    14%    20%     8%    20%    21%    15%    20%     4%    11%    14%    17%    19%   19%    15%   17%    11%   15%   20%   12%   18% 

 

Just a little                12%    15%    11%    9%    12%    14%    13%    17%    11%    12%    16%    11%    15%     7%     6%    10%    12%    18%   17%    14%   10%     8%   15%   18%    9%   10% 

 

None at all                   8%     8%     7%    7%     7%     9%     7%    13%     8%     3%    14%     6%    11%     4%     5%     6%     6%    14%    9%     9%    5%     9%    7%   11%    3%   11% 

 

DK/NS                         1%     1%     2%    1%     1%     1%     2%     1%     1%     1%     1%     1%     1%     1%     1%     1%     1%     1%    1%     2%    1%     1%    1%    1%    1%    1% 

 

                          

 

A great deal / Quite a       40%    38%    41%   42%    41%    36%    45%    22%    50%    37%    28%    44%    29%    68%    55%    46%    38%    28%   32%    35%   43%    51%   35%   30%   52%   40% 

bit                         100%    44%    26%   30%    75%    20%    35%     9%    19%    14%    13%    60%    23%    19%    12%    32%    39%    13%   25%    17%   32%    24%   28%   14%   35%   22% 

 

A fair amount / Some         39%    38%    39%   41%    39%    41%    34%    46%    30%    46%    40%    38%    44%    20%    32%    37%    42%    39%   42%    40%   41%    31%   42%   40%   35%   39% 

                            100%    44%    25%   30%    72%    23%    27%    18%    11%    18%    19%    54%    35%     6%     7%    26%    45%    18%   33%    20%   31%    15%   34%   18%   24%   22% 

 

Just a little / None         20%    24%    18%   16%    19%    23%    19%    31%    19%    15%    30%    17%    26%    11%    12%    16%    19%    32%   25%    22%   15%    17%   22%   29%   12%   20% 

                            100%    54%    23%   23%    69%    26%    30%    24%    14%    12%    28%    48%    40%     6%     5%    22%    39%    28%   39%    21%   22%    17%   35%   26%   16%   22% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 31 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

8. Do you think of the Permanent Fund PRINCIPAL MONEY [Rotate] as a kind of rainy-day fund for Alaska to tap into during a crisis or really hard  

times -  OR,  do you  think of the Permanent Fund PRINCIPAL as something that should NEVER be touched - and only the earnings on it can be used?  

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

Rainy-day fund for a         31%   21%    47%    41%    18%    37%    42%    33%   29%    21%   36%    26%   36%   22%    27%    28%    34%   41%    37%    22%   40%    29%    27%    28%    35%    35% 

crisis or really hard       100%   41%    29%    31%    22%    46%    31%    58%   37%     5%   33%    25%   17%   16%    13%    31%    51%   34%    32%    30%   34%    31%    31%    55%    38%    25% 

times                     

 

Principal should never       62%   73%    45%    48%    74%    55%    54%    58%   66%    68%   58%    66%   56%   70%    62%    64%    61%   54%    57%    68%   54%    62%    66%    67%    52%    53% 

be touched                  100%   69%    14%    18%    45%    34%    19%    49%   41%     8%   26%    32%   13%   26%    15%    36%    46%   22%    24%    45%   23%    33%    38%    65%    29%    19% 

 

DK/NS                         7%    6%     8%    11%     8%     8%     4%     9%    4%    11%    6%     8%    8%    8%    11%     8%     5%    4%     6%     9%    6%     9%     8%     5%    13%    12% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

8. Do you think of the Permanent Fund PRINCIPAL MONEY [Rotate] as a kind of rainy-day fund for Alaska to tap into during a crisis or really hard  

times -  OR,  do you  think of the Permanent Fund PRINCIPAL as something that should NEVER be touched - and only the earnings on it can be used?  

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

Rainy-day fund for a         31%   31%   31%   28%   29%   42%   30%   23%   23%    36%    24%    37%    22%    30%    26%    35%    38%    31%    30%    33%    31%    34%    34%    29%    32%    24% 

crisis or really hard       100%   51%   49%   28%   27%   41%   26%   21%   11%    34%    17%    33%    15%    25%    28%    25%    21%    22%    35%    38%    20%    29%    25%    20%    69%    16% 

times                     

 

Principal should never       62%   65%   59%   68%   65%   51%   64%   68%   69%    59%    72%    55%    65%    59%    68%    59%    58%    61%    65%    59%    67%    61%    58%    62%    62%    68% 

be touched                  100%   53%   47%   35%   30%   25%   27%   31%   17%    28%    25%    24%    22%    24%    37%    21%    16%    22%    39%    33%    21%    26%    21%    21%    66%    23% 

 

DK/NS                         7%    5%   10%    4%    6%    7%    6%    9%    8%     5%     4%     8%    13%    11%     6%     6%     4%     8%     5%     8%     2%     6%     9%     9%     6%     8% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

8. Do you think of the Permanent Fund PRINCIPAL MONEY [Rotate] as a kind of rainy-day fund for Alaska to tap into during a crisis or really hard  

times -  OR,  do you  think of the Permanent Fund PRINCIPAL as something that should NEVER be touched - and only the earnings on it can be used?  

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

Rainy-day fund for a         31%    34%    22%   32%    29%    38%      -   100%    27%    28%    35%    28%    43%    17%    33%    29%    29%    38%   27%    37%   25%    40%   28%   37%   27%   35% 

crisis or really hard       100%    51%    17%   32%    73%    26%          100%    26%    29%    42%    51%    42%     6%     9%    25%    40%    23%   28%    23%   25%    23%   31%   20%   23%   25% 

times                     

 

Principal should never       62%    59%    68%   62%    63%    56%   100%      -    67%    61%    59%    66%    48%    76%    61%    64%    63%    54%   68%    59%   68%    45%   68%   58%   59%   59% 

be touched                  100%    43%    26%   31%    79%    19%   100%           32%    31%    35%    60%    23%    14%     8%    27%    43%    16%   35%    18%   34%    12%   37%   16%   25%   21% 

 

DK/NS                         7%     7%    10%    6%     7%     6%      -      -     6%    10%     5%     6%    10%     7%     6%     7%     7%     7%    5%     5%    7%    16%    4%    5%   14%    6% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

9. Honestly speaking, most years when you have gotten the Permanent Fund dividend, which one of the following best describes how you have dealt with  

it? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Save nearly all / most       27%   26%    29%    29%    19%    29%    39%    35%   18%    17%  100%      -     -     -    26%    28%    27%   25%    28%    26%   27%    29%    23%    29%    22%    20% 

of it                       100%   56%    20%    24%    28%    42%    29%    69%   26%     5%  100%                       15%    35%    47%   23%    28%    41%   27%    34%    32%    63%    28%    18% 

 

Spend nearly all / most      24%   26%    21%    21%    29%    22%    21%    22%   26%    28%     -      -     -  100%    27%    27%    22%   21%    23%    27%   24%    23%    27%    22%    28%    32% 

of it                       100%   64%    16%    20%    47%    35%    17%    48%   43%     9%                     100%    18%    37%    44%   22%    25%    48%   27%    29%    42%    54%    41%    31% 

 

                          

 

I save nearly all of it      15%   14%    16%    17%     9%    17%    24%    21%    9%    10%   57%      -     -     -    14%    18%    15%   17%    17%    14%   16%    17%    13%    15%    13%    13% 

 

I save most of it but        11%   11%    13%    11%    10%    12%    14%    14%    8%     7%   43%      -     -     -    12%    10%    12%    9%    12%    12%   10%    12%    10%    13%     8%     8% 

spend some                

 

I save about half and        15%   14%    21%    14%    14%    20%    10%    18%   15%     3%     -      -  100%     -    10%    13%    19%   18%    16%    14%   18%    15%    15%    16%    15%    12% 

spend about half            100%   55%    25%    20%    36%    52%    12%    60%   37%     2%               100%          10%    28%    59%   28%    28%    39%   32%    30%    37%    62%    34%    18% 

 

I spend most of it but        6%    7%     9%     4%     8%     7%     2%     7%    7%     4%     -      -     -   26%     7%     6%     6%    6%     6%     7%    7%     6%     6%     5%     8%     9% 

save some                 

 

I spend nearly all of it     18%   20%    12%    18%    21%    15%    18%    15%   20%    25%     -      -     -   74%    20%    20%    16%   16%    17%    21%   16%    16%    21%    17%    20%    24% 

 

Or I mostly pay off          30%   31%    26%    30%    36%    28%    20%    21%   37%    49%     -   100%     -     -    34%    30%    29%   30%    28%    30%   26%    29%    32%    30%    31%    32% 

credit cards and debt       100%   61%    16%    22%    49%    36%    13%    37%   50%    12%         100%                18%    34%    46%   25%    25%    43%   24%    31%    41%    61%    36%    25% 

 

DK/NS                         4%    3%     4%     6%     2%     2%    11%     4%    4%     2%     -      -     -     -     4%     3%     2%    5%     4%     2%    5%     5%     2%     3%     4%     4% 
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9. Honestly speaking, most years when you have gotten the Permanent Fund dividend, which one of the following best describes how you have dealt with  

it? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Save nearly all / most       27%   28%   26%   32%   26%   33%   18%   25%   31%    30%    25%    23%    30%    27%    25%    27%    29%    18%    23%    34%    19%    33%    21%    29%    26%    28% 

of it                       100%   52%   48%   35%   28%   37%   17%   25%   21%    32%    20%    23%    25%    26%    30%    23%    18%    16%    31%    42%    14%    30%    18%    22%    58%    27% 

 

Spend nearly all / most      24%   27%   22%   24%   19%   21%   24%   26%   28%    23%    31%    21%    23%    30%    24%    20%    22%    29%    24%    22%    31%    24%    22%    21%    21%    30% 

of it                       100%   55%   45%   30%   23%   25%   25%   28%   21%    27%    28%    23%    21%    32%    32%    19%    16%    29%    36%    29%    26%    25%    21%    18%    54%    32% 

 

                          

 

I save nearly all of it      15%   16%   15%   17%   13%   18%   10%   17%   17%    17%    15%    11%    19%    16%    14%    17%    16%     9%    13%    22%    11%    20%     9%    20%    15%    17% 

 

I save most of it but        11%   12%   11%   15%   12%   15%    8%    8%   15%    13%    11%    11%    11%    12%    11%    10%    13%     9%    11%    13%     8%    13%    13%     9%    11%    12% 

spend some                

 

I save about half and        15%   13%   18%   13%   19%   16%   19%   14%   11%    15%    11%    21%    15%    13%    17%    14%    19%    13%    16%    17%    11%    15%    16%    20%    16%     9% 

spend about half            100%   43%   57%   25%   36%   31%   32%   24%   13%    27%    16%    36%    21%    22%    35%    20%    21%    20%    37%    36%    15%    24%    23%    27%    64%    15% 

 

I spend most of it but        6%    6%    7%    5%    5%    8%    6%    5%    7%     6%     6%     8%     6%     7%     5%     7%     6%     6%     8%     5%     9%     3%     6%     7%     6%     6% 

save some                 

 

I spend nearly all of it     18%   21%   15%   19%   14%   13%   17%   21%   21%    17%    25%    13%    17%    22%    18%    12%    16%    23%    16%    17%    22%    21%    16%    14%    15%    24% 

 

Or I mostly pay off          30%   28%   31%   28%   33%   27%   34%   31%   26%    29%    27%    32%    30%    26%    32%    35%    24%    35%    33%    23%    36%    23%    36%    27%    32%    28% 

credit cards and debt       100%   48%   52%   29%   32%   28%   29%   27%   16%    28%    20%    29%    23%    22%    36%    27%    14%    29%    41%    26%    25%    19%    27%    19%    66%    24% 

 

DK/NS                         4%    4%    4%    3%    3%    3%    5%    4%    4%     4%     5%     4%     3%     4%     3%     4%     5%     5%     3%     4%     3%     4%     5%     2%     4%     4% 
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9. Honestly speaking, most years when you have gotten the Permanent Fund dividend, which one of the following best describes how you have dealt with  

it? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Save nearly all / most       27%    31%    26%   22%    27%    28%    26%    33%    25%    23%    34%    27%    28%    13%    18%    22%    27%    34%   30%    26%   23%    30%   26%   31%   26%   26% 

of it                       100%    52%    25%   23%    73%    23%    30%    19%    14%    13%    23%    56%    32%     5%     6%    23%    42%    23%   34%    18%   26%    21%   31%   21%   25%   21% 

 

Spend nearly all / most      24%    21%    25%   27%    24%    24%    26%    16%    27%    24%    20%    24%    24%    27%    28%    26%    23%    23%   25%    29%   22%    20%   29%   21%   23%   20% 

of it                       100%    41%    27%   33%    72%    22%    33%    10%    17%    15%    15%    55%    31%    13%    10%    30%    40%    17%   32%    23%   28%    16%   39%   16%   25%   19% 

 

                          

 

I save nearly all of it      15%    18%    15%   12%    15%    16%    15%    19%    14%    14%    19%    15%    17%     8%     8%    12%    16%    20%   18%    14%   17%    13%   15%   18%   14%   16% 

 

I save most of it but        11%    13%    11%    9%    12%    12%    11%    14%    11%     9%    15%    12%    11%     5%     9%    10%    11%    15%   12%    12%    7%    17%   11%   13%   12%   10% 

spend some                

 

I save about half and        15%    14%    17%   17%    15%    16%    13%    17%     9%    16%    18%    15%    17%     6%     7%    14%    17%    19%   12%    14%   20%    15%   13%   13%   17%   19% 

spend about half            100%    40%    27%   32%    71%    23%    26%    17%     8%    16%    21%    53%    33%     5%     4%    25%    45%    22%   24%    18%   38%    18%   27%   15%   30%   27% 

 

I spend most of it but        6%     6%     8%    5%     5%     8%     6%     4%     7%     6%     4%     7%     6%     5%     6%     8%     6%     6%    5%     7%    7%     6%    6%    6%    7%    7% 

save some                 

 

I spend nearly all of it     18%    15%    18%   22%    18%    15%    19%    12%    20%    17%    16%    17%    18%    23%    22%    18%    17%    17%   20%    22%   15%    14%   24%   15%   16%   13% 

 

Or I mostly pay off          30%    31%    28%   29%    30%    28%    32%    25%    35%    35%    23%    30%    27%    51%    45%    33%    29%    19%   29%    27%   32%    30%   27%   30%   32%   31% 

credit cards and debt       100%    48%    24%   28%    74%    21%    33%    13%    18%    18%    14%    56%    28%    19%    13%    30%    41%    12%   30%    17%   32%    19%   29%   18%   29%   23% 

 

DK/NS                         4%     4%     4%    5%     4%     4%     3%     8%     5%     3%     5%     4%     4%     3%     1%     5%     4%     4%    4%     4%    2%     5%    4%    5%    3%    4% 
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10. And what specific purpose do you have in mind when you save money from your PFD? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             212   121     51     40     69    102     39    140    63      8   130      -    82     -     28     67    113    56     62     83    64     65     72    139     59     34 

                            100%   57%    24%    19%    33%    48%    18%    66%   30%     4%   61%          39%          13%    32%    53%   26%    29%    39%   30%    31%    34%    65%    28%    16% 

 

College                      22%   20%    18%    32%    22%    24%    17%    23%   23%      -   23%      -   21%     -    13%    11%    30%   36%    17%    16%   31%    15%    21%    22%    23%    26% 

 

Unexpected expenses /        16%   19%    15%    11%    18%    17%    12%    16%   18%     4%   17%      -   16%     -    19%    13%    17%   12%    12%    20%   15%    20%    13%    15%    17%    16% 

unknown                   

 

Savings generally            14%   14%    11%    17%    13%    14%    15%    14%   10%    30%   10%      -   19%     -    25%    17%    10%    6%    24%    13%    8%    23%    11%    12%    18%    13% 

 

Retirement                   11%   13%     8%     8%    13%     9%    11%    14%    3%    14%   12%      -    9%     -    16%    15%     7%   14%     7%    12%    9%     9%    11%    13%     7%     6% 

 

Future                        9%    5%    15%    11%     6%    11%     9%     7%   12%    17%   10%      -    7%     -    18%    11%     5%    7%    11%    10%    8%     7%    12%     9%     9%     6% 

 

Trip / vacation               5%    5%     9%      -     6%     5%     4%     5%    6%      -    5%      -    5%     -      -     5%     5%    4%     9%     3%    9%     1%     5%     4%     8%    10% 

 

Children / family             5%    7%     2%      -     6%     3%     5%     4%    7%      -    3%      -    7%     -      -     3%     7%    5%     2%     5%    3%     7%     5%     3%     5%     3% 

 

Long term savings             4%    2%     6%     7%     2%     4%     6%     4%    5%      -    5%      -    2%     -      -     6%     3%    2%     4%     5%    2%     3%     6%     4%     2%     3% 

 

Rainy day fund / safety       2%    2%     3%     3%     3%     2%     3%     2%    5%      -    3%      -    1%     -     4%     1%     3%    2%     1%     4%     -     6%     1%     3%     3%     5% 

net                       

 

Charities / good causes       2%    2%     3%     3%     3%     2%     3%     2%    5%      -    3%      -    1%     -     4%     1%     3%    2%     1%     4%     -     6%     1%     3%     3%     5% 

 

Appliances / big              2%    2%     2%     4%      -     1%     9%     2%    3%      -    4%      -     -     -      -     3%     2%     -     3%     3%     -     1%     5%     3%      -      - 

purchases / computers     

 

Medical / health care         2%    4%      -      -     3%     2%      -     1%    2%    19%    2%      -    2%     -     2%     6%      -    4%      -     3%    3%      -     3%     3%      -      - 

 

Investments / stock           2%    2%     2%     2%     4%      -     3%     3%     -      -    2%      -    1%     -      -     3%     2%    2%     3%     1%    3%      -     3%     3%      -      - 

market                    

 

Debt pay-off / pay-off        2%     -     7%      -     1%     3%      -     1%    3%      -     -      -    5%     -      -     2%     2%    3%     2%      -    3%     1%     1%     2%     1%     2% 

credit cards              

 

Heating fuel / fuel oil /     2%    2%      -     3%     1%     1%     3%      -    3%    17%    1%      -    3%     -      -      -     3%    2%     2%     1%    2%     2%     1%     2%     2%     4% 

propane / wood            

 

Home improvements /           1%    2%      -      -      -     3%      -     2%     -      -    2%      -     -     -      -     3%     1%     -      -     3%     -     2%     2%     1%     3%     3% 

purchase                  

 

Car repairs /                 1%    1%      -      -      -     1%      -     1%     -      -     -      -    2%     -      -      -     1%     -     2%      -     -     2%      -     1%      -      - 

replacement               
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

10. And what specific purpose do you have in mind when you save money from your PFD? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

Other                         1%    1%     2%      -     1%      -     3%     1%     -      -    1%      -    1%     -     4%      -     1%    2%     2%      -    3%      -      -     1%     2%     3% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

10. And what specific purpose do you have in mind when you save money from your PFD? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             212   100   112    67    71    70    49    46    47     56     44     64     48     50     63     46     50     38     71     83     33     52     38     57    111     56 

                            100%   47%   53%   32%   34%   33%   23%   21%   22%    26%    21%    30%    23%    24%    30%    22%    24%    18%    34%    39%    15%    25%    18%    27%    53%    27% 

 

College                      22%   21%   23%   18%   25%   38%   29%   11%    3%    30%    10%    37%     4%    19%    34%    18%    15%    19%    11%    31%    15%    21%    12%    30%    23%    10% 

 

Unexpected expenses /        16%   20%   13%   21%    9%   16%   12%   12%   26%    19%    20%     9%    19%    21%     8%    16%    20%    16%    19%     9%    17%    18%    16%     7%    20%    14% 

unknown                   

 

Savings generally            14%   14%   14%   13%   12%    5%   15%   18%   22%     8%    21%    10%    19%    16%    12%    21%     7%    11%    17%    12%     8%    19%    13%    14%     9%    25% 

 

Retirement                   11%    9%   12%   13%   13%    7%    6%   22%   10%     9%    10%     5%    21%     6%     5%    15%    20%     5%    16%    11%     7%    10%    12%    12%    12%     7% 

 

Future                        9%    8%   10%    9%   10%   12%    5%   13%    4%     9%     7%    10%     9%     8%    11%    10%     7%    18%     8%     7%    17%     5%    12%     8%     9%     7% 

 

Trip / vacation               5%    5%    5%    4%    4%    5%    4%    3%    9%     4%     6%     5%     5%     5%     7%     5%     3%    10%     4%     4%     5%     6%     5%     6%     2%    10% 

 

Children / family             5%    4%    5%    1%    5%     -    9%    3%    9%     2%     7%     5%     5%     4%     3%     5%     6%     3%     7%     4%     7%     4%     6%     4%     4%     7% 

 

Long term savings             4%    5%    3%    7%    1%    3%   10%    2%     -     9%      -     3%     2%     2%     7%     4%     2%     3%     1%     5%     3%     8%     3%     2%     5%     4% 

 

Rainy day fund / safety       2%    4%    1%    4%    1%     -    2%    9%     -     1%     7%      -     2%     4%     2%     2%     2%     6%     4%      -     7%     3%     3%      -     *%     3% 

net                       

 

Charities / good causes       2%    4%    1%    4%    1%     -    2%    9%     -     1%     7%      -     2%     4%     2%     2%     2%     6%     4%      -     7%     3%     3%      -     *%     3% 

 

Appliances / big              2%    2%    3%    3%    4%    4%    2%     -    2%     3%      -     3%     2%     4%     1%     2%     2%      -     1%     2%      -      -     3%     3%     2%     2% 

purchases / computers     

 

Medical / health care         2%    1%    3%    2%    4%    2%     -     -    6%      -     3%     2%     3%     2%     2%      -     4%     4%     4%      -     4%      -     8%      -     1%     5% 

 

Investments / stock           2%     -    4%     -    6%    3%     -     -    5%      -      -     3%     5%     2%     1%     2%     2%     3%      -     4%      -      -     3%     5%     3%     2% 

market                    

 

Debt pay-off / pay-off        2%    1%    3%    1%    3%    3%    2%    2%     -      -     2%     4%      -     2%      -      -     6%      -     1%     3%      -     2%     2%     3%     2%      - 

credit cards              

 

Heating fuel / fuel oil /     2%    3%    1%    2%    1%    1%    3%    3%     -     2%     3%     1%      -     5%     2%      -      -     3%     2%     1%     8%      -      -     2%     3%      - 

propane / wood            

 

Home improvements /           1%    2%    1%     -    1%    1%    2%     -    2%     1%     2%     1%      -      -     3%      -     2%      -     2%     2%     3%     1%      -     2%     2%     2% 

purchase                  

 

Car repairs /                 1%    1%     -    2%     -    2%     -     -     -     3%      -      -      -      -     2%      -      -      -      -     2%      -     3%      -      -     1%      - 

replacement               
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                                                                                                                                                              (Continued) 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

10. And what specific purpose do you have in mind when you save money from your PFD? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

Other                         1%     -    2%     -    1%     -     -    2%    2%      -      -      -     4%      -      -     2%     2%      -     1%     1%      -      -     3%     2%     1%     2% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

10. And what specific purpose do you have in mind when you save money from your PFD? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             212    100     58    54    141     55      -      -      -      -      -    113     74     11     11     49     96     50    61     38    66     45    56    43    57    53 

                            100%    47%    27%   25%    66%    26%                                       53%    35%     5%     5%    23%    45%    23%   29%    18%   31%    21%   27%   20%   27%   25% 

 

College                      22%    25%    16%   22%    24%    20%      -      -      -      -      -    20%    28%    27%    10%    14%    22%    33%   20%    24%   16%    33%   22%   20%   32%   13% 

 

Unexpected expenses /        16%    21%    11%   14%    13%    22%      -      -      -      -      -    19%    12%     3%    11%    21%    12%    19%   12%    33%   13%    12%   17%   24%   11%   13% 

unknown                   

 

Savings generally            14%    12%    18%   13%    15%    14%      -      -      -      -      -    14%    12%    22%    10%    15%    15%    10%   15%     9%   17%    11%   11%   15%   17%   12% 

 

Retirement                   11%    10%    11%   12%    10%     8%      -      -      -      -      -     8%    13%    10%    19%    10%    10%    13%   14%     2%   14%    10%    7%   13%    4%   22% 

 

Future                        9%    10%     8%    8%    11%     5%      -      -      -      -      -     9%    12%    12%     5%    15%     8%     5%    7%    11%    7%    14%    8%    8%   11%    9% 

 

Trip / vacation               5%     5%     6%    4%     5%     6%      -      -      -      -      -     4%     6%      -    13%     5%     5%     3%    6%     3%    5%     5%    6%    4%    6%    4% 

 

Children / family             5%     4%     6%    4%     5%     2%      -      -      -      -      -     8%      -      -      -     4%     5%     4%    5%     3%    7%     2%    4%    5%    4%    6% 

 

Long term savings             4%     3%      -    9%     4%     4%      -      -      -      -      -     4%     3%      -      -     5%     3%     2%    8%      -    4%      -    8%    2%    2%    3% 

 

Rainy day fund / safety       2%     2%     4%    1%     2%     5%      -      -      -      -      -     3%     2%      -    10%     2%     3%      -    4%     4%     -     2%    4%    4%    2%     - 

net                       

 

Charities / good causes       2%     2%     4%    1%     2%     5%      -      -      -      -      -     3%     2%      -    10%     2%     3%      -    4%     4%     -     2%    4%    4%    2%     - 

 

Appliances / big              2%      -     6%    2%     2%     3%      -      -      -      -      -      -     4%      -      -     4%     3%      -     -     5%    4%      -    3%     -    2%    4% 

purchases / computers     

 

Medical / health care         2%     2%     4%     -     2%     2%      -      -      -      -      -     1%     2%    14%      -      -     5%      -    2%      -    1%     5%     -    3%    4%    1% 

 

Investments / stock           2%     2%     2%    2%     2%     2%      -      -      -      -      -     3%     1%      -      -      -     1%     6%     -      -    5%     2%     -     -    3%    4% 

market                    

 

Debt pay-off / pay-off        2%     1%      -    5%     1%     2%      -      -      -      -      -     3%      -      -      -      -     4%      -    1%      -    3%     2%     -    2%    1%    4% 

credit cards              

 

Heating fuel / fuel oil /     2%     1%      -    4%     1%     5%      -      -      -      -      -     1%     3%    12%    23%      -      -     2%    2%     3%    1%      -    5%     -    2%     - 

propane / wood            

 

Home improvements /           1%     1%     3%     -     2%      -      -      -      -      -      -     2%      -      -      -     4%     1%      -    3%      -    1%      -    3%     -     -    2% 

purchase                  

 

Car repairs /                 1%      -     2%     -     1%      -      -      -      -      -      -      -     2%      -      -      -     2%      -     -     4%     -      -    3%     -     -     - 

replacement               
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                                                                                                                                                              (Continued) 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

10. And what specific purpose do you have in mind when you save money from your PFD? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

Other                         1%      -     4%     -      -      -      -      -      -      -      -     2%      -      -      -      -     1%     2%     -      -    2%     2%     -     -     -    4% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

12. And compared to your neighbors generally, do you think you SAVE more than your neighbors, do you SPEND more than your neighbors, or do you spend  

and save about like your neighbors?  

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

Respondent saves more        22%   19%    23%    26%    19%    20%    29%    27%   14%    19%   28%    14%   29%   15%    22%    20%    23%   20%    24%    21%   22%    21%    23%    22%    22%    20% 

than neighbors            

 

Respondent spends more        6%    7%     5%     6%     5%    10%     3%     6%    6%    13%    3%     9%    7%    8%     5%     3%     9%    8%     6%     5%    6%     7%     7%     5%     9%    10% 

than neighbors            

 

Spend and save about         39%   37%    47%    36%    38%    40%    40%    37%   44%    27%   32%    44%   39%   43%    33%    34%    44%   44%    40%    35%   40%    43%    34%    40%    40%    41% 

like neighbors            

 

DK/NS                        33%   37%    24%    31%    39%    30%    27%    30%   35%    41%   37%    33%   26%   34%    39%    43%    24%   27%    30%    39%   32%    29%    36%    33%    29%    30% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

12. And compared to your neighbors generally, do you think you SAVE more than your neighbors, do you SPEND more than your neighbors, or do you spend  

and save about like your neighbors?  

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

Respondent saves more        22%   19%   24%   18%   26%   26%   19%   24%   13%    22%    16%    24%    25%    21%    21%    19%    25%    15%    23%    25%    17%    22%    23%    28%    24%    13% 

than neighbors            

 

Respondent spends more        6%    7%    6%    4%    6%    6%    8%    5%    6%     7%     7%     7%     4%     8%     7%     5%     4%     9%     6%     7%     7%     9%     7%     6%     6%     7% 

than neighbors            

 

Spend and save about         39%   41%   36%   44%   34%   39%   49%   37%   26%    42%    40%    45%    26%    35%    39%    44%    39%    36%    40%    41%    37%    42%    36%    40%    43%    28% 

like neighbors            

 

DK/NS                        33%   33%   34%   33%   33%   30%   23%   33%   55%    29%    37%    25%    45%    36%    32%    32%    31%    41%    31%    28%    40%    27%    34%    26%    27%    53% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

12. And compared to your neighbors generally, do you think you SAVE more than your neighbors, do you SPEND more than your neighbors, or do you spend  

and save about like your neighbors?  

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

Respondent saves more        22%    20%    22%   23%    21%    25%    22%    21%    17%    22%    25%    22%    21%    14%    19%    25%    22%    20%   16%    25%   28%    17%   20%   17%   23%   26% 

than neighbors            

 

Respondent spends more        6%     5%     5%    9%     6%     9%     5%    11%     7%     4%     9%     8%     5%    10%     8%    10%     4%     7%    7%     7%    6%     6%    8%    5%    7%    4% 

than neighbors            

 

Spend and save about         39%    34%    44%   42%    39%    36%    40%    40%    43%    39%    35%    37%    44%    32%    49%    32%    40%    44%   44%    38%   38%    35%   37%   51%   38%   35% 

like neighbors            

 

DK/NS                        33%    40%    28%   26%    34%    29%    33%    28%    34%    36%    31%    33%    30%    43%    23%    33%    34%    28%   34%    30%   28%    42%   35%   27%   32%   35% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

13. Let me ask you about the possible impact of the Permanent Fund Dividends on various factors.  For each one, please tell me you think the PFD  

dividends [ROTATE] help a lot, help a little, have no real impact, harm a little, or harm a lot. 

Percent saying Help a lot / Help a little: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             503   301     94    109    212    199     88    259   203     39   130    147    82   128     86    165    239   120    132    218   139    149    193    295    178    123 

                            100%   60%    19%    22%    42%    40%    17%    52%   40%     8%   26%    29%   16%   25%    17%    33%    48%   24%    26%    43%   28%    30%    38%    59%    35%    24% 

 

e. Conditions for those      86%   89%    85%    78%    87%    88%    80%    85%   88%    76%   83%    85%   90%   88%    83%    85%    87%   90%    89%    81%   89%    84%    83%    82%    93%    96% 

living in the Bush        

 

c. Alaska’s economy          85%   89%    86%    75%    89%    83%    81%    86%   84%    87%   83%    85%   85%   90%    86%    84%    87%   91%    81%    86%   88%    76%    91%    86%    84%    88% 

 

a. Your quality of life      81%   86%    76%    73%    94%    79%    56%    74%   89%    90%   76%    85%   83%   81%    87%    74%    85%   77%    84%    81%   82%    77%    85%    77%    89%    90% 

 

k. Conditions for Alaska     72%   77%    68%    63%    76%    75%    57%    72%   73%    72%   72%    66%   77%   78%    70%    72%    73%   77%    76%    66%   78%    73%    67%    68%    80%    81% 

Natives                   

 

d. The level of poverty      68%   74%    60%    57%    74%    67%    57%    69%   67%    63%   65%    66%   67%   73%    73%    69%    66%   73%    69%    64%   73%    66%    64%    67%    69%    68% 

in Alaska                 

 

g. Savings for college       67%   67%    67%    66%    70%    68%    60%    68%   66%    65%   74%    66%   71%   58%    55%    59%    76%   78%    62%    62%   71%    66%    64%    67%    67%    66% 

 

b. Your household budget     67%   70%    63%    60%    86%    58%    39%    59%   73%    80%   54%    73%   68%   73%    78%    60%    68%   68%    67%    66%   71%    59%    70%    65%    73%    74% 

 

j. Savings for               57%   60%    58%    47%    60%    57%    49%    61%   53%    55%   67%    48%   68%   51%    55%    59%    57%   59%    55%    61%   58%    57%    58%    57%    58%    59% 

retirement                

 

h. Your sense of             56%   62%    46%    49%    73%    49%    35%    47%   64%    71%   59%    59%   50%   56%    66%    57%    53%   56%    54%    59%   61%    50%    60%    56%    56%    57% 

security                  

 

i. The income gap            37%   40%    32%    32%    40%    37%    30%    38%   35%    36%   40%    34%   34%   39%    43%    38%    35%   41%    35%    37%   45%    30%    37%    40%    32%    31% 

between the rich and the  

poor                      

 

f. People’s work             21%   24%    13%    21%    25%    20%    15%    18%   24%    23%   18%    19%   26%   23%    26%    22%    19%   15%    27%    21%   19%    23%    23%    21%    22%    23% 

incentive or willingness  

to work                   
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

13. Let me ask you about the possible impact of the Permanent Fund Dividends on various factors.  For each one, please tell me you think the PFD  

dividends [ROTATE] help a lot, help a little, have no real impact, harm a little, or harm a lot. 

Percent saying Help a lot / Help a little: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             503   249   254   145   149   148   124   122   106    140    108    133    120    131    161    121     84    132    177    157    108    112    112    102    277    147 

                            100%   49%   51%   29%   30%   30%   25%   24%   21%    28%    21%    26%    24%    26%    32%    24%    17%    26%    35%    31%    21%    22%    22%    20%    55%    29% 

 

e. Conditions for those      86%   86%   86%   81%   83%   82%   88%   84%   89%    84%    88%    86%    85%    89%    80%    88%    88%    87%    85%    85%    84%    87%    86%    84%    84%    86% 

living in the Bush        

 

c. Alaska’s economy          85%   86%   85%   87%   85%   82%   91%   84%   86%    85%    89%    87%    82%    83%    88%    86%    86%    80%    91%    87%    86%    88%    80%    89%    86%    85% 

 

a. Your quality of life      81%   81%   82%   78%   77%   84%   82%   78%   83%    78%    86%    88%    74%    83%    81%    79%    84%    91%    80%    75%    87%    77%    86%    78%    79%    83% 

 

k. Conditions for Alaska     72%   71%   74%   65%   71%   72%   76%   67%   74%    68%    74%    80%    67%    70%    72%    72%    76%    70%    75%    70%    70%    71%    73%    76%    73%    70% 

Natives                   

 

d. The level of poverty      68%   68%   68%   68%   67%   65%   62%   72%   72%    62%    75%    65%    70%    70%    65%    69%    68%    72%    68%    64%    68%    67%    73%    65%    64%    73% 

in Alaska                 

 

g. Savings for college       67%   69%   65%   71%   64%   77%   68%   65%   51%    73%    64%    74%    54%    63%    65%    72%    71%    58%    69%    73%    65%    74%    61%    68%    72%    53% 

 

b. Your household budget     67%   67%   66%   64%   65%   71%   64%   65%   65%    70%    64%    65%    66%    72%    64%    67%    63%    83%    65%    58%    78%    62%    77%    57%    67%    66% 

 

j. Savings for               57%   58%   56%   55%   59%   69%   50%   50%   59%    60%    56%    60%    53%    58%    57%    55%    61%    57%    59%    53%    57%    59%    62%    48%    54%    61% 

retirement                

 

h. Your sense of             56%   51%   61%   50%   62%   63%   44%   54%   62%    52%    51%    58%    64%    64%    56%    57%    44%    70%    56%    42%    59%    42%    75%    47%    49%    63% 

security                  

 

i. The income gap            37%   35%   39%   40%   40%   37%   29%   34%   49%    32%    37%    35%    44%    44%    31%    35%    40%    40%    33%    36%    38%    30%    42%    38%    31%    47% 

between the rich and the  

poor                      

 

f. People’s work             21%   23%   20%   24%   18%   21%   19%   16%   29%    22%    23%    18%    22%    29%    22%    17%    12%    32%    19%    13%    28%    15%    28%    10%    19%    27% 

incentive or willingness  

to work                   
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13. Let me ask you about the possible impact of the Permanent Fund Dividends on various factors.  For each one, please tell me you think the PFD  

dividends [ROTATE] help a lot, help a little, have no real impact, harm a little, or harm a lot. 

Percent saying Help a lot / Help a little: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             503    233    136   133    343    119      -      -      -      -      -    273    157     56     45    147    209     87   151     96   145    105   152    94   139   111 

                            100%    46%    27%   27%    68%    24%                                       54%    31%    11%     9%    29%    41%    17%   30%    19%   29%    21%   30%   19%   28%   22% 

 

e. Conditions for those      86%    85%    85%   87%    85%    85%      -      -      -      -      -    89%    80%    78%    83%    85%    89%    80%   85%    87%   87%    83%   86%   85%   82%   90% 

living in the Bush        

 

c. Alaska’s economy          85%    88%    86%   81%    88%    80%      -      -      -      -      -    87%    83%    84%    88%    86%    85%    89%   86%    86%   89%    79%   85%   88%   85%   84% 

 

a. Your quality of life      81%    83%    81%   79%    82%    81%      -      -      -      -      -    82%    78%    91%    83%    85%    83%    71%   82%    81%   77%    89%   80%   83%   84%   79% 

 

k. Conditions for Alaska     72%    76%    73%   65%    71%    76%      -      -      -      -      -    76%    68%    69%    71%    69%    75%    72%   70%    71%   70%    79%   70%   71%   72%   76% 

Natives                   

 

d. The level of poverty      68%    66%    74%   65%    69%    67%      -      -      -      -      -    73%    59%    64%    69%    73%    64%    66%   66%    69%   72%    62%   67%   69%   67%   69% 

in Alaska                 

 

g. Savings for college       67%    68%    71%   61%    71%    57%      -      -      -      -      -    66%    70%    62%    45%    66%    71%    72%   71%    66%   61%    69%   64%   78%   64%   66% 

 

b. Your household budget     67%    67%    64%   69%    68%    64%      -      -      -      -      -    67%    64%    83%    88%    68%    66%    54%   65%    71%   59%    76%   64%   71%   72%   60% 

 

j. Savings for               57%    60%    58%   52%    59%    58%      -      -      -      -      -    56%    58%    56%    56%    54%    62%    53%   55%    64%   50%    65%   60%   56%   55%   59% 

retirement                

 

h. Your sense of             56%    56%    56%   57%    57%    61%      -      -      -      -      -    58%    55%    70%    65%    56%    56%    51%   45%    62%   51%    75%   51%   51%   69%   52% 

security                  

 

i. The income gap            37%    35%    47%   30%    37%    40%      -      -      -      -      -    40%    33%    33%    38%    42%    32%    37%   33%    36%   40%    39%   33%   37%   40%   38% 

between the rich and the  

poor                      

 

f. People’s work             21%    16%    30%   20%    20%    26%      -      -      -      -      -    21%    19%    18%    30%    25%    20%    14%   20%    27%   13%    29%   27%   15%   23%   16% 

incentive or willingness  

to work                   
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14a. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Everyone who is basically a full-time resident of Alaska gets it 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             985   583    182    219    394    386    195    515   388     74   269    290   150   237    153    331    467   243    264    412   268    307    366    581    344    232 

                            100%   59%    18%    22%    40%    39%    20%    52%   39%     7%   27%    29%   15%   24%    16%    34%    47%   25%    27%    42%   27%    31%    37%    59%    35%    24% 

 

Favor                        90%   94%    91%    82%    94%    91%    84%    91%   89%    92%   90%    90%   92%   90%    92%    92%    89%   94%    88%    91%   91%    89%    92%    92%    89%    88% 

 

Oppose                        7%    4%     7%    14%     4%     7%    14%     6%    9%     5%    8%     6%    6%    7%     6%     6%     8%    5%    10%     6%    7%     7%     7%     6%     8%     9% 

 

                          

 

Strongly favor               72%   80%    63%    59%    83%    68%    60%    71%   72%    79%   68%    76%   69%   74%    79%    74%    70%   68%    71%    75%   68%    73%    74%    72%    72%    73% 

 

Mildly favor                 18%   14%    28%    22%    11%    23%    23%    20%   17%    13%   22%    14%   24%   17%    13%    18%    19%   26%    17%    16%   23%    16%    17%    20%    16%    15% 

 

Mildly oppose                 4%    2%     5%     9%     4%     5%     5%     4%    6%     2%    4%     4%    5%    5%     1%     4%     5%    4%     7%     3%    5%     3%     4%     3%     5%     5% 

 

Strongly oppose               3%    2%     2%     6%     1%     2%     9%     3%    3%     2%    4%     2%    2%    2%     5%     2%     3%    1%     3%     3%    2%     4%     3%     2%     4%     4% 

 

DK/NS                         2%    2%     2%     4%     2%     2%     3%     3%    2%     3%    2%     3%    1%    2%     2%     3%     2%    1%     2%     2%    2%     4%     1%     3%     3%     3% 
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14a. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Everyone who is basically a full-time resident of Alaska gets it 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             985   491   494   292   289   297   250   255   178    280    210    268    223    258    323    223    168    237    356    325    199    240    223    203    599    246 

                            100%   50%   50%   30%   29%   30%   25%   26%   18%    28%    21%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    23%    21%    61%    25% 

 

Favor                        90%   90%   90%   92%   92%   92%   86%   90%   95%    89%    93%    90%    91%    90%    91%    92%    87%    92%    89%    89%    94%    87%    90%    92%    89%    93% 

 

Oppose                        7%    7%    7%    6%    6%    6%   10%    8%    3%     8%     6%     9%     6%     7%     7%     5%    10%     6%     8%     8%     5%    10%     8%     6%     8%     5% 

 

                          

 

Strongly favor               72%   74%   70%   75%   70%   72%   67%   71%   80%    70%    78%    70%    71%    76%    74%    70%    65%    77%    71%    68%    79%    69%    71%    69%    69%    79% 

 

Mildly favor                 18%   17%   20%   18%   22%   19%   19%   19%   14%    18%    14%    20%    20%    14%    17%    22%    23%    15%    18%    21%    15%    18%    19%    23%    21%    14% 

 

Mildly oppose                 4%    4%    5%    3%    4%    5%    7%    4%    1%     5%     2%     7%     3%     4%     4%     5%     5%     3%     5%     5%     2%     5%     5%     4%     6%     2% 

 

Strongly oppose               3%    3%    2%    3%    2%    1%    3%    4%    2%     3%     4%     2%     3%     3%     3%     *%     6%     2%     3%     3%     3%     4%     2%     2%     3%     3% 

 

DK/NS                         2%    3%    2%    2%    3%    2%    3%    2%    3%     4%     1%     2%     3%     3%     2%     3%     2%     2%     2%     3%     1%     3%     2%     2%     3%     2% 
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14a. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Everyone who is basically a full-time resident of Alaska gets it 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             985    454    249   282    728    223    311    153    151    155    184    545    303    112     85    272    408    178   300    188   293    192   316   173   265   218 

                            100%    46%    25%   29%    74%    23%    32%    16%    15%    16%    19%    55%    31%    11%     9%    28%    41%    18%   30%    19%   30%    19%   32%   18%   27%   22% 

 

Favor                        90%    90%    93%   89%    94%    82%    92%    86%    89%    93%    89%    93%    86%    89%    86%    90%    92%    89%   90%    90%   91%    89%   90%   91%   92%   89% 

 

Oppose                        7%     8%     5%    8%     5%    15%     6%    12%     9%     5%     9%     5%    12%     6%    11%     8%     5%     8%    6%     8%    7%     8%    7%    6%    6%    8% 

 

                          

 

Strongly favor               72%    71%    76%   70%    77%    57%    75%    63%    71%    74%    67%    75%    64%    74%    71%    77%    73%    62%   72%    77%   72%    67%   74%   73%   76%   63% 

 

Mildly favor                 18%    19%    16%   19%    16%    25%    17%    24%    18%    20%    21%    18%    22%    15%    14%    13%    20%    27%   18%    14%   19%    22%   16%   18%   16%   26% 

 

Mildly oppose                 4%     4%     4%    6%     3%    10%     4%     7%     6%     2%     6%     3%     8%     4%     5%     5%     4%     4%    3%     4%    5%     6%    4%    3%    4%    6% 

 

Strongly oppose               3%     4%     2%    2%     2%     5%     2%     5%     2%     3%     3%     1%     4%     2%     6%     3%     2%     3%    3%     3%    2%     2%    3%    3%    2%    2% 

 

DK/NS                         2%     2%     2%    3%     2%     2%     2%     1%     2%     1%     2%     3%     2%     5%     3%     2%     2%     3%    3%     2%    2%     3%    3%    3%    2%    3% 
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14b. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Children from infants to teenagers living in Alaska get it 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             985   583    182    219    394    386    195    515   388     74   269    290   150   237    153    331    467   243    264    412   268    307    366    581    344    232 

                            100%   59%    18%    22%    40%    39%    20%    52%   39%     7%   27%    29%   15%   24%    16%    34%    47%   25%    27%    42%   27%    31%    37%    59%    35%    24% 

 

Favor                        93%   95%    95%    87%    95%    94%    88%    93%   93%    91%   93%    94%   93%   93%    89%    91%    96%   94%    92%    93%   93%    92%    94%    93%    95%    95% 

 

Oppose                        6%    5%     4%    11%     4%     6%    11%     6%    6%     6%    6%     4%    7%    7%     8%     9%     4%    5%     7%     7%    6%     7%     5%     6%     5%     4% 

 

                          

 

Strongly favor               79%   84%    73%    70%    87%    75%    70%    78%   79%    83%   75%    79%   78%   84%    75%    75%    83%   81%    77%    80%   79%    75%    81%    79%    79%    82% 

 

Mildly favor                 14%   11%    22%    17%     8%    19%    18%    15%   14%     8%   19%    15%   14%    9%    14%    15%    13%   14%    16%    13%   14%    17%    13%    14%    16%    13% 

 

Mildly oppose                 3%    2%     2%     7%     1%     4%     5%     4%    2%     1%    2%     2%    6%    3%     2%     5%     2%    4%     4%     2%    5%     3%     2%     3%     2%     2% 

 

Strongly oppose               3%    3%     1%     5%     2%     2%     6%     2%    4%     4%    4%     3%    1%    4%     6%     4%     1%    1%     3%     4%    1%     4%     3%     3%     3%     2% 

 

DK/NS                         1%    1%     1%     1%     1%     1%     1%     1%    1%     3%    1%     1%    *%    *%     2%     1%     *%    1%     *%     1%    1%     1%     1%     1%     1%     1% 
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14b. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Children from infants to teenagers living in Alaska get it 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             985   491   494   292   289   297   250   255   178    280    210    268    223    258    323    223    168    237    356    325    199    240    223    203    599    246 

                            100%   50%   50%   30%   29%   30%   25%   26%   18%    28%    21%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    23%    21%    61%    25% 

 

Favor                        93%   94%   92%   95%   91%   96%   96%   89%   90%    96%    91%    95%    88%    93%    93%    96%    90%    93%    93%    93%    93%    94%    93%    92%    95%    87% 

 

Oppose                        6%    5%    7%    5%    8%    4%    4%    9%    8%     3%     7%     5%    10%     6%     6%     4%    10%     6%     6%     6%     5%     5%     6%     7%     4%    11% 

 

                          

 

Strongly favor               79%   79%   79%   81%   78%   81%   82%   76%   75%    80%    77%    83%    74%    81%    80%    81%    70%    79%    78%    79%    79%    77%    80%    78%    79%    75% 

 

Mildly favor                 14%   15%   13%   14%   13%   15%   14%   14%   15%    16%    15%    13%    14%    12%    14%    15%    20%    14%    14%    14%    14%    17%    13%    14%    16%    12% 

 

Mildly oppose                 3%    2%    4%    1%    5%    3%    2%    4%    4%     1%     3%     4%     4%     3%     3%     2%     4%     1%     4%     3%     2%     3%     3%     4%     3%     5% 

 

Strongly oppose               3%    3%    3%    3%    3%    1%    2%    5%    5%     2%     4%     1%     6%     2%     3%     1%     6%     4%     2%     3%     3%     2%     4%     3%     2%     6% 

 

DK/NS                         1%    1%    1%    1%    1%    1%     -    2%    2%     1%     2%      -     2%     2%     1%     1%     1%     1%     1%     1%     1%     1%     *%     1%     1%     2% 
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14b. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Children from infants to teenagers living in Alaska get it 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             985    454    249   282    728    223    311    153    151    155    184    545    303    112     85    272    408    178   300    188   293    192   316   173   265   218 

                            100%    46%    25%   29%    74%    23%    32%    16%    15%    16%    19%    55%    31%    11%     9%    28%    41%    18%   30%    19%   30%    19%   32%   18%   27%   22% 

 

Favor                        93%    91%    93%   96%    96%    86%    94%    95%    95%    92%    94%    94%    91%    93%    96%    94%    92%    92%   95%    93%   93%    90%   94%   95%   92%   92% 

 

Oppose                        6%     7%     7%    3%     4%    13%     4%     5%     4%     7%     5%     5%     9%     5%     4%     6%     7%     6%    4%     6%    6%     9%    5%    4%    7%    8% 

 

                          

 

Strongly favor               79%    76%    83%   79%    83%    67%    80%    75%    81%    73%    79%    81%    72%    83%    85%    83%    75%    77%   79%    79%   80%    76%   80%   77%   81%   76% 

 

Mildly favor                 14%    15%    10%   17%    13%    19%    14%    20%    13%    19%    15%    13%    19%    10%    11%    11%    17%    16%   16%    14%   13%    14%   14%   18%   11%   16% 

 

Mildly oppose                 3%     3%     3%    2%     2%     6%     1%     2%     1%     3%     2%     2%     6%     1%     1%     3%     3%     4%    2%     2%    3%     5%    2%    2%    4%    4% 

 

Strongly oppose               3%     4%     3%    1%     2%     7%     3%     3%     3%     4%     3%     3%     4%     4%     3%     3%     4%     2%    2%     4%    3%     4%    3%    2%    3%    4% 

 

DK/NS                         1%     2%     *%    *%     *%     1%     2%      -     1%     1%     *%     1%      -     2%      -     *%     1%     2%    1%     2%    1%     1%    1%    1%    1%    *% 
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14c. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Newer residents who have lived in Alaska for the past year-and-a-half get it 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             985   583    182    219    394    386    195    515   388     74   269    290   150   237    153    331    467   243    264    412   268    307    366    581    344    232 

                            100%   59%    18%    22%    40%    39%    20%    52%   39%     7%   27%    29%   15%   24%    16%    34%    47%   25%    27%    42%   27%    31%    37%    59%    35%    24% 

 

Favor                        71%   72%    74%    65%    70%    73%    70%    74%   68%    63%   70%    73%   72%   69%    74%    73%    68%   77%    70%    70%   74%    66%    73%    76%    63%    59% 

 

Oppose                       27%   27%    24%    31%    29%    25%    27%    24%   30%    36%   28%    26%   27%   28%    24%    24%    31%   22%    28%    28%   25%    32%    25%    22%    35%    39% 

 

                          

 

Strongly favor               42%   46%    36%    38%    46%    38%    42%    45%   39%    38%   38%    45%   43%   42%    43%    43%    41%   43%    43%    44%   42%    37%    47%    45%    39%    35% 

 

Mildly favor                 29%   26%    38%    27%    24%    34%    28%    29%   29%    24%   32%    28%   29%   27%    31%    31%    27%   34%    27%    26%   31%    29%    27%    31%    24%    23% 

 

Mildly oppose                14%   13%    16%    16%    14%    17%     9%    14%   14%    15%   14%    13%   18%   13%    14%    10%    16%   15%    15%    13%   16%    14%    12%    12%    17%    18% 

 

Strongly oppose              13%   14%     8%    15%    15%     8%    18%    10%   16%    21%   13%    13%    8%   15%    10%    13%    15%    8%    13%    15%    9%    17%    13%    10%    18%    21% 

 

DK/NS                         2%    1%     3%     4%     1%     2%     2%     2%    2%     1%    2%     1%    1%    2%     2%     3%     1%    *%     2%     2%    1%     2%     2%     2%     2%     2% 
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14c. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Newer residents who have lived in Alaska for the past year-and-a-half get it 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             985   491   494   292   289   297   250   255   178    280    210    268    223    258    323    223    168    237    356    325    199    240    223    203    599    246 

                            100%   50%   50%   30%   29%   30%   25%   26%   18%    28%    21%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    23%    21%    61%    25% 

 

Favor                        71%   74%   68%   79%   73%   77%   70%   67%   71%    75%    73%    72%    64%    65%    72%    77%    70%    66%    74%    71%    73%    73%    67%    67%    71%    72% 

 

Oppose                       27%   24%   30%   19%   25%   22%   29%   31%   26%    24%    24%    27%    33%    33%    26%    21%    28%    33%    24%    28%    26%    25%    31%    31%    27%    25% 

 

                          

 

Strongly favor               42%   46%   39%   50%   41%   42%   40%   41%   48%    43%    51%    40%    38%    38%    41%    50%    41%    36%    45%    45%    45%    49%    34%    39%    41%    47% 

 

Mildly favor                 29%   28%   29%   30%   32%   34%   30%   25%   22%    32%    23%    33%    26%    27%    31%    27%    29%    30%    29%    26%    28%    24%    33%    28%    30%    25% 

 

Mildly oppose                14%   12%   16%    9%   14%   13%   14%   15%   14%    12%    12%    15%    17%    15%    15%    11%    14%    17%    12%    14%    13%    13%    16%    15%    13%    13% 

 

Strongly oppose              13%   12%   14%   10%   11%    9%   15%   16%   12%    12%    12%    12%    17%    18%    10%    10%    14%    16%    12%    13%    13%    12%    15%    15%    14%    12% 

 

DK/NS                         2%    2%    2%    2%    2%    2%    1%    2%    3%     1%     2%     1%     3%     2%     2%     2%     2%     2%     1%     2%     1%     1%     1%     2%     2%     3% 
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14c. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Newer residents who have lived in Alaska for the past year-and-a-half get it 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             985    454    249   282    728    223    311    153    151    155    184    545    303    112     85    272    408    178   300    188   293    192   316   173   265   218 

                            100%    46%    25%   29%    74%    23%    32%    16%    15%    16%    19%    55%    31%    11%     9%    28%    41%    18%   30%    19%   30%    19%   32%   18%   27%   22% 

 

Favor                        71%    71%    72%   69%    78%    53%    74%    64%    65%    72%    75%    71%    71%    67%    56%    73%    73%    70%   74%    74%   66%    73%   72%   78%   66%   71% 

 

Oppose                       27%    27%    26%   29%    21%    45%    24%    33%    33%    25%    24%    27%    27%    32%    43%    25%    25%    28%   24%    24%   32%    25%   27%   20%   32%   27% 

 

                          

 

Strongly favor               42%    43%    47%   37%    49%    23%    48%    34%    40%    40%    48%    44%    39%    42%    37%    41%    44%    41%   49%    42%   39%    39%   43%   52%   36%   41% 

 

Mildly favor                 29%    28%    26%   32%    29%    30%    26%    30%    25%    32%    27%    27%    33%    26%    19%    33%    29%    30%   25%    32%   27%    34%   29%   26%   30%   29% 

 

Mildly oppose                14%    13%    14%   15%    12%    22%    11%    16%    14%    14%    11%    15%    12%    11%    20%    12%    15%    15%   12%    12%   17%    13%   13%   10%   17%   14% 

 

Strongly oppose              13%    13%    12%   14%    10%    23%    13%    17%    19%    11%    13%    12%    15%    21%    23%    13%    10%    14%   12%    12%   15%    12%   13%   10%   15%   13% 

 

DK/NS                         2%     2%     1%    2%     1%     2%     1%     3%     2%     3%     1%     2%     2%     1%     1%     2%     2%     2%    2%     2%    2%     2%    2%    2%    2%    2% 
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14d. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Millionaires and multi-millionaires living in Alaska get it 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             985   583    182    219    394    386    195    515   388     74   269    290   150   237    153    331    467   243    264    412   268    307    366    581    344    232 

                            100%   59%    18%    22%    40%    39%    20%    52%   39%     7%   27%    29%   15%   24%    16%    34%    47%   25%    27%    42%   27%    31%    37%    59%    35%    24% 

 

Favor                        74%   76%    72%    70%    76%    73%    71%    77%   70%    72%   74%    76%   73%   73%    67%    74%    77%   68%    71%    80%   65%    69%    83%    76%    72%    71% 

                            100%   61%    18%    21%    41%    39%    19%    55%   37%     7%   27%    30%   15%   24%    14%    34%    49%   23%    26%    46%   24%    29%    42%    61%    34%    23% 

 

Oppose                       23%   21%    23%    25%    20%    23%    26%    20%   26%    28%   23%    22%   23%   22%    27%    23%    20%   30%    26%    17%   31%    27%    14%    21%    24%    23% 

                            100%   56%    19%    25%    36%    41%    23%    46%   45%     9%   28%    28%   16%   24%    19%    34%    42%   32%    30%    31%   38%    37%    23%    54%    37%    24% 

 

                          

 

Strongly favor               50%   54%    41%    47%    54%    44%    54%    55%   43%    49%   50%    50%   43%   54%    45%    52%    51%   41%    45%    59%   38%    45%    61%    51%    48%    48% 

 

Mildly favor                 24%   22%    31%    23%    22%    29%    17%    22%   27%    23%   24%    25%   30%   19%    21%    22%    26%   27%    27%    21%   26%    24%    22%    25%    24%    23% 

 

Mildly oppose                 9%    8%    13%     9%     7%    10%    11%     9%    9%    10%    9%     9%   11%    8%    10%     9%     8%   12%     9%     7%   13%     9%     7%     9%     9%     9% 

 

Strongly oppose              14%   14%    10%    16%    13%    13%    16%    11%   17%    19%   14%    13%   13%   14%    17%    14%    12%   18%    17%     9%   19%    18%     8%    12%    15%    14% 

 

DK/NS                         3%    3%     5%     4%     4%     3%     3%     3%    4%      -    3%     3%    4%    4%     6%     3%     3%    2%     3%     3%    4%     4%     2%     3%     4%     5% 
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14d. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Millionaires and multi-millionaires living in Alaska get it 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             985   491   494   292   289   297   250   255   178    280    210    268    223    258    323    223    168    237    356    325    199    240    223    203    599    246 

                            100%   50%   50%   30%   29%   30%   25%   26%   18%    28%    21%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    23%    21%    61%    25% 

 

Favor                        74%   76%   72%   77%   75%   73%   83%   69%   70%    80%    70%    75%    69%    67%    78%    79%    72%    64%    74%    81%    68%    82%    65%    78%    77%    68% 

                            100%   51%   49%   31%   30%   30%   29%   24%   17%    31%    20%    28%    21%    24%    34%    24%    17%    21%    36%    36%    18%    27%    20%    22%    63%    23% 

 

Oppose                       23%   21%   24%   20%   22%   25%   15%   25%   26%    18%    25%    23%    26%    29%    20%    19%    23%    32%    22%    16%    30%    14%    30%    19%    20%    29% 

                            100%   46%   54%   26%   28%   33%   17%   28%   21%    23%    23%    27%    26%    33%    29%    19%    18%    34%    35%    24%    27%    16%    30%    18%    53%    32% 

 

                          

 

Strongly favor               50%   53%   47%   53%   50%   45%   53%   52%   52%    52%    56%    45%    48%    46%    54%    51%    47%    42%    49%    58%    49%    60%    37%    52%    51%    51% 

 

Mildly favor                 24%   22%   25%   25%   25%   28%   30%   18%   18%    28%    14%    30%    21%    21%    23%    28%    25%    22%    26%    23%    19%    22%    28%    26%    26%    17% 

 

Mildly oppose                 9%    9%    9%    9%    9%   10%    7%    9%   10%     9%     9%     9%     9%     9%     8%     7%    12%    11%    11%     5%    12%     7%    10%     7%     8%     9% 

 

Strongly oppose              14%   12%   16%   11%   13%   15%    8%   16%   17%     9%    15%    14%    17%    20%    11%    11%    12%    21%    11%    11%    18%     7%    19%    13%    12%    20% 

 

DK/NS                         3%    3%    3%    3%    3%    2%    2%    6%    4%     2%     5%     3%     5%     5%     2%     3%     5%     4%     4%     2%     3%     3%     5%     3%     3%     3% 
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14d. Let me read you a few features of the Permanent Fund dividends.  For each one, please tell me if this is something you strongly favor, mildly  

favor, mildly oppose, or strongly oppose:  Millionaires and multi-millionaires living in Alaska get it 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             985    454    249   282    728    223    311    153    151    155    184    545    303    112     85    272    408    178   300    188   293    192   316   173   265   218 

                            100%    46%    25%   29%    74%    23%    32%    16%    15%    16%    19%    55%    31%    11%     9%    28%    41%    18%   30%    19%   30%    19%   32%   18%   27%   22% 

 

Favor                        74%    74%    74%   74%   100%      -    79%    73%    73%    78%    80%    70%    80%    69%    59%    76%    74%    78%   80%    69%   78%    63%   74%   79%   72%   73% 

                            100%    46%    25%   29%   100%           34%    15%    15%    17%    20%    52%    33%    11%     7%    28%    41%    19%   33%    18%   31%    17%   32%   19%   26%   22% 

 

Oppose                       23%    23%    22%   22%      -   100%    19%    26%    24%    20%    19%    26%    18%    30%    38%    21%    22%    20%   17%    28%   19%    33%   23%   17%   24%   24% 

                            100%    47%    25%   28%          100%    26%    18%    16%    14%    16%    63%    24%    15%    14%    26%    41%    16%   23%    23%   24%    28%   33%   13%   29%   23% 

 

                          

 

Strongly favor               50%    51%    51%   49%    68%      -    56%    47%    49%    51%    59%    47%    52%    46%    35%    55%    47%    53%   59%    44%   54%    35%   55%   50%   45%   48% 

 

Mildly favor                 24%    23%    23%   25%    32%      -    23%    26%    24%    27%    21%    24%    28%    23%    24%    20%    27%    25%   20%    25%   25%    28%   18%   29%   27%   24% 

 

Mildly oppose                 9%    10%     7%    8%      -    39%     9%     8%     8%     8%     9%    10%     8%    11%    13%    10%     8%     8%    8%    12%    8%    11%   10%    8%    8%   10% 

 

Strongly oppose              14%    13%    15%   14%      -    61%    10%    18%    15%    12%    10%    16%     9%    19%    25%    11%    14%    11%    9%    16%   11%    22%   14%    9%   17%   14% 

 

DK/NS                         3%     3%     4%    4%      -      -     3%     1%     4%     3%     1%     4%     2%     1%     3%     3%     4%     2%    3%     3%    3%     4%    3%    4%    4%    3% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

15. To pay for government services in Alaska, if you HAD TO CHOOSE between  [ROTATE] - using  part of the Alaska Permanent Fund - OR paying a state  

tax such as a sales or income tax, which would you prefer? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             511   301     95    114    206    198     99    276   192     39   136    158    78   118     87    170    235   122    136    213   134    168    185    305    184    120 

                            100%   59%    19%    22%    40%    39%    19%    54%   38%     8%   27%    31%   15%   23%    17%    33%    46%   24%    27%    42%   26%    33%    36%    60%    36%    23% 

 

Prefer using part of the     27%   20%    42%    33%    15%    33%    38%    32%   23%    16%   28%    24%   29%   28%    25%    24%    27%   26%    23%    30%   27%    24%    30%    30%    23%    20% 

Alaska Permanent Fund     

 

Prefer paying a state        58%   65%    49%    49%    63%    56%    55%    59%   58%    51%   57%    61%   58%   55%    58%    62%    58%   67%    67%    50%   68%    57%    54%    57%    61%    62% 

tax such as a sales or    

income tax                

 

Prefer not to use either     10%   11%     4%    12%    16%     7%     3%     5%   15%    23%    7%    11%    9%   14%    11%    10%    10%    5%     5%    15%    3%    14%    12%     8%    13%    16% 

of the above options [Do  

not read]                 

 

DK/NS                         5%    4%     5%     6%     6%     4%     4%     4%    4%     9%    7%     3%    4%    3%     6%     4%     4%    3%     5%     4%    3%     6%     4%     5%     3%     2% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

15. To pay for government services in Alaska, if you HAD TO CHOOSE between  [ROTATE] - using  part of the Alaska Permanent Fund - OR paying a state  

tax such as a sales or income tax, which would you prefer? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             511   257   254   154   151   148   133   132    95    153    103    129    125    134    154    122     95    120    186    172     95    130    119    103    314    126 

                            100%   50%   50%   30%   30%   29%   26%   26%   19%    30%    20%    25%    25%    26%    30%    24%    19%    24%    36%    34%    19%    25%    23%    20%    61%    25% 

 

Prefer using part of the     27%   27%   26%   30%   30%   34%   33%   18%   20%    34%    18%    33%    20%    19%    23%    31%    41%    18%    27%    34%    19%    34%    23%    33%    29%    21% 

Alaska Permanent Fund     

 

Prefer paying a state        58%   57%   60%   54%   59%   57%   52%   65%   59%    52%    63%    58%    62%    59%    60%    59%    52%    61%    59%    55%    63%    51%    62%    58%    58%    59% 

tax such as a sales or    

income tax                

 

Prefer not to use either     10%   12%    8%   12%    5%    5%   12%   13%   13%    10%    16%     5%    11%    15%    12%     7%     6%    15%    10%     9%    14%    11%    10%     6%    10%    16% 

of the above options [Do  

not read]                 

 

DK/NS                         5%    4%    5%    4%    6%    4%    4%    4%    7%     4%     4%     4%     7%     7%     5%     4%     1%     6%     4%     2%     4%     3%     5%     4%     3%     5% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

15. To pay for government services in Alaska, if you HAD TO CHOOSE between  [ROTATE] - using  part of the Alaska Permanent Fund - OR paying a state  

tax such as a sales or income tax, which would you prefer? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             511    225    138   148    356    115    146     88     82     88     79    289    154     55     51    130    217     92   158     97   144    107   159    96   129   121 

                            100%    44%    27%   29%    70%    23%    29%    17%    16%    17%    16%    56%    30%    11%    10%    25%    43%    18%   31%    19%   28%    21%   31%   19%   25%   24% 

 

Prefer using part of the     27%    30%    23%   26%    27%    27%    22%    44%    27%    35%    26%    13%    59%    22%    22%    22%    29%    32%   26%    29%   27%    26%   20%   40%   22%   31% 

Alaska Permanent Fund     

 

Prefer paying a state        58%    59%    57%   58%    58%    56%    65%    44%    56%    57%    58%    77%    33%    50%    62%    60%    57%    55%   56%    58%   62%    58%   60%   50%   60%   60% 

tax such as a sales or    

income tax                

 

Prefer not to use either     10%     7%    12%   13%    10%    12%     9%     6%    13%     5%     8%     6%     4%    18%    15%    14%     8%     9%   16%     7%    7%    10%   15%    8%   11%    5% 

of the above options [Do  

not read]                 

 

DK/NS                         5%     4%     8%    3%     5%     5%     4%     6%     4%     4%     7%     3%     3%    10%      -     4%     6%     5%    2%     6%    4%     6%    5%    1%    7%    4% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

16. Some people believe that by about 2020, Alaska will not have enough money for the current level of state government services.  If that happened,  

would you prefer to have the state keep the dividend program and collect income taxes, or end the dividend program and not collect income taxes?  

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Keep program and collect     55%   60%    48%    47%    60%    54%    48%    54%   53%    69%   56%    56%   53%   55%    60%    56%    53%   65%    61%    45%   62%    59%    48%    55%    55%    55% 

taxes                       100%   65%    16%    19%    44%    38%    17%    52%   38%     9%   27%    30%   15%   24%    17%    34%    45%   29%    29%    34%   30%    34%    32%    60%    34%    23% 

 

End program, do not          31%   24%    41%    40%    23%    35%    40%    33%   31%    15%   32%    28%   33%   31%    23%    30%    33%   29%    30%    35%   30%    27%    35%    33%    29%    27% 

collect taxes               100%   46%    25%    29%    29%    44%    26%    56%   40%     4%   28%    27%   17%   24%    12%    33%    51%   23%    26%    48%   27%    27%    43%    63%    33%    21% 

 

DK/NS                        14%   16%    11%    13%    17%    11%    12%    13%   16%    15%   12%    16%   14%   14%    17%    14%    14%    6%     9%    20%    8%    14%    17%    12%    16%    18% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

16. Some people believe that by about 2020, Alaska will not have enough money for the current level of state government services.  If that happened,  

would you prefer to have the state keep the dividend program and collect income taxes, or end the dividend program and not collect income taxes?  

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Keep program and collect     55%   53%   57%   55%   56%   53%   50%   57%   62%    52%    54%    52%    64%    58%    55%    50%    58%    59%    56%    51%    58%    51%    61%    55%    54%    57% 

taxes                       100%   48%   52%   30%   30%   29%   23%   27%   20%    27%    21%    25%    26%    27%    33%    21%    18%    26%    37%    31%    21%    23%    25%    20%    60%    26% 

 

End program, do not          31%   32%   30%   33%   32%   37%   35%   24%   24%    37%    26%    35%    23%    26%    29%    39%    31%    23%    30%    37%    25%    37%    25%    35%    32%    27% 

collect taxes               100%   52%   48%   33%   31%   36%   29%   21%   14%    34%    18%    31%    17%    22%    31%    29%    17%    18%    35%    39%    16%    30%    18%    23%    64%    22% 

 

DK/NS                        14%   15%   13%   12%   11%   10%   14%   19%   14%    11%    20%    13%    14%    16%    16%    11%    11%    18%    14%    12%    17%    12%    14%    11%    13%    16% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

16. Some people believe that by about 2020, Alaska will not have enough money for the current level of state government services.  If that happened,  

would you prefer to have the state keep the dividend program and collect income taxes, or end the dividend program and not collect income taxes?  

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Keep program and collect     55%    56%    50%   58%    52%    63%    60%    51%    56%    58%    56%   100%      -    59%    60%    56%    52%    56%   49%    59%   58%    57%   54%   51%   59%   55% 

taxes                       100%    47%    23%   30%    69%    25%    33%    14%    15%    16%    19%   100%           12%     9%    28%    40%    18%   28%    20%   31%    20%   31%   17%   29%   22% 

 

End program, do not          31%    31%    31%   29%    33%    24%    23%    42%    28%    34%    29%      -   100%    21%    27%    27%    33%    35%   34%    29%   28%    33%   29%   38%   27%   33% 

collect taxes               100%    47%    26%   27%    79%    18%    23%    21%    14%    17%    17%          100%     8%     8%    24%    45%    20%   34%    18%   27%    20%   30%   22%   23%   24% 

 

DK/NS                        14%    13%    19%   12%    14%    12%    17%     7%    17%     8%    15%      -      -    20%    13%    17%    14%     9%   17%    12%   14%    11%   18%   10%   14%   11% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17a. If it came to a choice between: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

a.   Start a state           50%   53%    53%    42%    61%    43%    45%    46%   52%    75%   46%    55%   46%   52%    67%    53%    43%   69%    51%    36%   62%    58%    35%    53%    48%    48% 

income tax for            

households making over    

100 thousand dollars a    

year - OR,                

 

     Cutting the normal      37%   34%    41%    43%    24%    46%    45%    44%   33%    14%   43%    34%   43%   34%    17%    36%    45%   27%    42%    45%   30%    29%    51%    37%    40%    38% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   12%   13%     6%    15%    15%    11%    11%    10%   15%    12%   11%    12%   11%   13%    16%    10%    12%    4%     6%    19%    7%    12%    14%    11%    11%    13% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17a. If it came to a choice between: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

a.   Start a state           50%   48%   53%   51%   54%   50%   42%   51%   64%    46%    50%    46%    61%    55%    51%    44%    48%    72%    49%    39%    65%    39%    64%    42%    44%    68% 

income tax for            

households making over    

100 thousand dollars a    

year - OR,                

 

     Cutting the normal      37%   37%   37%   36%   38%   43%   46%   31%   25%    42%    30%    46%    27%    35%    35%    41%    44%    14%    37%    52%    18%    50%    25%    51%    44%    17% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   12%   15%   10%   13%    8%    8%   12%   18%   11%    11%    19%     8%    12%     9%    14%    15%     8%    14%    14%     8%    17%    12%    11%     7%    11%    14% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17a. If it came to a choice between: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

a.   Start a state           50%    53%    52%   45%    48%    57%    56%    39%    55%    55%    44%    71%    22%    66%    56%    57%    48%    45%   43%    56%   49%    60%   52%   40%   55%   50% 

income tax for            

households making over    

100 thousand dollars a    

year - OR,                

 

     Cutting the normal      37%    37%    36%   39%    40%    29%    29%    54%    29%    37%    44%    22%    70%    17%    31%    30%    42%    41%   43%    28%   43%    28%   34%   43%   35%   41% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   12%    10%    12%   16%    12%    14%    14%     7%    16%     7%    12%     7%     7%    17%    12%    12%    11%    14%   14%    16%    8%    11%   14%   16%   10%    8% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17b. If it came to a choice between: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

b.   Scale back the one      72%   75%    75%    63%    77%    72%    63%    68%   77%    74%   67%    77%   66%   75%    73%    71%    73%   88%    69%    64%   81%    79%    58%    73%    75%    73% 

billion in tax credits    

that were given to oil    

and gas companies         

several years ago - OR,   

 

     Cutting the normal      17%   14%    17%    23%    10%    19%    24%    20%   11%    26%   20%    14%   19%   16%    17%    16%    18%   11%    20%    21%   14%     8%    28%    16%    19%    20% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   11%   11%     8%    14%    13%     8%    13%    12%   12%      -   13%     9%   15%    9%    10%    13%    10%    1%    11%    15%    5%    13%    14%    11%     6%     8% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17b. If it came to a choice between: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

b.   Scale back the one      72%   70%   74%   72%   74%   73%   72%   70%   75%    71%    68%    73%    75%    72%    75%    68%    74%    84%    71%    67%    79%    63%    78%    77%    71%    70% 

billion in tax credits    

that were given to oil    

and gas companies         

several years ago - OR,   

 

     Cutting the normal      17%   17%   16%   15%   16%   18%   17%   16%   15%    17%    17%    18%    15%    13%    17%    21%    18%    10%    17%    22%    12%    24%    15%    14%    18%    13% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   11%   13%   10%   13%   10%    9%   11%   14%   10%    11%    16%     9%    10%    15%     8%    12%     9%     6%    12%    11%     9%    13%     7%     9%    11%    16% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17b. If it came to a choice between: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

b.   Scale back the one      72%    70%    76%   71%    70%    79%    74%    68%    78%    73%    66%    76%    68%    77%    78%    73%    73%    70%   65%    78%   74%    77%   74%   61%   72%   78% 

billion in tax credits    

that were given to oil    

and gas companies         

several years ago - OR,   

 

     Cutting the normal      17%    20%    13%   14%    18%    11%    12%    26%    12%    15%    22%    14%    25%    18%    18%    14%    17%    18%   19%    13%   17%    17%   13%   25%   18%   15% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   11%     9%    12%   14%    12%    10%    14%     5%    10%    12%    12%     9%     7%     5%     4%    14%    10%    11%   16%     9%   10%     6%   13%   14%   10%    7% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17c. If it came to a choice between: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

c.   Start a state           61%   62%    59%    58%    72%    53%    54%    57%   64%    71%   54%    67%   59%   59%    69%    64%    57%   82%    64%    45%   79%    66%    43%    61%    61%    60% 

income tax for higher     

income households in      

Alaska – like those       

families making over      

half a million dollars a  

year – OR,                

 

     Cutting the normal      28%   25%    35%    32%    15%    38%    34%    33%   24%    13%   36%    22%   30%   27%    19%    26%    32%   14%    30%    37%   17%    26%    39%    28%    29%    29% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   11%   13%     6%    10%    13%     9%    12%    10%   12%    16%   10%    10%   11%   14%    12%    10%    10%    4%     6%    18%    4%     8%    19%    10%    11%    11% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17c. If it came to a choice between: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

c.   Start a state           61%   55%   67%   53%   71%   65%   57%   61%   59%    56%    55%    67%    65%    64%    59%    56%    64%    78%    62%    51%    74%    47%    74%    61%    60%    66% 

income tax for higher     

income households in      

Alaska – like those       

families making over      

half a million dollars a  

year – OR,                

 

     Cutting the normal      28%   31%   25%   33%   23%   28%   31%   26%   27%    34%    27%    25%    26%    25%    28%    34%    29%    14%    25%    39%    12%    41%    17%    33%    31%    19% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   11%   14%    8%   14%    6%    6%   12%   14%   14%    11%    18%     7%     9%    11%    13%    10%     8%     8%    13%    10%    13%    12%     8%     6%     9%    15% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17c. If it came to a choice between: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

c.   Start a state           61%    62%    66%   56%    55%    81%    61%    62%    67%    63%    56%    75%    42%    68%    67%    71%    58%    53%   49%    67%   65%    69%   56%   53%   68%   64% 

income tax for higher     

income households in      

Alaska – like those       

families making over      

half a million dollars a  

year – OR,                

 

     Cutting the normal      28%    28%    25%   31%    33%    15%    25%    34%    21%    27%    35%    18%    54%    16%    24%    19%    32%    35%   34%    25%   28%    23%   30%   33%   23%   30% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   11%    10%     9%   13%    13%     4%    14%     4%    12%    10%     9%     7%     4%    16%     9%     9%    10%    13%   17%     8%    7%     8%   14%   14%   10%    5% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17d. If it came to a choice between: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

d.   Raise the state tax     51%   57%    48%    40%    56%    51%    44%    51%   48%    71%   47%    51%   50%   56%    59%    53%    50%   57%    56%    42%   56%    56%    44%    55%    46%    44% 

on gasoline and diesel -  

OR,                       

 

     Cutting the normal      37%   30%    43%    49%    26%    42%    47%    40%   38%     9%   43%    37%   37%   32%    27%    35%    41%   35%    37%    40%   38%    31%    42%    35%    44%    45% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   12%   13%     9%    11%    18%     7%     9%     8%   15%    20%   10%    12%   13%   12%    14%    12%    10%    8%     7%    17%    6%    13%    14%    10%    10%    11% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17d. If it came to a choice between: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

d.   Raise the state tax     51%   50%   52%   55%   55%   46%   49%   53%   61%    47%    54%    48%    58%    54%    49%    51%    50%    59%    51%    47%    53%    51%    54%    48%    48%    60% 

on gasoline and diesel -  

OR,                       

 

     Cutting the normal      37%   37%   36%   35%   35%   47%   39%   28%   30%    43%    30%    43%    28%    33%    37%    38%    44%    28%    33%    47%    33%    39%    33%    43%    41%    25% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   12%   12%   11%   11%   10%    6%   12%   18%    9%     9%    16%     9%    14%    13%    13%    11%     6%    12%    16%     6%    14%     9%    13%     9%    10%    15% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17d. If it came to a choice between: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

d.   Raise the state tax     51%    56%    46%   48%    50%    54%    58%    40%    50%    54%    52%    66%    32%    62%    50%    56%    48%    51%   48%    53%   52%    53%   52%   47%   51%   53% 

on gasoline and diesel -  

OR,                       

 

     Cutting the normal      37%    34%    42%   37%    38%    35%    28%    55%    31%    39%    40%    27%    64%    18%    30%    32%    44%    37%   40%    34%   37%    37%   36%   41%   35%   40% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   12%    10%    12%   15%    12%    11%    14%     6%    18%     8%     9%     7%     4%    20%    20%    12%     8%    12%   12%    12%   11%    10%   13%   12%   14%    7% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17e. If it came to a choice between: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

e.   Start a statewide       60%   64%    52%    57%    69%    59%    46%    54%   64%    82%   57%    64%   52%   64%    59%    63%    61%   61%    65%    55%   61%    66%    55%    62%    56%    54% 

sales tax on purchases    

except for food and       

prescription drugs - OR,  

 

     Cutting the normal      31%   25%    41%    37%    18%    35%    44%    37%   25%    13%   35%    26%   37%   28%    30%    28%    32%   35%    28%    32%   34%    25%    34%    30%    34%    33% 

     PFD dividend         

     amounts in half      

 

     DK/NS                    9%   11%     7%     7%    13%     6%    10%     9%   11%     5%    8%    10%   11%    8%    12%     9%     8%    4%     7%    13%    5%     9%    12%     8%    10%    13% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17e. If it came to a choice between: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

e.   Start a statewide       60%   59%   62%   63%   61%   56%   57%   63%   68%    56%    63%    58%    66%    59%    66%    54%    58%    69%    59%    56%    62%    58%    68%    56%    55%    69% 

sales tax on purchases    

except for food and       

prescription drugs - OR,  

 

     Cutting the normal      31%   32%   29%   29%   30%   38%   33%   23%   27%    36%    26%    35%    23%    27%    26%    38%    37%    21%    31%    36%    28%    35%    23%    35%    36%    18% 

     PFD dividend         

     amounts in half      

 

     DK/NS                    9%   10%    9%    7%    9%    6%   10%   14%    5%     8%    12%     8%    11%    14%     8%     8%     5%    10%     9%     8%    10%     7%     9%     9%     9%    12% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 81 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17e. If it came to a choice between: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

e.   Start a statewide       60%    61%    60%   59%    56%    74%    68%    49%    67%    61%    56%    73%    41%    75%    65%    64%    58%    53%   56%    64%   63%    58%   62%   53%   64%   58% 

sales tax on purchases    

except for food and       

prescription drugs - OR,  

 

     Cutting the normal      31%    30%    32%   31%    33%    21%    21%    46%    23%    33%    34%    20%    57%    17%    22%    25%    33%    40%   33%    28%   28%    33%   27%   40%   25%   36% 

     PFD dividend         

     amounts in half      

 

     DK/NS                    9%    10%     8%   10%    10%     5%    11%     5%    10%     6%    10%     7%     2%     9%    13%    11%     9%     7%   11%     7%    9%     9%   11%    7%   11%    6% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17f/g. If it came to a choice between: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

f/g.   Raise the state       52%   53%    59%    41%    57%    50%    45%    47%   52%    82%   44%    61%   45%   50%    61%    51%    48%   69%    55%    36%   62%    59%    39%    53%    51%    48% 

tax on power plants that  

burn coal, oil or         

natural gas which would   

raise the cost of         

electricity and would     

encourage wind and solar  

power – OR,               

 

     Cutting the normal      32%   28%    32%    42%    23%    37%    38%    36%   30%    12%   39%    27%   35%   28%    25%    31%    36%   24%    32%    39%   28%    27%    39%    32%    33%    32% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   17%   19%     9%    17%    20%    13%    18%    17%   18%     6%   17%    12%   21%   22%    14%    17%    17%    7%    13%    25%   10%    14%    22%    15%    16%    20% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17f/g. If it came to a choice between: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

f/g.   Raise the state       52%   49%   54%   51%   55%   59%   45%   48%   55%    51%    47%    54%    53%    59%    47%    53%    51%    72%    47%    45%    60%    42%    65%    46%    48%    53% 

tax on power plants that  

burn coal, oil or         

natural gas which would   

raise the cost of         

electricity and would     

encourage wind and solar  

power – OR,               

 

     Cutting the normal      32%   32%   32%   31%   33%   29%   37%   32%   29%    32%    32%    33%    29%    25%    36%    29%    37%    15%    33%    41%    21%    42%    23%    37%    36%    25% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   17%   18%   15%   18%   12%   11%   18%   20%   17%    17%    21%    12%    18%    16%    17%    18%    13%    12%    21%    15%    19%    16%    13%    17%    16%    22% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

17f/g. If it came to a choice between: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

f/g.   Raise the state       52%    53%    54%   47%    48%    64%    52%    53%    53%    51%    51%    64%    36%    71%    65%    54%    47%    55%   40%    65%   51%    61%   52%   45%   53%   57% 

tax on power plants that  

burn coal, oil or         

natural gas which would   

raise the cost of         

electricity and would     

encourage wind and solar  

power – OR,               

 

     Cutting the normal      32%    34%    31%   29%    34%    27%    29%    39%    26%    36%    34%    21%    57%    15%    16%    31%    38%    26%   40%    20%   33%    28%   31%   35%   32%   30% 

     PFD yearly dividend  

     amounts in half      

 

     DK/NS                   17%    12%    14%   24%    19%     9%    20%     8%    21%    13%    15%    15%     7%    13%    18%    15%    15%    18%   20%    15%   16%    11%   18%   20%   15%   12% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

18. Not counting any roommates, how many people in your household living with you got the Permanent Fund dividend payment last year - counting  

yourself? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

1                            16%   14%    15%    21%    18%    12%    17%    14%   17%    26%   15%    18%   10%   18%   100%      -      -   18%    19%    12%   19%    18%    11%    17%    12%    13% 

                            100%   54%    17%    29%    46%    31%    21%    45%   41%    12%   26%    34%   10%   27%   100%                 28%    31%    33%   32%    36%    26%    64%    27%    19% 

 

2                            34%   37%    33%    26%    28%    35%    42%    37%   32%    24%   35%    34%   28%   37%      -   100%      -   36%    32%    34%   33%    33%    36%    37%    29%    29% 

                            100%   65%    18%    17%    33%    41%    25%    57%   37%     5%   28%    30%   13%   27%          100%          26%    25%    43%   26%    31%    40%    65%    30%    20% 

 

3                            17%   17%    17%    17%    17%    20%    12%    17%   17%    14%   15%    16%   22%   20%      -      -    37%   17%    18%    18%   18%    15%    19%    17%    18%    15% 

 

4                            17%   17%    19%    17%    17%    20%    13%    17%   17%    20%   19%    17%   24%   13%      -      -    37%   14%    20%    18%   15%    16%    19%    15%    21%    22% 

 

5 or more                    13%   12%    12%    15%    17%    11%     6%    12%   14%    12%   14%    14%   12%   11%      -      -    27%    8%    10%    15%   10%    14%    13%    11%    16%    19% 

 

DK/NS                         3%    3%     5%     4%     2%     1%    10%     3%    4%     4%    3%     2%    3%    1%      -      -      -    6%     1%     2%    5%     3%     2%     4%     3%     3% 

 

                          

 

3 or more                    47%   46%    48%    50%    52%    51%    32%    47%   48%    46%   47%    46%   59%   44%      -      -   100%   40%    47%    51%   43%    45%    51%    43%    55%    55% 

                            100%   58%    19%    23%    44%    42%    13%    52%   40%     7%   27%    29%   19%   22%                 100%   20%    27%    46%   25%    30%    40%    54%    41%    27% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

18. Not counting any roommates, how many people in your household living with you got the Permanent Fund dividend payment last year - counting  

yourself? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

1                            16%   15%   17%   17%   17%   13%    6%   20%   27%    11%    20%     9%    26%    16%    15%    17%    15%    33%    15%     5%    26%     8%    26%     7%    13%    26% 

                            100%   47%   53%   33%   31%   25%   10%   33%   31%    20%    27%    15%    37%    27%    31%    24%    16%    51%    35%    11%    33%    12%    36%     9%    48%    42% 

 

2                            34%   33%   34%   34%   39%   30%   18%   42%   53%    26%    44%    23%    49%    35%    33%    32%    35%    32%    37%    30%    33%    31%    34%    34%    30%    50% 

                            100%   49%   51%   31%   34%   26%   13%   32%   28%    21%    28%    18%    32%    27%    32%    22%    17%    23%    40%    29%    20%    23%    23%    20%    53%    38% 

 

3                            17%   17%   18%   15%   19%   20%   21%   17%    8%    19%    13%    22%    14%    15%    18%    20%    17%    12%    16%    25%    15%    20%    14%    24%    21%     9% 

 

4                            17%   20%   15%   18%   11%   19%   29%   11%    5%    25%    12%    22%     6%    16%    16%    18%    19%     9%    16%    23%    11%    24%    11%    18%    20%     5% 

 

5 or more                    13%   12%   13%   11%   11%   14%   23%    8%    3%    15%     8%    21%     4%    14%    14%    10%    11%     9%    13%    15%    11%    15%    11%    16%    14%     5% 

 

DK/NS                         3%    3%    3%    4%    3%    5%    3%    2%    3%     4%     3%     4%     2%     3%     3%     3%     3%     5%     2%     2%     4%     2%     4%     2%     3%     4% 

 

                          

 

3 or more                    47%   48%   46%   44%   41%   52%   73%   37%   16%    60%    33%    64%    24%    46%    48%    48%    47%    30%    45%    62%    37%    59%    36%    58%    55%    19% 

                            100%   52%   48%   28%   25%   33%   40%   20%    6%    36%    15%    37%    11%    25%    34%    23%    17%    15%    34%    44%    16%    31%    17%    25%    71%    10% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

18. Not counting any roommates, how many people in your household living with you got the Permanent Fund dividend payment last year - counting  

yourself? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

1                            16%    17%    15%   15%    14%    19%    15%    13%    14%    15%    15%    17%    12%    23%    30%    16%    14%    12%    3%    34%    3%    38%   16%   12%   15%   19% 

                            100%    50%    23%   27%    64%    26%    29%    12%    13%    15%    17%    60%    23%    16%    17%    28%    38%    14%    6%    40%    6%    46%   33%   14%   25%   26% 

 

2                            34%    34%    38%   30%    34%    34%    36%    31%    36%    32%    36%    34%    33%    29%    20%    38%    33%    35%   40%    23%   41%    26%   33%   34%   36%   33% 

                            100%    46%    28%   26%    72%    22%    33%    14%    16%    15%    19%    56%    30%    10%     5%    31%    41%    18%   36%    13%   36%    15%   31%   18%   28%   21% 

 

3                            17%    17%    18%   17%    18%    18%    16%    23%    16%    17%    22%    16%    19%    14%     9%    18%    18%    20%   17%    17%   21%    14%   17%   17%   17%   20% 

 

4                            17%    17%    18%   18%    18%    14%    16%    15%    16%    17%    14%    16%    20%    18%    17%    14%    18%    19%   22%    15%   19%     8%   19%   20%   13%   17% 

 

5 or more                    13%    12%     9%   17%    13%    10%    13%    13%    13%    15%    11%    14%    12%    13%    17%    12%    14%    10%   16%     6%   15%    10%   11%   13%   18%    8% 

 

DK/NS                         3%     4%     3%    3%     3%     5%     4%     5%     5%     4%     3%     3%     4%     4%     7%     2%     3%     4%    3%     5%    2%     4%    4%    3%    2%    4% 

 

                          

 

3 or more                    47%    45%    44%   53%    49%    42%    46%    51%    45%    49%    47%    45%    51%    45%    43%    44%    49%    49%   55%    38%   54%    32%   47%   51%   47%   44% 

                            100%    44%    24%   32%    76%    20%    30%    17%    14%    16%    18%    53%    33%    11%     8%    26%    44%    19%   36%    16%   34%    13%   32%   19%   27%   21% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19. Which one of the following best describes your work situation -- are you employed, retired, disabled, unemployed, a student, or a homemaker?  IF  

EMPLOYED ASK: And are you employed full-time or part-time? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Employed full-time           47%   44%    51%    53%    44%    46%    56%    51%   44%    33%   46%    54%   49%   39%    35%    42%    55%   51%    49%    44%   43%    48%    48%    48%    45%    44% 

 

Employed part-time           14%   14%    15%    13%    16%    13%    10%    11%   16%    19%   12%    12%   15%   16%    14%    11%    16%   15%    12%    13%   13%    16%    11%    12%    17%    20% 

 

Retired, disabled            25%   29%    18%    21%    25%    24%    26%    26%   24%    30%   27%    24%   15%   32%    42%    38%    10%   18%    27%    30%   25%    26%    28%    26%    22%    22% 

 

Unemployed                    3%    4%     2%     2%     4%     3%     2%     2%    4%    10%    4%     2%    3%    4%     3%     3%     3%    4%     4%     3%    5%     2%     3%     3%     4%     4% 

 

Student                       5%    4%     8%     7%     4%     8%     3%     4%    7%     4%    7%     3%    9%    4%     6%     2%     7%   10%     4%     4%   10%     5%     3%     5%     5%     5% 

 

Homemaker                     5%    6%     5%     3%     6%     5%     2%     6%    4%     3%    4%     5%    9%    5%     1%     3%     7%    3%     4%     6%    4%     3%     7%     5%     5%     5% 

 

DK/NS/Refused                 1%    *%     1%     1%     1%     *%     *%     *%    1%      -    1%     1%    *%    1%     *%     *%     1%    *%     1%     1%    1%     1%      -     *%     1%     1% 

 

                          

 

Employed                     61%   57%    66%    66%    60%    59%    66%    62%   60%    53%   58%    66%   64%   54%    48%    53%    71%   66%    61%    57%   56%    63%    59%    60%    63%    64% 

                            100%   56%    20%    24%    39%    38%    22%    54%   39%     6%   26%    32%   16%   21%    13%    30%    55%   26%    27%    40%   25%    33%    36%    59%    36%    25% 

 

Retired, disabled            25%   29%    18%    21%    25%    24%    26%    26%   24%    30%   27%    24%   15%   32%    42%    38%    10%   18%    27%    30%   25%    26%    28%    26%    22%    22% 

                            100%   68%    13%    19%    39%    37%    21%    54%   37%     9%   28%    28%    9%   30%    26%    50%    19%   17%    28%    50%   26%    32%    41%    62%    31%    20% 

 

Unemployed/Student            8%    7%    11%     9%     8%    11%     5%     5%   12%    14%   11%     5%   11%    9%     9%     5%    11%   13%     8%     6%   14%     7%     6%     8%     9%     8% 

                            100%   52%    23%    24%    38%    51%    11%    34%   54%    13%   34%    16%   20%   25%    17%    22%    59%   38%    25%    32%   46%    26%    27%    57%    38%    23% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19. Which one of the following best describes your work situation -- are you employed, retired, disabled, unemployed, a student, or a homemaker?  IF  

EMPLOYED ASK: And are you employed full-time or part-time? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Employed full-time           47%   53%   41%   54%   41%   52%   69%   46%   10%    66%    35%    52%    28%    36%    45%    58%    53%    30%    47%    63%    39%    68%    35%    51%    77%      - 

 

Employed part-time           14%   10%   17%    9%   16%   18%   12%   15%    7%    12%     9%    19%    15%    18%    13%    13%    10%    20%    12%    11%    15%     6%    17%    17%    23%      - 

 

Retired, disabled            25%   27%   24%   28%   25%    8%    8%   26%   77%    10%    48%     6%    46%    32%    24%    20%    26%    33%    28%    16%    33%    21%    30%    16%      -   100% 

 

Unemployed                    3%    4%    2%    3%    2%    4%    1%    5%    2%     3%     5%     2%     3%     4%     5%     2%     1%     7%     2%     2%     5%     3%     3%     1%      -      - 

 

Student                       5%    4%    6%    5%    6%   15%    2%    *%     -     7%     *%    11%      -     4%     8%     3%     5%     6%     4%     4%     5%     2%     5%     7%      -      - 

 

Homemaker                     5%    1%    9%    *%   10%    3%    8%    6%    2%     1%     *%    10%     8%     5%     6%     3%     4%     3%     7%     3%     1%     *%     9%     9%      -      - 

 

DK/NS/Refused                 1%    1%    *%    1%     -    *%     -    1%    1%     *%     2%      -     *%     1%     *%     1%     1%     1%     *%     *%     1%      -     *%      -      -      - 

 

                          

 

Employed                     61%   63%   58%   63%   57%   69%   81%   61%   18%    78%    44%    71%    43%    54%    58%    71%    63%    50%    59%    74%    54%    74%    52%    68%   100%      - 

                            100%   52%   48%   31%   27%   34%   34%   26%    5%    36%    16%    32%    16%    23%    31%    27%    18%    20%    35%    40%    18%    30%    19%    23%   100%        

 

Retired, disabled            25%   27%   24%   28%   25%    8%    8%   26%   77%    10%    48%     6%    46%    32%    24%    20%    26%    33%    28%    16%    33%    21%    30%    16%      -   100% 

                            100%   53%   47%   34%   28%    9%    8%   27%   55%    11%    41%     6%    41%    33%    31%    18%    18%    32%    40%    21%    27%    20%    27%    13%          100% 

 

Unemployed/Student            8%    8%    8%    8%    8%   19%    3%    6%    2%    11%     6%    13%     3%     8%    12%     5%     6%    13%     6%     6%    10%     5%     9%     8%      -      - 

                            100%   50%   50%   28%   29%   68%    9%   18%    4%    36%    14%    42%     7%    24%    48%    14%    12%    36%    24%    24%    25%    14%    23%    19%               
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19. Which one of the following best describes your work situation -- are you employed, retired, disabled, unemployed, a student, or a homemaker?  IF  

EMPLOYED ASK: And are you employed full-time or part-time? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Employed full-time           47%    47%    42%   51%    50%    39%    54%    53%    52%    53%    55%    46%    52%    36%    40%    47%    48%    46%   61%    41%   42%    39%   45%   66%   35%   48% 

 

Employed part-time           14%    12%    16%   15%    13%    15%    12%    17%    15%    13%    12%    15%    12%    19%    21%    12%    13%    16%    5%    20%   17%    17%   14%    4%   16%   18% 

 

Retired, disabled            25%    28%    28%   19%    23%    32%    23%    16%    22%    22%    21%    26%    22%    26%    30%    26%    25%    23%   31%    19%   23%    27%   28%   24%   26%   22% 

 

Unemployed                    3%     4%     2%    2%     3%     3%     3%     3%     5%     2%     2%     4%     2%     7%     3%     4%     2%     5%    2%     7%    2%     3%    6%    1%    3%    1% 

 

Student                       5%     5%     4%    7%     5%     7%     4%     9%     1%     6%     7%     5%     8%     8%     3%     5%     5%     6%    1%    10%    2%    13%    5%    3%    7%    5% 

 

Homemaker                     5%     4%     6%    5%     5%     4%     3%     2%     5%     4%     2%     4%     4%     2%     3%     6%     5%     3%    1%     1%   13%     2%    1%     -   11%    6% 

 

DK/NS/Refused                 1%     *%     1%    *%     *%     *%     1%      -     1%      -     *%     1%     *%     1%     1%     *%     1%     1%    *%     1%    *%      -    1%    1%    *%     - 

 

                          

 

Employed                     61%    59%    58%   66%    63%    53%    66%    69%    67%    66%    67%    60%    64%    55%    61%    59%    61%    63%   65%    61%   60%    56%   60%   70%   52%   66% 

                            100%    44%    24%   31%    75%    20%    34%    17%    16%    17%    20%    54%    32%    10%     9%    27%    42%    18%   33%    19%   29%    18%   31%   21%   23%   24% 

 

Retired, disabled            25%    28%    28%   19%    23%    32%    23%    16%    22%    22%    21%    26%    22%    26%    30%    26%    25%    23%   31%    19%   23%    27%   28%   24%   26%   22% 

                            100%    50%    29%   21%    66%    28%    28%    10%    13%    14%    15%    57%    27%    12%    10%    28%    41%    16%   38%    15%   27%    20%   36%   17%   28%   19% 

 

Unemployed/Student            8%    10%     6%    9%     8%    10%     7%    12%     6%     8%     9%     9%    10%    16%     6%    10%     8%    11%    3%    18%    4%    15%   11%    5%   10%    6% 

                            100%    52%    18%   30%    69%    26%    26%    21%    11%    15%    21%    58%    36%    21%     6%    31%    37%    22%   10%    40%   14%    35%   40%   10%   32%   16% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 91 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19a. Are you normally paid mostly by salary, by an hourly wage, by commission, by profit, by project, or by tips? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Salary                       22%   21%    28%    20%    21%    23%    24%    26%   20%     6%   22%    26%   28%   16%    13%    18%    29%   27%    23%    20%   24%    20%    22%    23%    21%    20% 

 

Hourly wage                  31%   29%    32%    35%    33%    28%    32%    26%   34%    47%   29%    34%   29%   29%    27%    27%    36%   29%    31%    30%   26%    35%    31%    29%    35%    37% 

 

Commission/bonus              2%    1%     2%     3%     3%     1%     2%     1%    2%     2%    2%     2%    1%    2%     2%     2%     1%    2%     1%     2%    2%     1%     2%     2%     1%     1% 

 

Profit                        4%    4%     2%     4%     3%     4%     3%     5%    3%      -    4%     3%    1%    5%     5%     4%     3%    3%     4%     4%    2%     4%     5%     4%     4%     5% 

 

Project/job                   3%    4%     2%     3%     2%     3%     5%     4%    2%     5%    4%     1%    4%    4%     1%     4%     4%    4%     5%     3%    3%     5%     2%     3%     3%     3% 

 

Tips                          *%     -     1%     1%      -     1%     *%     *%    *%      -     -     1%    1%     -     1%     *%     *%    1%      -      -    1%      -      -     1%      -      - 

 

Other [Do not read]           1%    2%     1%     1%     1%     2%     1%     1%    2%     1%    1%     1%    3%    1%     1%     1%     2%    2%     1%     1%    2%     1%     1%     1%     1%     2% 

 

Refused/DK/NS                 *%    *%     *%     1%     1%     *%     *%      -    *%     2%    *%      -    *%    1%     *%     *%     *%     -     *%     *%    *%     *%     *%     *%     *%     *% 

 

                          

 

Not employed or              36%   39%    32%    32%    36%    37%    32%    36%   36%    38%   38%    32%   33%   42%    49%    44%    26%   31%    35%    40%   40%    34%    37%    37%    33%    32% 

unemployed in Q19 / not   

asked Q19a                
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19a. Are you normally paid mostly by salary, by an hourly wage, by commission, by profit, by project, or by tips? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Salary                       22%   23%   21%   22%   23%   21%   40%   20%    3%    30%    13%    29%    13%    10%    15%    30%    43%     7%    21%    36%    12%    33%    13%    34%    36%      - 

 

Hourly wage                  31%   31%   31%   30%   28%   43%   32%   34%    7%    39%    21%    36%    25%    35%    37%    31%    14%    36%    32%    27%    35%    28%    33%    28%    48%      - 

 

Commission/bonus              2%    2%    2%    2%    2%    2%    2%    2%    1%     2%     2%     2%     1%     2%     3%     1%     1%     2%     2%     2%     2%     2%     2%     1%     3%      - 

 

Profit                        4%    5%    2%    6%    2%    3%    5%    3%    4%     6%     4%     1%     3%     4%     4%     4%     2%     3%     3%     6%     3%     8%     2%     2%     6%      - 

 

Project/job                   3%    5%    2%    5%    2%    3%    2%    6%    2%     3%     7%     2%     2%     4%     2%     5%     2%     4%     2%     4%     5%     5%     2%     2%     5%      - 

 

Tips                          *%     -    1%     -    1%    1%    *%     -     -      -      -     1%      -     1%     1%      -      -     *%     *%     *%      -      -     1%     1%     1%      - 

 

Other [Do not read]           1%    1%    2%    1%    2%    1%    1%    1%    2%     1%     1%     2%     2%     3%     1%     1%     2%     3%     *%     2%     1%     1%     2%     2%     1%      - 

 

Refused/DK/NS                 *%    1%    *%    *%     -     -     -    *%    1%      -     1%      -     *%     *%     1%      -      -     1%      -     *%     1%     *%     *%      -     *%      - 

 

                          

 

Not employed or              36%   32%   40%   34%   40%   27%   18%   34%   80%    18%    51%    27%    55%    42%    38%    27%    36%    44%    39%    24%    41%    24%    45%    31%      -   100% 

unemployed in Q19 / not   

asked Q19a                
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19a. Are you normally paid mostly by salary, by an hourly wage, by commission, by profit, by project, or by tips? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Salary                       22%    24%    18%   22%    24%    17%    25%    24%    20%    31%    22%    22%    25%    11%    14%    19%    24%    26%   29%    13%   24%    17%   14%   40%   12%   32% 

 

Hourly wage                  31%    29%    31%   35%    31%    31%    31%    37%    36%    29%    35%    30%    34%    42%    40%    35%    29%    27%   26%    40%   30%    33%   37%   21%   35%   26% 

 

Commission/bonus              2%     2%     1%    3%     2%     2%     1%     1%     2%      -     1%     2%     2%     1%     2%     1%     2%     1%    1%     3%    1%     2%    2%    1%    3%    *% 

 

Profit                        4%     3%     4%    4%     4%     2%     5%     4%     7%     2%     4%     4%     2%     2%     1%     2%     3%     8%    6%     5%    3%     1%    6%    4%    1%    3% 

 

Project/job                   3%     3%     4%    4%     3%     3%     4%     4%     2%     5%     4%     4%     2%     3%     5%     3%     4%     3%    5%     4%    2%     2%    5%    5%    1%    3% 

 

Tips                          *%     1%      -     -     *%      -      -     1%     1%      -      -      -     1%      -      -     1%     *%     *%     -      -    *%     1%     -     -    1%     - 

 

Other [Do not read]           1%     2%     1%    1%     1%     1%     3%     1%     3%     1%     2%     2%     *%     *%     1%     1%     1%     2%    1%     1%    2%     2%    1%    1%    2%    2% 

 

Refused/DK/NS                 *%     *%     1%    1%     *%     1%     1%     *%      -     1%     *%     *%     1%     2%      -     *%     *%      -    *%     1%     -     *%    1%     -     -     - 

 

                          

 

Not employed or              36%    37%    40%   31%    34%    43%    30%    28%    29%    32%    31%    36%    34%    38%    37%    37%    37%    33%   33%    32%   38%    41%   35%   29%   45%   32% 

unemployed in Q19 / not   

asked Q19a                
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19b. And is your job more of a blue collar, trade, outdoor, or plant type job - OR more of a white collar, office, sales or professional type job? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Blue collar, trade,          22%   22%    22%    22%    23%    20%    26%    20%   22%    31%   23%    23%   23%   19%    15%    20%    27%   16%    21%    24%   14%    27%    22%    21%    25%    27% 

outdoor, or plant type    

job                       

 

White collar, office,        35%   32%    41%    37%    32%    37%    38%    39%   33%    19%   34%    39%   38%   30%    28%    31%    41%   45%    37%    30%   38%    32%    34%    36%    35%    33% 

sales or professional     

type job                  

 

Other  [Do not read]          3%    2%     2%     4%     3%     2%     2%     2%    4%     3%    1%     4%    3%    3%     4%     2%     3%    3%     3%     2%    2%     3%     2%     2%     3%     3% 

 

Refused/DK/NS                 1%    1%     *%     2%     2%     *%      -     1%    1%      -    *%     1%    1%    1%     1%     *%     1%    1%     *%     1%    1%     1%     1%     1%     1%     1% 

 

                          

 

Not employed in Q19 /        39%   43%    34%    34%    40%    41%    34%    38%   40%    47%   42%    34%   36%   46%    52%    47%    29%   34%    39%    43%   44%    37%    41%    40%    37%    36% 

not asked question        
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19b. And is your job more of a blue collar, trade, outdoor, or plant type job - OR more of a white collar, office, sales or professional type job? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Blue collar, trade,          22%   32%   12%   30%   12%   24%   28%   25%    7%    38%    25%    14%    10%    32%    24%    21%     5%    22%    23%    22%    30%    35%    15%     8%    37%      - 

outdoor, or plant type    

job                       

 

White collar, office,        35%   28%   42%   30%   42%   40%   49%   32%   10%    37%    16%    52%    30%    17%    31%    47%    54%    22%    33%    50%    22%    37%    30%    58%    58%      - 

sales or professional     

type job                  

 

Other  [Do not read]          3%    2%    3%    3%    2%    4%    2%    3%    *%     3%     2%     4%     2%     3%     2%     3%     3%     4%     3%     1%     2%     2%     5%     1%     4%      - 

 

Refused/DK/NS                 1%    *%    2%    1%    2%    1%    2%    1%     -     *%     *%     2%     1%     2%     *%     1%     1%     2%     1%     1%     1%      -     2%     1%     2%      - 

 

                          

 

Not employed in Q19 /        39%   37%   42%   37%   43%   31%   19%   39%   82%    22%    56%    29%    57%    46%    42%    29%    37%    50%    41%    26%    46%    26%    48%    32%      -   100% 

not asked question        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 96 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

19b. And is your job more of a blue collar, trade, outdoor, or plant type job - OR more of a white collar, office, sales or professional type job? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Blue collar, trade,          22%    19%    23%   27%    22%    22%    24%    27%    26%    22%    26%    22%    20%    27%    24%    29%    22%    13%   32%    33%   11%    14%   39%   20%   15%    9% 

outdoor, or plant type    

job                       

 

White collar, office,        35%    38%    30%   35%    38%    26%    40%    39%    36%    42%    39%    35%    39%    25%    29%    27%    36%    46%   31%    24%   45%    37%   18%   47%   33%   52% 

sales or professional     

type job                  

 

Other  [Do not read]          3%     1%     6%    2%     2%     3%     2%     2%     3%     1%     2%     2%     3%     3%     7%     2%     2%     3%    2%     3%    3%     3%    2%    3%    3%    3% 

 

Refused/DK/NS                 1%     1%      -    2%     1%     2%     1%     2%     1%     2%     1%     1%     1%      -     1%     1%     1%     1%     -     1%    1%     2%    1%     -    1%    1% 

 

                          

 

Not employed in Q19 /        39%    41%    42%   34%    37%    47%    34%    31%    33%    34%    33%    40%    36%    45%    39%    41%    39%    37%   35%    39%   40%    44%   40%   30%   48%   34% 

not asked question        
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

20d/21d. At some different amounts the Permanent Fund dividend might prompt some people to WORK LESS - like working fewer hours, cutting back to a  

part-time job, letting go of a part-time job, not moonlighting, or not taking on odd jobs.  Taking into account the number of dividend checks your  

immediate family would get, would a regular yearly dividend amount of make you work less, or not? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             504   305     88    111    198    205     93    261   203     35   143    144    81   113     67    169    246   131    130    205   132    160    189    315    164    115 

                            100%   61%    17%    22%    39%    41%    18%    52%   40%     7%   28%    29%   16%   22%    13%    34%    49%   26%    26%    41%   26%    32%    38%    63%    33%    23% 

 

Yes, would work less at       4%    4%     4%     6%     3%     6%     3%     5%    4%     5%    5%     3%    5%    5%     3%     6%     4%    3%     5%     5%    5%     5%     4%     3%     6%     5% 

$2,000 per PFD            

 

Yes, would work less at       3%    3%     5%     3%     2%     4%     3%     3%    3%     3%    4%     2%    1%    4%    11%     1%     2%    3%     3%     4%    5%     4%     2%     3%     3%     3% 

$3,000                    

 

Yes, would work less at      10%    9%     7%    15%     8%    11%    12%     9%   12%     7%   10%     9%    5%   15%     9%    11%     9%   10%     9%    11%   12%     9%     9%    10%     9%     9% 

$6,000                    

 

Yes, would work less at      14%   17%     9%     9%    16%    13%    12%    11%   17%    18%    9%    14%   21%   14%    16%    13%    14%   16%    15%    11%   16%    14%    13%    14%    15%    19% 

$12,000                   

 

No, would not work less      64%   61%    74%    67%    66%    62%    68%    68%   60%    67%   67%    65%   66%   56%    56%    64%    66%   65%    64%    64%   60%    66%    66%    66%    63%    60% 

at $12,000 per PFD        

 

                          

 

                          

 

No, would not work less      77%   77%    83%    75%    84%    71%    79%    75%   79%    85%   75%    81%   84%   69%    67%    76%    81%   80%    78%    75%   74%    79%    78%    78%    79%    81% 

at $6,000                 

 

No, would not work less      90%   89%    90%    90%    93%    87%    90%    88%   91%    92%   86%    92%   89%   90%    83%    89%    92%   92%    86%    89%   88%    88%    90%    92%    88%    88% 

at $3,000                 

 

No, would not work less      91%   92%    94%    87%    93%    90%    93%    91%   93%    89%   87%    94%   91%   92%    89%    90%    93%   95%    92%    89%   93%    90%    91%    94%    90%    91% 

at $2,000                 

 

DK/NS                         4%    6%     2%     1%     4%     5%     2%     5%    4%      -    5%     5%    1%    5%     4%     5%     4%    2%     4%     5%    2%     2%     6%     4%     4%     3% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

20d/21d. At some different amounts the Permanent Fund dividend might prompt some people to WORK LESS - like working fewer hours, cutting back to a  

part-time job, letting go of a part-time job, not moonlighting, or not taking on odd jobs.  Taking into account the number of dividend checks your  

immediate family would get, would a regular yearly dividend amount of make you work less, or not? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             504   259   246   172   144   155   138   118    92    151    108    141    102    125    173    108     89    112    176    167     97    125    118     91    300    126 

                            100%   51%   49%   34%   29%   31%   27%   23%   18%    30%    21%    28%    20%    25%    34%    21%    18%    22%    35%    33%    19%    25%    24%    18%    60%    25% 

 

Yes, would work less at       4%    5%    4%    4%    3%    7%    2%    1%    9%     4%     6%     5%     3%     7%     4%     2%     4%     7%     3%     3%     6%     3%     6%     2%     1%     9% 

$2,000 per PFD            

 

Yes, would work less at       3%    3%    3%    3%    3%    2%    3%    3%    5%     2%     3%     3%     4%     3%     2%     4%     4%     5%     3%     1%     5%     2%     6%     1%     *%     9% 

$3,000                    

 

Yes, would work less at      10%   10%   10%   10%   10%    8%   10%   11%   13%     7%    15%    11%     8%    12%     7%    13%     8%     7%    14%     9%    11%    12%    13%     6%     7%    15% 

$6,000                    

 

Yes, would work less at      14%   14%   13%   14%   14%   16%   12%   10%   17%    17%    11%    12%    15%    10%    15%    18%    13%    22%    13%    10%    24%     8%    16%    11%    12%    16% 

$12,000                   

 

No, would not work less      64%   64%   65%   65%   66%   64%   68%   71%   51%    65%    62%    67%    63%    63%    67%    60%    68%    55%    61%    75%    49%    73%    54%    77%    77%    43% 

at $12,000 per PFD        

 

                          

 

                          

 

No, would not work less      77%   77%   78%   78%   80%   79%   84%   81%   60%    82%    69%    80%    75%    73%    80%    78%    78%    73%    74%    86%    69%    80%    69%    90%    90%    53% 

at $6,000                 

 

No, would not work less      90%   90%   89%   91%   93%   88%   94%   94%   81%    90%    89%    91%    87%    86%    89%    93%    90%    83%    91%    95%    85%    94%    84%    95%    97%    76% 

at $3,000                 

 

No, would not work less      91%   92%   91%   95%   92%   89%   95%   95%   84%    92%    92%    92%    88%    87%    91%    97%    93%    88%    93%    96%    92%    95%    86%    97%    97%    84% 

at $2,000                 

 

DK/NS                         4%    4%    5%    3%    5%    3%    5%    4%    6%     4%     3%     3%     7%     5%     5%     4%     2%     3%     6%     2%     5%     1%     5%     4%     3%     8% 
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20d/21d. At some different amounts the Permanent Fund dividend might prompt some people to WORK LESS - like working fewer hours, cutting back to a  

part-time job, letting go of a part-time job, not moonlighting, or not taking on odd jobs.  Taking into account the number of dividend checks your  

immediate family would get, would a regular yearly dividend amount of make you work less, or not? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             504    227    118   159    367    121    146     88     82     88     79    271    163     54     46    136    207     93   156    101   138    101   159    99   139    99 

                            100%    45%    23%   32%    73%    24%    29%    17%    16%    18%    16%    54%    32%    11%     9%    27%    41%    19%   31%    20%   27%    20%   32%   20%   28%   20% 

 

Yes, would work less at       4%     5%     3%    5%     4%     6%     4%     4%     6%     1%     5%     5%     5%     3%     6%     7%     4%     1%    3%     7%    5%     3%    6%    3%    5%    3% 

$2,000 per PFD            

 

Yes, would work less at       3%     2%     2%    6%     2%     6%     2%     4%     1%     4%     4%     3%     3%     2%     3%     4%     2%     2%    3%     3%    3%     4%    2%    3%    3%    4% 

$3,000                    

 

Yes, would work less at      10%    12%    10%    7%    10%    10%    11%    11%    12%    17%     5%    10%     9%     9%     8%     8%    11%    11%   11%     9%    9%     9%    7%   16%   11%    6% 

$6,000                    

 

Yes, would work less at      14%    12%    15%   15%    14%    16%    10%    16%    19%     7%    11%    15%    14%    16%    19%    15%     9%    20%   13%    16%   14%    13%   12%   17%   13%   14% 

$12,000                   

 

No, would not work less      64%    65%    65%   64%    66%    58%    67%    65%    58%    70%    69%    62%    68%    67%    54%    63%    68%    64%   66%    61%   64%    67%   67%   59%   63%   68% 

at $12,000 per PFD        

 

                          

 

                          

 

No, would not work less      77%    77%    79%   77%    79%    72%    78%    78%    79%    74%    79%    75%    82%    84%    79%    76%    76%    83%   77%    77%   77%    81%   79%   74%   75%   83% 

at $6,000                 

 

No, would not work less      90%    91%    90%   86%    91%    85%    92%    89%    92%    93%    86%    88%    91%    93%    90%    86%    90%    95%   92%    87%   89%    90%   88%   92%   87%   92% 

at $3,000                 

 

No, would not work less      91%    92%    91%   91%    94%    86%    92%    95%    93%    95%    92%    90%    94%    93%    86%    92%    91%    98%   96%    89%   88%    94%   91%   96%   88%   95% 

at $2,000                 

 

DK/NS                         4%     5%     5%    3%     4%     5%     5%      -     4%     1%     6%     5%     2%     4%     9%     2%     5%     1%    4%     4%    5%     4%    5%    2%    5%    4% 
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22d/23d. Depending on the amount, getting a Permanent Fund dividend might cause some people to take a financial risk or choice - things like quitting  

a job you don’t like, quitting a job to care for a child or relative, starting a business, pursuing a different career, going back to college, or  

retiring sooner.  Taking into account the number of dividend checks your immediate family would get, would a regular yearly dividend amount of prompt  

you to take a financial risk, or not?  

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             500   287    100    113    202    187    107    264   192     40   127    153    73   128     92    170    226   113    136    219   139    155    185    280    183    120 

                            100%   58%    20%    23%    41%    38%    21%    53%   38%     8%   25%    31%   15%   26%    18%    34%    45%   23%    27%    44%   28%    31%    37%    56%    37%    24% 

 

Yes, would work less at      15%   16%    10%    16%    20%    11%    13%    13%   17%    19%   17%    16%   13%   13%    17%    13%    15%   12%    20%    14%   13%    15%    16%    16%    12%    13% 

$2,000 per PFD            

 

Yes, would work less at       8%    9%     8%     6%     8%     7%    11%     9%    9%     5%    9%     9%   10%    6%     8%     8%     9%   10%     8%     8%   13%     5%     8%     9%     9%     7% 

$3,000                    

 

Yes, would work less at      15%   15%    21%    11%    13%    18%    13%    17%   14%    10%   13%    17%   18%   16%    14%    17%    15%   21%    10%    17%   19%    12%    17%    14%    17%    17% 

$6,000                    

 

Yes, would work less at      14%   11%    16%    20%    10%    19%    12%    11%   15%    24%   13%    15%   13%   14%    16%    14%    13%   11%    20%    12%   12%    15%    13%    15%    12%    10% 

$12,000                   

 

No, would not work less      44%   46%    43%    43%    45%    42%    48%    47%   43%    40%   45%    40%   45%   47%    40%    46%    45%   42%    39%    47%   40%    52%    42%    43%    46%    49% 

at $12,000 per PFD        

 

                          

 

                          

 

No, would not work less      57%   55%    58%    61%    53%    61%    60%    58%   56%    60%   58%    51%   56%   61%    54%    59%    56%   52%    55%    59%   51%    64%    55%    56%    58%    60% 

at $6,000                 

 

No, would not work less      74%   72%    80%    76%    69%    82%    74%    76%   72%    76%   70%    73%   76%   79%    70%    77%    75%   76%    68%    76%   72%    78%    73%    73%    77%    77% 

at $3,000                 

 

No, would not work less      80%   77%    88%    79%    74%    84%    83%    83%   75%    79%   76%    79%   83%   82%    74%    81%    82%   82%    75%    81%   78%    78%    82%    80%    80%    80% 

at $2,000                 

 

DK/NS                         3%    3%     2%     4%     3%     3%     4%     3%    3%     2%    4%     3%    1%    3%     5%     2%     3%    4%     2%     3%    3%     2%     3%     3%     3%     4% 
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22d/23d. Depending on the amount, getting a Permanent Fund dividend might cause some people to take a financial risk or choice - things like quitting  

a job you don’t like, quitting a job to care for a child or relative, starting a business, pursuing a different career, going back to college, or  

retiring sooner.  Taking into account the number of dividend checks your immediate family would get, would a regular yearly dividend amount of prompt  

you to take a financial risk, or not?  

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             500   245   255   131   149   145   119   145    89    134    110    130    124    134    158    122     81    131    185    163    108    121    107    115    310    128 

                            100%   49%   51%   26%   30%   29%   24%   29%   18%    27%    22%    26%    25%    27%    32%    24%    16%    26%    37%    33%    22%    24%    21%    23%    62%    26% 

 

Yes, would work less at      15%   15%   15%   17%   15%   17%   11%   15%   16%    15%    14%    13%    16%    15%    14%    16%    14%    21%    14%    11%    24%     8%    13%    17%    11%    20% 

$2,000 per PFD            

 

Yes, would work less at       8%    7%   10%    7%   12%    9%    8%    8%    7%     6%     9%    12%     7%     9%     7%     8%     9%     8%     8%    10%     5%     9%    12%     9%     6%    10% 

$3,000                    

 

Yes, would work less at      15%   13%   17%   12%   17%   19%   17%   15%    9%    15%    12%    22%    13%    15%    14%    19%    12%    12%    16%    18%     9%    17%    18%    17%    17%    11% 

$6,000                    

 

Yes, would work less at      14%   12%   16%   13%   17%   11%   16%   14%   14%    13%    12%    14%    17%     8%    16%    18%    13%    17%    13%    12%    16%     8%    12%    17%    17%     6% 

$12,000                   

 

No, would not work less      44%   50%   39%   50%   36%   42%   45%   44%   48%    49%    51%    38%    41%    50%    47%    34%    48%    40%    44%    47%    43%    54%    41%    39%    46%    47% 

at $12,000 per PFD        

 

                          

 

                          

 

No, would not work less      57%   61%   54%   60%   52%   51%   61%   57%   62%    62%    59%    49%    59%    56%    61%    50%    62%    53%    57%    59%    54%    64%    51%    53%    63%    53% 

at $6,000                 

 

No, would not work less      74%   76%   73%   73%   72%   73%   81%   73%   71%    79%    72%    74%    72%    72%    78%    73%    74%    70%    76%    77%    70%    79%    71%    73%    82%    64% 

at $3,000                 

 

No, would not work less      80%   79%   80%   77%   82%   80%   88%   80%   67%    83%    75%    85%    75%    77%    82%    79%    82%    73%    81%    85%    70%    88%    82%    78%    87%    64% 

at $2,000                 

 

DK/NS                         3%    3%    3%    2%    3%    1%    2%    4%    5%     3%     3%     1%     6%     4%     1%     5%     4%     2%     4%     2%     3%     3%     3%     1%     2%     6% 
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22d/23d. Depending on the amount, getting a Permanent Fund dividend might cause some people to take a financial risk or choice - things like quitting  

a job you don’t like, quitting a job to care for a child or relative, starting a business, pursuing a different career, going back to college, or  

retiring sooner.  Taking into account the number of dividend checks your immediate family would get, would a regular yearly dividend amount of prompt  

you to take a financial risk, or not?  

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             500    234    137   128    361    102    164     66     69     67    104    282    146     60     41    141    210     85   154     90   161     91   163    81   129   122 

                            100%    47%    27%   26%    72%    20%    33%    13%    14%    13%    21%    56%    29%    12%     8%    28%    42%    17%   31%    18%   32%    18%   33%   16%   26%   24% 

 

Yes, would work less at      15%    17%    14%   13%    13%    23%    16%    16%    19%    12%    14%    16%    14%    22%    22%    15%    13%    17%   11%    22%   15%    14%   13%   17%   16%   13% 

$2,000 per PFD            

 

Yes, would work less at       8%    10%     8%    6%     8%    10%     9%     7%    10%     6%     9%     8%    12%     4%     8%     6%     9%    11%    8%     7%    9%    11%    7%    8%   10%    9% 

$3,000                    

 

Yes, would work less at      15%    15%    16%   15%    16%    13%    16%    16%    16%    20%    16%    16%    15%    12%     3%    18%    15%    18%   14%    12%   19%    14%   13%   14%   17%   18% 

$6,000                    

 

Yes, would work less at      14%     9%    20%   17%    15%     7%    11%    18%    11%    16%    13%    14%    14%    21%    19%    17%    12%    13%   12%    12%   17%    14%   11%   13%   13%   18% 

$12,000                   

 

No, would not work less      44%    48%    37%   47%    45%    42%    45%    42%    43%    45%    46%    42%    44%    39%    47%    40%    48%    37%   53%    45%   37%    44%   53%   43%   42%   37% 

at $12,000 per PFD        

 

                          

 

                          

 

No, would not work less      57%    55%    55%   63%    58%    51%    52%    58%    53%    58%    54%    55%    56%    57%    63%    55%    58%    53%   63%    55%   54%    54%   63%   56%   53%   54% 

at $6,000                 

 

No, would not work less      74%    72%    73%   80%    77%    64%    71%    76%    71%    78%    74%    74%    73%    74%    70%    75%    75%    71%   79%    70%   74%    73%   78%   71%   72%   75% 

at $3,000                 

 

No, would not work less      80%    77%    80%   84%    83%    71%    76%    82%    76%    79%    81%    78%    84%    77%    73%    80%    81%    79%   84%    71%   81%    78%   80%   77%   79%   82% 

at $2,000                 

 

DK/NS                         3%     1%     6%    3%     2%     5%     3%     1%     1%     1%     2%     3%     1%     3%     2%     4%     3%     4%    3%     2%    4%     2%    2%    5%    2%    5% 
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24. Compared to 25 years ago, how much do you think the economy has changed - a great deal, quite a bit, just somewhat, or not much at all? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

A great deal / Quite a       73%   76%    72%    67%    80%    65%    78%    68%   79%    90%   75%    78%   66%   75%    75%    76%    72%   76%    68%    78%   76%    70%    76%    74%    76%    79% 

bit                       

 

Just somewhat / Not much     23%   20%    28%    28%    17%    32%    21%    29%   18%     7%   22%    20%   30%   25%    23%    21%    26%   21%    27%    21%   23%    24%    21%    23%    22%    19% 

 

                          

 

A great deal                 51%   54%    46%    49%    55%    43%    59%    45%   58%    69%   55%    56%   43%   47%    53%    54%    48%   51%    51%    52%   52%    51%    52%    49%    57%    57% 

 

Quite a bit                  22%   23%    26%    18%    24%    22%    19%    23%   21%    21%   20%    22%   23%   28%    23%    21%    24%   25%    17%    26%   24%    19%    23%    25%    18%    22% 

 

Just somewhat                15%   13%    16%    19%    13%    19%    12%    17%   13%     5%   14%    15%   21%   13%    11%    12%    18%   12%    17%    15%   14%    15%    15%    16%    12%     9% 

 

Not much at all               9%    7%    12%     9%     4%    13%     9%    13%    4%     3%    9%     5%    8%   13%    12%     9%     8%    9%    10%     7%   10%     9%     6%     7%    10%    10% 

 

DK/NS                         3%    3%      -     5%     3%     3%     1%     2%    3%     3%    3%     2%    4%     -     2%     3%     2%    3%     5%     1%    1%     5%     3%     2%     3%     2% 
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24. Compared to 25 years ago, how much do you think the economy has changed - a great deal, quite a bit, just somewhat, or not much at all? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

A great deal / Quite a       73%   70%   78%   70%   78%   69%   76%   72%   81%    72%    67%    74%    83%    76%    74%    73%    70%    74%    77%    68%    71%    65%    82%    75%    71%    77% 

bit                       

 

Just somewhat / Not much     23%   28%   19%   27%   20%   25%   21%   27%   18%    25%    31%    21%    16%    22%    22%    24%    27%    20%    20%    30%    24%    34%    13%    24%    25%    22% 

 

                          

 

A great deal                 51%   46%   57%   44%   55%   50%   54%   49%   55%    51%    39%    53%    63%    50%    55%    49%    48%    54%    53%    47%    53%    39%    57%    55%    51%    53% 

 

Quite a bit                  22%   24%   21%   26%   23%   20%   23%   23%   26%    20%    28%    21%    20%    26%    19%    24%    22%    21%    23%    22%    19%    26%    25%    20%    20%    24% 

 

Just somewhat                15%   17%   13%   17%   15%   18%   13%   17%    7%    15%    19%    16%     8%    14%    12%    17%    19%    11%    13%    20%    13%    22%     8%    18%    16%    11% 

 

Not much at all               9%   11%    6%   10%    5%    7%    8%   10%   11%    10%    12%     5%     8%     8%    10%     7%     8%    10%     7%    10%    11%    12%     5%     6%     9%    11% 

 

DK/NS                         3%    3%    3%    3%    2%    5%    3%    2%    1%     3%     2%     5%     1%     2%     4%     2%     2%     5%     3%     2%     4%     1%     5%     1%     4%     1% 
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24. Compared to 25 years ago, how much do you think the economy has changed - a great deal, quite a bit, just somewhat, or not much at all? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

A great deal / Quite a       73%    75%    74%   70%    73%    73%    75%    71%    90%    78%    58%    77%    65%    88%    81%    69%    78%    68%   71%    68%   77%    79%   67%   74%   84%   70% 

bit                       

 

Just somewhat / Not much     23%    23%    21%   26%    25%    21%    22%    26%     9%    22%    36%    21%    31%     8%    13%    27%    21%    29%   27%    28%   21%    15%   29%   26%   13%   25% 

 

                          

 

A great deal                 51%    54%    48%   49%    52%    47%    53%    50%    71%    48%    38%    55%    44%    68%    62%    51%    55%    44%   45%    47%   58%    55%   47%   44%   61%   52% 

 

Quite a bit                  22%    21%    27%   21%    21%    25%    22%    21%    18%    30%    20%    22%    22%    21%    19%    18%    23%    24%   26%    21%   19%    25%   20%   30%   24%   18% 

 

Just somewhat                15%    15%    15%   14%    16%    12%    14%    16%     7%    18%    17%    13%    21%     5%     5%    17%    15%    18%   17%    16%   13%    12%   16%   19%    9%   17% 

 

Not much at all               9%     8%     7%   11%     9%     9%     8%    10%     2%     4%    19%     8%    10%     3%     8%    10%     6%    11%   10%    12%    8%     3%   13%    7%    4%    8% 

 

DK/NS                         3%     1%     5%    4%     2%     7%     3%     4%     2%      -     6%     2%     3%     4%     7%     4%     2%     2%    1%     5%    2%     6%    4%     -    3%    4% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

25. And how much impact do you think the changing economy has had on you - has it affected you a lot, some, a little, or hardly any? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

A lot / Some                 61%   63%    66%    53%    71%    60%    47%    51%   75%    67%   52%    71%   51%   67%    61%    60%    62%   54%    64%    67%   56%    64%    63%    63%    59%    62% 

 

A little / Hardly            37%   35%    34%    43%    28%    38%    49%    47%   23%    30%   44%    28%   45%   32%    37%    38%    37%   44%    34%    31%   42%    34%    34%    35%    37%    32% 

                            100%   56%    17%    27%    28%    40%    30%    68%   24%     6%   34%    23%   18%   20%    15%    36%    47%   30%    25%    34%   30%    31%    34%    58%    34%    19% 

 

                          

 

A lot                        30%   30%    35%    26%    40%    23%    25%    17%   43%    58%   27%    35%   18%   35%    29%    31%    29%   31%    27%    32%   29%    31%    30%    29%    30%    37% 

                            100%   58%    22%    20%    50%    30%    19%    31%   55%    14%   25%    35%    9%   27%    14%    36%    45%   26%    24%    44%   26%    34%    36%    58%    33%    28% 

 

Some                         31%   33%    31%    27%    31%    37%    21%    34%   32%     9%   25%    36%   33%   32%    33%    29%    33%   23%    37%    35%   27%    33%    33%    34%    29%    25% 

                            100%   61%    19%    20%    37%    46%    15%    58%   39%     2%   23%    35%   16%   24%    15%    32%    49%   18%    32%    46%   23%    35%    39%    66%    32%    18% 

 

A little                     16%   14%    22%    16%    15%    16%    17%    19%   14%     8%   20%    12%   23%   13%    14%    13%    19%   20%    14%    13%   19%    15%    15%    16%    17%    17% 

 

Hardly any                   20%   21%    11%    27%    12%    22%    32%    28%    9%    22%   25%    17%   22%   19%    23%    25%    17%   25%    20%    17%   23%    19%    19%    20%    20%    15% 

 

DK/NS                         2%    2%      -     4%     2%     1%     4%     2%    2%     3%    3%     *%    3%    1%     2%     2%     2%    2%     2%     3%    1%     2%     3%     1%     4%     5% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

25. And how much impact do you think the changing economy has had on you - has it affected you a lot, some, a little, or hardly any? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

A lot / Some                 61%   58%   64%   59%   68%   56%   68%   61%   59%    61%    54%    62%    67%    59%    62%    58%    64%    68%    61%    56%    62%    55%    69%    59%    61%    63% 

 

A little / Hardly            37%   40%   33%   41%   30%   40%   31%   38%   38%    37%    44%    34%    32%    40%    35%    39%    35%    31%    36%    42%    36%    44%    28%    38%    37%    36% 

                            100%   56%   44%   35%   23%   33%   23%   29%   15%    30%    26%    26%    18%    28%    32%    23%    16%    19%    36%    40%    19%    32%    17%    21%    67%    21% 

 

                          

 

A lot                        30%   29%   32%   29%   30%   27%   33%   32%   29%    30%    27%    30%    34%    29%    33%    28%    26%    42%    28%    27%    33%    26%    42%    23%    30%    31% 

                            100%   48%   52%   30%   28%   27%   29%   30%   14%    29%    20%    28%    24%    25%    38%    21%    15%    31%    34%    31%    21%    23%    32%    16%    67%    22% 

 

Some                         31%   29%   33%   30%   38%   28%   35%   29%   31%    31%    27%    32%    33%    30%    28%    30%    39%    25%    33%    29%    29%    29%    27%    36%    31%    32% 

                            100%   48%   52%   30%   35%   27%   30%   27%   15%    29%    19%    28%    23%    25%    31%    21%    21%    18%    39%    32%    18%    24%    20%    24%    66%    22% 

 

A little                     16%   15%   17%   13%   19%   20%   14%   17%   12%    15%    15%    20%    15%    15%    15%    21%    17%    12%    14%    21%    14%    15%    11%    24%    17%     9% 

 

Hardly any                   20%   25%   16%   28%   11%   20%   17%   22%   25%    22%    29%    15%    16%    25%    20%    18%    17%    19%    22%    20%    22%    29%    17%    14%    20%    27% 

 

DK/NS                         2%    2%    3%    1%    2%    4%    1%    1%    3%     2%     2%     4%     1%     1%     4%     3%     1%     2%     3%     2%     2%     1%     3%     3%     2%     1% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

25. And how much impact do you think the changing economy has had on you - has it affected you a lot, some, a little, or hardly any? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

A lot / Some                 61%    59%    65%   60%    60%    64%    63%    55%   100%   100%      -    62%    62%    72%    69%    67%    59%    53%   63%    50%   64%    64%   55%   64%   68%   59% 

 

A little / Hardly            37%    38%    31%   39%    38%    34%    35%    42%      -      -   100%    37%    35%    26%    28%    32%    38%    45%   36%    46%   34%    34%   44%   34%   28%   40% 

                            100%    48%    20%   33%    80%    19%    59%    35%                 100%    56%    29%     8%     7%    23%    43%    23%   31%    24%   28%    16%   40%   16%   20%   24% 

 

                          

 

A lot                        30%    28%    34%   30%    28%    34%    32%    26%   100%      -      -    30%    28%    56%    45%    34%    26%    25%   32%    23%   27%    39%   29%   27%   35%   27% 

                            100%    42%    27%   31%    73%    24%    67%    27%   100%                  56%    28%    21%    13%    30%    36%    15%   34%    14%   28%    23%   33%   15%   30%   20% 

 

Some                         31%    31%    31%   30%    31%    29%    31%    29%      -   100%      -    32%    35%    16%    23%    33%    32%    29%   31%    28%   36%    25%   26%   36%   33%   31% 

                            100%    46%    24%   30%    78%    20%    61%    28%          100%           58%    34%     6%     6%    27%    43%    17%   31%    17%   36%    14%   28%   20%   28%   22% 

 

A little                     16%    16%    14%   18%    18%    12%    15%    19%      -      -    44%    15%    17%     8%    11%    10%    21%    20%   11%    21%   17%    20%   16%   12%   12%   24% 

 

Hardly any                   20%    23%    16%   21%    21%    22%    20%    23%      -      -    56%    22%    18%    18%    17%    21%    17%    26%   25%    25%   17%    14%   27%   21%   16%   15% 

 

DK/NS                         2%     2%     4%    1%     2%     2%     2%     3%      -      -      -     1%     2%     2%     3%     2%     3%     1%    1%     4%    3%     2%    1%    3%    4%    1% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 109 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

27. When children today in our country grow up, do you think they will be better off or worse off financially than their parents? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

Differential: Better-       -50%  -51%   -55%   -42%   -57%   -41%   -55%   -46%  -54%   -66%  -38%   -52%  -43%  -65%   -45%   -53%   -50%  -58%   -47%   -49%  -57%   -43%   -52%   -52%   -46%   -53% 

Worse                     

 

   Better off                17%   16%    14%    21%    12%    22%    17%    19%   15%    10%   21%    16%   20%   12%    20%    16%    18%   15%    21%    16%   14%    21%    16%    17%    19%    14% 

 

   Worse off                 67%   68%    69%    63%    69%    63%    72%    66%   69%    77%   59%    69%   63%   77%    65%    68%    67%   73%    68%    65%   70%    64%    67%    68%    64%    67% 

 

The same [Do not read]        5%    5%     3%     5%     6%     6%     2%     4%    6%      -    4%     6%    6%    3%     3%     6%     5%    5%     4%     4%    6%     6%     4%     5%     5%     5% 

 

DK/NS                        11%   10%    14%    10%    13%    10%     9%    11%   10%    13%   15%     8%   12%    8%    13%    10%    10%    7%     7%    15%   10%     9%    13%    10%    12%    15% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

27. When children today in our country grow up, do you think they will be better off or worse off financially than their parents? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

Differential: Better-       -50%  -41%  -60%  -39%  -66%  -48%  -45%  -57%  -52%   -37%   -45%   -56%   -66%   -44%   -50%   -52%   -54%   -53%   -43%   -55%   -40%   -40%   -58%   -57%   -48%   -47% 

Worse                     

 

   Better off                17%   22%   12%   23%    9%   18%   19%   13%   18%    23%    20%    14%     9%    18%    17%    16%    18%    13%    22%    15%    23%    22%    14%    12%    18%    19% 

 

   Worse off                 67%   62%   72%   62%   75%   66%   64%   71%   70%    60%    65%    70%    76%    62%    67%    68%    73%    66%    65%    70%    63%    62%    72%    70%    66%    66% 

 

The same [Do not read]        5%    5%    5%    5%    6%    7%    5%    3%    5%     7%     3%     5%     5%     5%     3%     7%     6%     6%     3%     5%     4%     6%     4%     7%     5%     5% 

 

DK/NS                        11%   11%   11%   10%   10%   10%   11%   13%    6%    10%    12%    11%    10%    14%    13%     9%     3%    15%    10%    10%    11%    11%    10%    11%    11%    11% 
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27. When children today in our country grow up, do you think they will be better off or worse off financially than their parents? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

Differential: Better-       -50%   -51%   -51%  -48%   -47%   -57%   -55%   -39%   -61%   -45%   -46%   -51%   -48%   -66%   -62%   -53%   -48%   -47%  -38%   -46%  -58%   -64%  -41%  -41%  -57%  -63% 

Worse                     

 

   Better off                17%    16%    17%   19%    18%    14%    15%    24%    11%    19%    21%    17%    19%    10%    12%    16%    17%    22%   21%    22%   13%    12%   21%   23%   13%   12% 

 

   Worse off                 67%    67%    68%   66%    66%    72%    70%    63%    72%    63%    68%    68%    67%    77%    73%    69%    65%    69%   59%    68%   70%    76%   62%   64%   69%   75% 

 

The same [Do not read]        5%     5%     3%    6%     5%     4%     6%     3%     5%     7%     3%     7%     1%      -     6%     5%     4%     3%    6%     4%    7%     2%    4%    7%    5%    6% 

 

DK/NS                        11%    12%    12%    9%    11%    10%     9%    11%    12%    11%     8%     8%    12%    13%     9%    10%    14%     6%   14%     6%   11%    11%   13%    6%   14%    7% 
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28. A changing economy has altered some things for the better, some things for the worse, and not altered some things.  I’m going to read you various  

aspects and, for each one, please tell me if you think things have gotten a lot better, a little better, a little worse, a lot worse, or not really  

changed either way. 

Percent saying A lot / a little BETTER: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

H. Keeping up with           50%   46%    54%    57%    40%    52%    62%    57%   44%    28%   56%    51%   41%   44%    46%    53%    49%   56%    55%    46%   57%    46%    49%    50%    54%    52% 

technology at your job    

 

K. Being productive at       30%   31%    31%    27%    27%    29%    36%    33%   23%    39%   32%    30%   30%   24%    31%    30%    30%   32%    41%    22%   32%    28%    29%    29%    31%    27% 

work                      

 

I. The way employers         28%   27%    33%    27%    29%    29%    26%    31%   25%    24%   30%    26%   33%   27%    25%    24%    33%   26%    30%    29%   27%    27%    30%    27%    33%    30% 

treat their employees     

 

G. Being able to afford      26%   29%    16%    27%    21%    27%    33%    33%   19%    15%   35%    26%   24%   17%    28%    23%    29%   23%    27%    27%   24%    24%    31%    24%    29%    23% 

consumer items            

 

J. Having leisure time       24%   25%    25%    19%    24%    20%    28%    32%   14%    15%   26%    20%   28%   23%    28%    25%    23%   16%    27%    28%   22%    22%    28%    24%    24%    21% 

 

F. Having the                22%   23%    22%    20%    20%    22%    25%    26%   18%    16%   22%    22%   21%   19%    19%    19%    23%   19%    28%    21%   25%    18%    24%    21%    22%    19% 

opportunity to get ahead  

 

B. Making ends meet          19%   21%    13%    21%    20%    18%    22%    24%   13%    22%   28%    16%   17%   17%    22%    16%    22%   15%    23%    20%   17%    20%    21%    19%    20%    17% 

 

A. Having job security       18%   19%    20%    14%    17%    17%    23%    20%   16%    14%   21%    21%   13%   13%    16%    17%    19%   17%    23%    17%   19%    16%    19%    16%    24%    17% 

 

C. Finding a good-paying     16%   17%    10%    21%    16%    18%    16%    19%   13%    15%   19%    17%   13%   15%    19%    15%    17%   13%    19%    19%   13%    15%    19%    13%    22%    16% 

job                       

 

E. Having retirement         15%   15%    14%    15%    13%    16%    15%    19%    9%    16%   19%    15%   13%   10%    16%    17%    13%   11%    23%    13%   13%    15%    16%    14%    16%    10% 

security                  

 

D. Being able to afford      10%   11%    10%     9%    12%     8%    12%    13%    5%    15%   12%     8%    8%   11%    13%     9%    10%    9%    14%    10%    9%    11%    11%     8%    14%     8% 

college                   
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28. A changing economy has altered some things for the better, some things for the worse, and not altered some things.  I’m going to read you various  

aspects and, for each one, please tell me if you think things have gotten a lot better, a little better, a little worse, a lot worse, or not really  

changed either way. 

Percent saying A lot / a little BETTER: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

H. Keeping up with           50%   54%   46%   56%   43%   56%   51%   45%   44%    59%    46%    48%    43%    48%    46%    53%    60%    38%    52%    59%    50%    59%    46%    46%    55%    42% 

technology at your job    

 

K. Being productive at       30%   31%   29%   32%   27%   35%   30%   27%   24%    33%    28%    33%    23%    30%    28%    29%    33%    28%    30%    32%    34%    31%    30%    27%    34%    21% 

work                      

 

I. The way employers         28%   26%   30%   22%   31%   32%   26%   26%   28%    27%    25%    31%    28%    23%    29%    34%    27%    24%    33%    28%    28%    28%    30%    29%    30%    21% 

treat their employees     

 

G. Being able to afford      26%   29%   23%   29%   17%   26%   27%   24%   29%    31%    27%    21%    25%    25%    23%    31%    30%    21%    24%    31%    27%    32%    21%    23%    26%    26% 

consumer items            

 

J. Having leisure time       24%   27%   20%   26%   21%   22%   19%   27%   30%    27%    27%    14%    29%    26%    24%    21%    27%    18%    27%    25%    24%    30%    21%    20%    23%    33% 

 

F. Having the                22%   25%   19%   25%   17%   22%   22%   21%   23%    26%    24%    19%    19%    22%    21%    19%    30%    20%    23%    24%    26%    27%    21%    16%    22%    24% 

opportunity to get ahead  

 

B. Making ends meet          19%   20%   19%   21%   17%   17%   22%   19%   22%    21%    19%    17%    22%    22%    16%    18%    26%    13%    20%    23%    21%    21%    19%    17%    20%    22% 

 

A. Having job security       18%   17%   19%   15%   17%   17%   19%   18%   20%    18%    16%    17%    21%    19%    19%    17%    15%    17%    18%    18%    20%    15%    21%    15%    19%    15% 

 

C. Finding a good-paying     16%   15%   17%   11%   14%   16%   19%   14%   17%    18%    13%    17%    18%    16%    18%    13%    20%    14%    18%    18%    19%    14%    15%    19%    16%    17% 

job                       

 

E. Having retirement         15%   15%   14%   16%   13%   13%   18%   11%   21%    17%    13%    13%    15%    19%    15%    11%    13%    11%    19%    14%    14%    16%    17%    13%    15%    17% 

security                  

 

D. Being able to afford      10%   11%   10%   10%    7%   11%   13%   10%    6%    12%     8%    11%     8%     9%    10%     5%    19%     8%    14%     9%    14%    10%    12%     5%    11%    10% 

college                   
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28. A changing economy has altered some things for the better, some things for the worse, and not altered some things.  I’m going to read you various  

aspects and, for each one, please tell me if you think things have gotten a lot better, a little better, a little worse, a lot worse, or not really  

changed either way. 

Percent saying A lot / a little BETTER: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

H. Keeping up with           50%    51%    47%   51%    50%    50%    44%    62%    45%    49%    54%    53%    51%    34%    41%    43%    50%    69%   52%    57%   46%    48%   50%   60%   42%   53% 

technology at your job    

 

K. Being productive at       30%    32%    27%   29%    30%    31%    26%    36%    27%    30%    31%    35%    25%    31%    33%    25%    28%    41%   29%    33%   28%    30%   28%   35%   30%   28% 

work                      

 

I. The way employers         28%    28%    22%   33%    27%    35%    25%    38%    26%    30%    29%    30%    28%    23%    16%    26%    31%    33%   24%    31%   32%    27%   24%   30%   30%   31% 

treat their employees     

 

G. Being able to afford      26%    27%    22%   27%    29%    19%    25%    29%    21%    27%    28%    28%    26%    14%    26%    21%    27%    34%   28%    31%   26%    18%   26%   36%   21%   26% 

consumer items            

 

J. Having leisure time       24%    23%    28%   22%    26%    19%    22%    25%    17%    25%    29%    25%    23%    11%    14%    22%    25%    30%   27%    28%   22%    19%   26%   30%   23%   18% 

 

F. Having the                22%    25%    18%   22%    21%    27%    21%    26%    16%    24%    26%    23%    21%    13%    16%    20%    21%    30%   25%    25%   20%    17%   24%   28%   18%   20% 

opportunity to get ahead  

 

B. Making ends meet          19%    21%    18%   19%    20%    18%    18%    21%     9%    23%    24%    18%    22%    17%    12%    16%    21%    27%   21%    18%   22%    14%   19%   22%   18%   21% 

 

A. Having job security       18%    21%    11%   19%    17%    22%    16%    21%    14%    17%    23%    20%    16%    14%    15%    16%    18%    23%   16%    20%   18%    19%   18%   15%   21%   17% 

 

C. Finding a good-paying     16%    15%    16%   19%    17%    16%    18%    14%    13%    17%    19%    21%    11%    13%     8%    18%    16%    22%   12%    22%   18%    17%   15%   16%   20%   16% 

job                       

 

E. Having retirement         15%    13%    10%   20%    14%    17%    14%    17%    11%    14%    19%    18%    11%    10%    18%    15%    14%    14%   16%    15%   17%     9%   14%   17%   20%    8% 

security                  

 

D. Being able to afford      10%    11%     8%   11%     9%    14%     9%    12%    10%    11%    11%    11%    11%    10%    10%     8%    11%    12%    9%    13%   11%     9%   10%   13%   10%   10% 

college                   
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28. A changing economy has altered some things for the better, some things for the worse, and not altered some things.  I’m going to read you various  

aspects and, for each one, please tell me if you think things have gotten a lot better, a little better, a little worse, a lot worse, or not really  

changed either way. 

Percent saying A lot / a little WORSE: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             501   292     94    115    188    193    112    266   192     36   140    149    73   114     73    174    233   124    133    206   132    166    181    301    169    111 

                            100%   58%    19%    23%    38%    39%    22%    53%   38%     7%   28%    30%   15%   23%    15%    35%    47%   25%    26%    41%   26%    33%    36%    60%    34%    22% 

 

D. Being able to afford      72%   71%    74%    75%    73%    69%    78%    70%   77%    66%   69%    77%   74%   69%    69%    74%    71%   82%    68%    70%   78%    70%    69%    75%    67%    73% 

college                   

 

E. Having retirement         64%   64%    67%    64%    69%    64%    58%    61%   67%    67%   59%    66%   66%   69%    63%    65%    66%   74%    55%    62%   70%    63%    60%    68%    57%    63% 

security                  

 

C. Finding a good-paying     58%   56%    69%    54%    59%    54%    62%    54%   63%    61%   56%    61%   56%   55%    50%    61%    57%   69%    53%    53%   61%    57%    55%    59%    55%    62% 

job                       

 

B. Making ends meet          55%   53%    66%    52%    65%    52%    48%    44%   69%    69%   46%    66%   60%   49%    59%    59%    53%   67%    49%    54%   60%    57%    49%    57%    53%    60% 

 

A. Having job security       54%   53%    56%    56%    56%    57%    46%    54%   57%    52%   51%    57%   52%   55%    57%    53%    56%   61%    50%    52%   56%    58%    51%    57%    47%    50% 

 

F. Having the                49%   49%    52%    48%    56%    47%    42%    41%   57%    65%   49%    54%   45%   48%    44%    52%    49%   63%    43%    44%   52%    53%    42%    51%    45%    52% 

opportunity to get ahead  

 

G. Being able to afford      44%   43%    56%    38%    54%    39%    37%    35%   54%    64%   38%    51%   39%   44%    43%    50%    40%   48%    42%    43%   39%    50%    42%    47%    41%    43% 

consumer items            

 

J. Having leisure time       41%   38%    41%    48%    49%    39%    30%    31%   53%    53%   31%    52%   35%   42%    43%    37%    42%   51%    39%    37%   42%    41%    40%    42%    39%    39% 

 

I. The way employers         31%   32%    28%    29%    32%    32%    27%    29%   33%    38%   27%    37%   34%   25%    28%    36%    28%   39%    31%    26%   42%    31%    21%    34%    25%    22% 

treat their employees     

 

K. Being productive at       25%   23%    24%    30%    27%    27%    18%    24%   27%    18%   25%    26%   19%   26%    26%    24%    25%   21%    23%    28%   20%    27%    27%    24%    25%    26% 

work                      

 

H. Keeping up with           16%   16%    16%    15%    17%    17%    11%    12%   18%    29%   13%    16%   19%   18%    21%    11%    16%   11%    16%    18%   14%    18%    15%    15%    16%    18% 

technology at your job    
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28. A changing economy has altered some things for the better, some things for the worse, and not altered some things.  I’m going to read you various  

aspects and, for each one, please tell me if you think things have gotten a lot better, a little better, a little worse, a lot worse, or not really  

changed either way. 

Percent saying A lot / a little WORSE: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             501   255   246   157   144   151   133   141    75    145    110    138    106    129    170    109     86    111    184    174     97    133    113    104    334    106 

                            100%   51%   49%   31%   29%   30%   27%   28%   15%    29%    22%    28%    21%    26%    34%    22%    17%    22%    37%    35%    19%    27%    23%    21%    67%    21% 

 

D. Being able to afford      72%   68%   76%   69%   83%   76%   67%   70%   76%    67%    70%    77%    75%    64%    71%    83%    72%    75%    67%    78%    63%    74%    74%    82%    75%    69% 

college                   

 

E. Having retirement         64%   64%   64%   66%   70%   69%   63%   69%   49%    66%    62%    66%    62%    53%    64%    67%    75%    61%    62%    69%    68%    61%    56%    75%    65%    58% 

security                  

 

C. Finding a good-paying     58%   54%   62%   55%   64%   65%   53%   58%   54%    54%    55%    65%    58%    54%    57%    65%    56%    58%    58%    58%    50%    54%    64%    61%    58%    55% 

job                       

 

B. Making ends meet          55%   50%   61%   50%   65%   56%   57%   56%   51%    47%    54%    67%    54%    50%    57%    59%    55%    62%    53%    55%    55%    46%    59%    66%    55%    47% 

 

A. Having job security       54%   55%   54%   56%   58%   57%   56%   56%   44%    57%    52%    56%    52%    47%    51%    59%    66%    53%    51%    61%    55%    54%    49%    61%    54%    51% 

 

F. Having the                49%   44%   54%   43%   59%   49%   48%   52%   45%    42%    46%    55%    53%    40%    47%    62%    47%    53%    48%    48%    49%    39%    53%    59%    49%    44% 

opportunity to get ahead  

 

G. Being able to afford      44%   40%   50%   38%   56%   45%   42%   46%   44%    39%    40%    48%    51%    39%    49%    43%    43%    51%    43%    42%    47%    32%    50%    51%    44%    45% 

consumer items            

 

J. Having leisure time       41%   33%   49%   35%   50%   45%   42%   39%   35%    33%    33%    55%    41%    31%    45%    47%    40%    44%    40%    42%    37%    31%    48%    55%    43%    32% 

 

I. The way employers         31%   29%   32%   33%   34%   29%   34%   33%   25%    33%    24%    29%    37%    25%    31%    26%    43%    25%    29%    35%    30%    27%    20%    43%    31%    30% 

treat their employees     

 

K. Being productive at       25%   25%   24%   24%   23%   25%   22%   27%   25%    24%    26%    23%    26%    24%    23%    30%    24%    24%    27%    23%    23%    26%    24%    24%    23%    28% 

work                      

 

H. Keeping up with           16%   14%   17%   12%   17%   11%   16%   17%   21%    12%    18%    16%    19%    14%    16%    15%    16%    19%    18%    11%    14%    13%    19%    17%    14%    18% 

technology at your job    
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28. A changing economy has altered some things for the better, some things for the worse, and not altered some things.  I’m going to read you various  

aspects and, for each one, please tell me if you think things have gotten a lot better, a little better, a little worse, a lot worse, or not really  

changed either way. 

Percent saying A lot / a little WORSE: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             501    228    119   154    386    103    311    153    151    155    184    280    152     57     42    131    208     92   159     95   154     87   169    86   129   110 

                            100%    46%    24%   31%    77%    21%    62%    31%    30%    31%    37%    56%    30%    11%     8%    26%    42%    18%   32%    19%   31%    17%   34%   17%   26%   22% 

 

D. Being able to afford      72%    75%    74%   67%    73%    72%    72%    75%    79%    74%    65%    72%    75%    76%    76%    75%    74%    68%   70%    65%   72%    83%   64%   77%   74%   79% 

college                   

 

E. Having retirement         64%    67%    68%   57%    65%    64%    65%    62%    72%    64%    59%    65%    62%    77%    51%    61%    66%    68%   61%    69%   66%    61%   64%   64%   53%   76% 

security                  

 

C. Finding a good-paying     58%    61%    59%   53%    57%    65%    58%    62%    68%    56%    52%    55%    64%    67%    69%    61%    59%    51%   59%    46%   58%    67%   52%   59%   60%   63% 

job                       

 

B. Making ends meet          55%    54%    60%   54%    54%    60%    58%    51%    75%    53%    44%    54%    56%    71%    71%    57%    55%    49%   50%    50%   56%    70%   50%   51%   60%   63% 

 

A. Having job security       54%    55%    56%   53%    56%    50%    57%    51%    63%    58%    45%    55%    51%    58%    66%    51%    54%    57%   55%    55%   53%    56%   52%   62%   47%   62% 

 

F. Having the                49%    51%    50%   46%    48%    56%    54%    43%    66%    43%    41%    49%    48%    68%    66%    49%    50%    41%   47%    39%   53%    54%   41%   50%   48%   59% 

opportunity to get ahead  

 

G. Being able to afford      44%    46%    49%   40%    41%    56%    48%    38%    61%    44%    31%    44%    43%    63%    50%    47%    46%    34%   38%    43%   47%    51%   41%   38%   50%   47% 

consumer items            

 

J. Having leisure time       41%    44%    34%   42%    39%    49%    43%    41%    53%    37%    35%    41%    43%    57%    50%    39%    44%    37%   29%    40%   45%    55%   35%   30%   43%   55% 

 

I. The way employers         31%    35%    32%   23%    30%    35%    34%    23%    40%    27%    27%    31%    29%    37%    42%    30%    29%    30%   27%    33%   34%    28%   30%   28%   27%   37% 

treat their employees     

 

K. Being productive at       25%    25%    23%   26%    23%    31%    25%    26%    29%    27%    20%    21%    29%    24%    23%    23%    27%    26%   25%    25%   22%    29%   23%   30%   24%   25% 

work                      

 

H. Keeping up with           16%    15%    18%   16%    15%    17%    18%    11%    20%    16%    13%    13%    15%    28%    14%    19%    16%    10%   14%    16%   18%    14%   15%   14%   16%   17% 

technology at your job    
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying AGREE: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             503   301     94    109    212    199     88    259   203     39   130    147    82   128     86    165    239   120    132    218   139    149    193    295    178    123 

                            100%   60%    19%    22%    42%    40%    17%    52%   40%     8%   26%    29%   16%   25%    17%    33%    48%   24%    26%    43%   28%    30%    38%    59%    35%    24% 

 

f. How people spent          87%   91%    86%    77%    89%    86%    84%    89%   85%    83%   83%    94%   85%   84%    83%    87%    88%   86%    83%    89%   82%    86%    91%    88%    85%    85% 

their Permanent Fund      

checks should not         

determine whether or not  

the dividend program      

continues                 

 

g. Many people spend a       85%   87%    88%    75%    94%    81%    70%    83%   86%    87%   74%    85%   93%   87%    87%    91%    79%   85%    87%    81%   88%    85%    83%    83%    87%    90% 

large part of their       

Permanent Fund dividends  

on basic needs            

 

b. As owners of the          84%   89%    81%    72%    90%    81%    74%    82%   86%    85%   82%    88%   80%   85%    83%    86%    83%   82%    77%    88%   80%    80%    88%    86%    83%    84% 

Alaska Permanent Fund,    

Alaska residents are      

entitled to an equal      

share of the earnings of  

the Fund                  

 

d. The Permanent Fund        79%   83%    74%    72%    90%    74%    61%    75%   81%    88%   67%    85%   80%   82%    87%    78%    76%   71%    81%    81%   77%    78%    81%    75%    84%    90% 

dividend checks are an    

important source of       

income for people in my   

community                 

 

c. Giving money directly     75%   83%    69%    59%    86%    72%    58%    74%   77%    80%   69%    82%   70%   81%    77%    82%    71%   60%    77%    84%   61%    76%    85%    73%    79%    81% 

to Alaska residents is    

better than letting the   

Alaska legislature        

decide how to spend it    

 

a. Considering the           68%   77%    53%    54%    82%    60%    51%    64%   73%    64%   61%    78%   63%   67%    73%    70%    65%   54%    66%    77%   56%    64%    80%    65%    73%    77% 

possible uses of the      

money spent on the        

Permanent Fund dividend   

program, the dividend     

program is the best use   

of the money              
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying AGREE: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

e. Many people have          43%   41%    54%    41%    37%    43%    57%    45%   43%    28%   43%    36%   48%   52%    43%    41%    46%   36%    46%    47%   38%    47%    46%    43%    42%    42% 

wasted a large part of    

their Permanent Fund      

checks on such things as  

liquor or drugs           

 

h. To help ensure that       33%   32%    31%    39%    31%    35%    35%    28%   40%    31%   34%    36%   30%   34%    36%    36%    29%   46%    31%    27%   48%    34%    25%    32%    35%    35% 

most Alaskans continue    

to get a full PFD amount  

in the coming years, we   

should no longer pay it   

to those households with  

incomes over half a       

million dollars a year    

 

i. Rather than have the      29%   29%    29%    29%    26%    32%    31%    33%   26%    21%   31%    19%   34%   33%    27%    30%    29%   37%    38%    20%   43%    27%    24%    29%    30%    27% 

PFD amount VARY from      

about one to two          

thousand dollars a year,  

I would prefer it if the  

dividend were always      

kept at a FIXED amount    

every year – like $1,500  
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying AGREE: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             503   249   254   145   149   148   124   122   106    140    108    133    120    131    161    121     84    132    177    157    108    112    112    102    277    147 

                            100%   49%   51%   29%   30%   30%   25%   24%   21%    28%    21%    26%    24%    26%    32%    24%    17%    26%    35%    31%    21%    22%    22%    20%    55%    29% 

 

f. How people spent          87%   89%   85%   89%   87%   84%   95%   85%   83%    92%    85%    87%    83%    81%    90%    91%    87%    86%    86%    90%    86%    92%    84%    86%    88%    84% 

their Permanent Fund      

checks should not         

determine whether or not  

the dividend program      

continues                 

 

g. Many people spend a       85%   83%   86%   82%   85%   84%   85%   82%   87%    82%    84%    87%    85%    89%    83%    80%    85%    92%    84%    78%    87%    78%    90%    78%    84%    86% 

large part of their       

Permanent Fund dividends  

on basic needs            

 

b. As owners of the          84%   86%   82%   87%   84%   83%   84%   84%   84%    86%    86%    81%    82%    84%    87%    83%    79%    87%    84%    79%    86%    86%    86%    78%    82%    87% 

Alaska Permanent Fund,    

Alaska residents are      

entitled to an equal      

share of the earnings of  

the Fund                  

 

d. The Permanent Fund        79%   78%   79%   74%   76%   74%   78%   84%   80%    73%    84%    78%    80%    83%    78%    75%    79%    89%    79%    70%    87%    72%    85%    72%    78%    85% 

dividend checks are an    

important source of       

income for people in my   

community                 

 

c. Giving money directly     75%   76%   75%   74%   72%   66%   76%   75%   88%    71%    83%    70%    80%    81%    82%    69%    63%    81%    74%    73%    74%    77%    81%    67%    73%    85% 

to Alaska residents is    

better than letting the   

Alaska legislature        

decide how to spend it    

 

a. Considering the           68%   69%   67%   63%   67%   59%   70%   68%   77%    64%    74%    63%    70%    70%    73%    67%    55%    75%    71%    59%    73%    66%    77%    59%    66%    76% 

possible uses of the      

money spent on the        

Permanent Fund dividend   

program, the dividend     

program is the best use   

of the money              
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying AGREE: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

e. Many people have          43%   46%   40%   45%   42%   43%   43%   40%   48%    50%    42%    35%    45%    45%    42%    44%    40%    35%    46%    45%    42%    51%    38%    43%    43%    41% 

wasted a large part of    

their Permanent Fund      

checks on such things as  

liquor or drugs           

 

h. To help ensure that       33%   27%   40%   25%   38%   37%   28%   34%   34%    25%    29%    41%    39%    38%    34%    28%    33%    42%    31%    28%    38%    16%    46%    39%    29%    37% 

most Alaskans continue    

to get a full PFD amount  

in the coming years, we   

should no longer pay it   

to those households with  

incomes over half a       

million dollars a year    

 

i. Rather than have the      29%   25%   33%   24%   33%   22%   28%   33%   37%    23%    29%    26%    40%    33%    32%    25%    25%    31%    24%    31%    26%    22%    33%    36%    27%    33% 

PFD amount VARY from      

about one to two          

thousand dollars a year,  

I would prefer it if the  

dividend were always      

kept at a FIXED amount    

every year – like $1,500  
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying AGREE: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             503    233    136   133    343    119      -      -      -      -      -    273    157     56     45    147    209     87   151     96   145    105   152    94   139   111 

                            100%    46%    27%   27%    68%    24%                                       54%    31%    11%     9%    29%    41%    17%   30%    19%   29%    21%   30%   19%   28%   22% 

 

f. How people spent          87%    90%    82%   86%    92%    76%      -      -      -      -      -    87%    87%    79%    83%    88%    88%    87%   93%    82%   87%    82%   88%   91%   84%   87% 

their Permanent Fund      

checks should not         

determine whether or not  

the dividend program      

continues                 

 

g. Many people spend a       85%    81%    91%   85%    85%    82%      -      -      -      -      -    90%    77%    85%    87%    90%    82%    78%   82%    84%   84%    89%   86%   77%   86%   85% 

large part of their       

Permanent Fund dividends  

on basic needs            

 

b. As owners of the          84%    83%    85%   84%    88%    74%      -      -      -      -      -    85%    78%    83%    82%    85%    86%    76%   85%    89%   82%    81%   87%   84%   84%   79% 

Alaska Permanent Fund,    

Alaska residents are      

entitled to an equal      

share of the earnings of  

the Fund                  

 

d. The Permanent Fund        79%    75%    82%   82%    79%    77%      -      -      -      -      -    83%    66%    90%    92%    83%    79%    64%   81%    72%   79%    79%   77%   79%   83%   75% 

dividend checks are an    

important source of       

income for people in my   

community                 

 

c. Giving money directly     75%    77%    77%   71%    78%    72%      -      -      -      -      -    80%    65%    81%    80%    79%    74%    71%   81%    69%   75%    73%   83%   65%   80%   67% 

to Alaska residents is    

better than letting the   

Alaska legislature        

decide how to spend it    

 

a. Considering the           68%    67%    73%   63%    72%    57%      -      -      -      -      -    67%    63%    67%    69%    76%    66%    59%   77%    56%   61%    74%   74%   60%   70%   64% 

possible uses of the      

money spent on the        

Permanent Fund dividend   

program, the dividend     

program is the best use   

of the money              
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying AGREE: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

e. Many people have          43%    42%    42%   46%    42%    45%      -      -      -      -      -    41%    50%    32%    38%    44%    42%    45%   46%    47%   43%    37%   48%   42%   38%   42% 

wasted a large part of    

their Permanent Fund      

checks on such things as  

liquor or drugs           

 

h. To help ensure that       33%    32%    31%   37%    18%    77%      -      -      -      -      -    39%    27%    44%    45%    33%    32%    32%   23%    33%   36%    46%   28%   25%   45%   34% 

most Alaskans continue    

to get a full PFD amount  

in the coming years, we   

should no longer pay it   

to those households with  

incomes over half a       

million dollars a year    

 

i. Rather than have the      29%    29%    29%   30%    22%    48%      -      -      -      -      -    33%    27%    28%    32%    25%    32%    32%   24%    28%   33%    33%   28%   22%   38%   28% 

PFD amount VARY from      

about one to two          

thousand dollars a year,  

I would prefer it if the  

dividend were always      

kept at a FIXED amount    

every year – like $1,500  
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying DISAGREE: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                             503   301     94    109    212    199     88    259   203     39   130    147    82   128     86    165    239   120    132    218   139    149    193    295    178    123 

                            100%   60%    19%    22%    42%    40%    17%    52%   40%     8%   26%    29%   16%   25%    17%    33%    48%   24%    26%    43%   28%    30%    38%    59%    35%    24% 

 

i. Rather than have the      51%   53%    49%    46%    54%    47%    50%    49%   53%    52%   46%    60%   41%   53%    48%    53%    50%   46%    42%    59%   38%    50%    58%    51%    51%    50% 

PFD amount VARY from      

about one to two          

thousand dollars a year,  

I would prefer it if the  

dividend were always      

kept at a FIXED amount    

every year – like $1,500  

 

h. To help ensure that       51%   53%    55%    42%    49%    50%    55%    59%   41%    47%   53%    46%   51%   53%    39%    55%    53%   34%    50%    61%   33%    50%    61%    53%    47%    43% 

most Alaskans continue    

to get a full PFD amount  

in the coming years, we   

should no longer pay it   

to those households with  

incomes over half a       

million dollars a year    

 

e. Many people have          32%   33%    27%    35%    38%    32%    20%    31%   31%    48%   36%    37%   25%   26%    24%    39%    30%   43%    27%    28%   41%    27%    27%    33%    31%    30% 

wasted a large part of    

their Permanent Fund      

checks on such things as  

liquor or drugs           

 

d. The Permanent Fund        11%    7%    15%    21%     5%    13%    23%    12%   11%     9%   15%     9%    9%   12%     6%    12%    13%   13%    10%    11%   10%    12%    11%    12%    10%     6% 

dividend checks are an    

important source of       

income for people in my   

community                 

 

a. Considering the           11%    6%    15%    23%     4%    11%    29%    11%   11%    12%   17%     9%   11%    8%    10%    12%    11%   16%    12%     8%   14%    15%     5%    13%     8%     6% 

possible uses of the      

money spent on the        

Permanent Fund dividend   

program, the dividend     

program is the best use   

of the money              

 

c. Giving money directly      9%    6%    10%    16%     5%     8%    19%    10%    8%     9%   18%     5%    6%    6%    12%     6%    10%   12%    13%     5%   13%    10%     5%    11%     7%     4% 

to Alaska residents is    

better than letting the   

Alaska legislature        

decide how to spend it    
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying DISAGREE: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

g. Many people spend a        7%    5%     4%    16%     2%     7%    20%     8%    7%     7%   10%     6%    4%    8%     4%     4%    11%    7%     4%    10%    3%    10%     9%     8%     7%     6% 

large part of their       

Permanent Fund dividends  

on basic needs            

 

b. As owners of the           5%    2%     7%    11%     1%     4%    14%     7%    2%     3%    6%     3%    8%    3%     4%     4%     5%    8%     5%     3%    7%     4%     4%     5%     3%     3% 

Alaska Permanent Fund,    

Alaska residents are      

entitled to an equal      

share of the earnings of  

the Fund                  

 

f. How people spent           4%    2%     5%    10%     3%     6%     5%     3%    6%     1%    4%     2%    7%    5%     5%     6%     3%    2%     6%     4%    5%     5%     4%     4%     5%     5% 

their Permanent Fund      

checks should not         

determine whether or not  

the dividend program      

continues                 
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying DISAGREE: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                             503   249   254   145   149   148   124   122   106    140    108    133    120    131    161    121     84    132    177    157    108    112    112    102    277    147 

                            100%   49%   51%   29%   30%   30%   25%   24%   21%    28%    21%    26%    24%    26%    32%    24%    17%    26%    35%    31%    21%    22%    22%    20%    55%    29% 

 

i. Rather than have the      51%   57%   44%   56%   45%   50%   53%   48%   51%    61%    52%    41%    47%    46%    47%    60%    49%    49%    56%    50%    54%    60%    45%    41%    48%    54% 

PFD amount VARY from      

about one to two          

thousand dollars a year,  

I would prefer it if the  

dividend were always      

kept at a FIXED amount    

every year – like $1,500  

 

h. To help ensure that       51%   59%   43%   62%   44%   44%   60%   48%   52%    60%    56%    42%    44%    43%    51%    60%    50%    37%    55%    60%    47%    70%    36%    48%    54%    50% 

most Alaskans continue    

to get a full PFD amount  

in the coming years, we   

should no longer pay it   

to those households with  

incomes over half a       

million dollars a year    

 

e. Many people have          32%   31%   33%   32%   35%   31%   37%   36%   24%    30%    32%    38%    29%    34%    31%    31%    35%    38%    30%    31%    33%    31%    37%    30%    33%    30% 

wasted a large part of    

their Permanent Fund      

checks on such things as  

liquor or drugs           

 

d. The Permanent Fund        11%   13%    9%   16%    9%   13%   16%    7%   10%    18%     8%    11%     8%     8%    14%    11%    12%     5%    11%    17%     7%    18%     7%    14%    13%     7% 

dividend checks are an    

important source of       

income for people in my   

community                 

 

a. Considering the           11%   14%    8%   17%    9%   13%   10%   12%    9%    16%    13%     7%     9%    13%     5%    14%    17%     8%    10%    15%    11%    17%     5%    12%    12%    10% 

possible uses of the      

money spent on the        

Permanent Fund dividend   

program, the dividend     

program is the best use   

of the money              

 

c. Giving money directly      9%   10%    8%   14%    9%   11%    7%    8%   10%    11%     9%     7%     8%     7%     6%    12%    14%     9%     9%     9%    14%     7%     5%    13%     8%     9% 

to Alaska residents is    

better than letting the   

Alaska legislature        

decide how to spend it    
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying DISAGREE: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

g. Many people spend a        7%    7%    7%    7%    8%    6%   10%    8%    5%     7%     7%     9%     5%     6%     8%     9%     7%     3%     8%    11%     5%    10%     4%    12%     8%     6% 

large part of their       

Permanent Fund dividends  

on basic needs            

 

b. As owners of the           5%    3%    6%    3%    8%    3%    5%    6%    6%     3%     4%     5%     8%     6%     3%     5%     7%     3%     5%     6%     3%     4%     3%     8%     5%     4% 

Alaska Permanent Fund,    

Alaska residents are      

entitled to an equal      

share of the earnings of  

the Fund                  

 

f. How people spent           4%    5%    4%    4%    4%    3%    3%    6%    6%     3%     6%     3%     6%     8%     1%     4%     5%     4%     6%     3%     5%     4%     5%     3%     4%     5% 

their Permanent Fund      

checks should not         

determine whether or not  

the dividend program      

continues                 
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying DISAGREE: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                             503    233    136   133    343    119      -      -      -      -      -    273    157     56     45    147    209     87   151     96   145    105   152    94   139   111 

                            100%    46%    27%   27%    68%    24%                                       54%    31%    11%     9%    29%    41%    17%   30%    19%   29%    21%   30%   19%   28%   22% 

 

i. Rather than have the      51%    53%    52%   46%    58%    30%      -      -      -      -      -    47%    51%    45%    30%    59%    52%    41%   61%    51%   46%    41%   54%   62%   39%   50% 

PFD amount VARY from      

about one to two          

thousand dollars a year,  

I would prefer it if the  

dividend were always      

kept at a FIXED amount    

every year – like $1,500  

 

h. To help ensure that       51%    55%    51%   43%    66%    12%      -      -      -      -      -    46%    54%    41%    27%    52%    52%    56%   67%    45%   50%    32%   56%   62%   37%   50% 

most Alaskans continue    

to get a full PFD amount  

in the coming years, we   

should no longer pay it   

to those households with  

incomes over half a       

million dollars a year    

 

e. Many people have          32%    34%    34%   28%    32%    35%      -      -      -      -      -    33%    30%    50%    29%    35%    34%    23%   32%    29%   33%    34%   30%   33%   36%   31% 

wasted a large part of    

their Permanent Fund      

checks on such things as  

liquor or drugs           

 

d. The Permanent Fund        11%    14%     9%   10%    12%    11%      -      -      -      -      -     9%    19%     8%     6%    11%     9%    21%   13%    15%   10%     9%   14%   13%    8%   11% 

dividend checks are an    

important source of       

income for people in my   

community                 

 

a. Considering the           11%    14%    10%    7%     8%    18%      -      -      -      -      -     8%    18%    13%    11%     8%    13%    13%   13%    17%   10%     5%   11%   21%    6%   10% 

possible uses of the      

money spent on the        

Permanent Fund dividend   

program, the dividend     

program is the best use   

of the money              

 

c. Giving money directly      9%    11%     9%    7%     8%    12%      -      -      -      -      -     6%    14%    10%     7%     8%    11%     8%    9%    12%    9%     6%   10%   11%    3%   14% 

to Alaska residents is    

better than letting the   

Alaska legislature        

decide how to spend it    
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29. Now I would like to know the extent to which you agree or dis agree with the following statements. If you agree with a statement, please tell me  

whether you strongly agree or mildly agree . If you disagree with a statement, please tell me if you strongly disagree or mildly disagree. 

Percent saying DISAGREE: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

g. Many people spend a        7%    10%     4%    6%     8%     5%      -      -      -      -      -     4%    14%     5%     9%     4%     8%    11%    8%     6%    9%     5%    6%    9%    7%    7% 

large part of their       

Permanent Fund dividends  

on basic needs            

 

b. As owners of the           5%     6%     3%    3%     2%    10%      -      -      -      -      -     5%     6%     4%     6%     5%     3%     8%    3%     4%    7%     5%    5%    1%    3%   10% 

Alaska Permanent Fund,    

Alaska residents are      

entitled to an equal      

share of the earnings of  

the Fund                  

 

f. How people spent           4%     4%     6%    4%     3%     6%      -      -      -      -      -     3%     6%     5%      -     5%     5%     5%    4%     5%    5%     3%    4%    4%    4%    5% 

their Permanent Fund      

checks should not         

determine whether or not  

the dividend program      

continues                 
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30. Now, let me read you some reasons people have given for protecting the Permanent Fund dividend from ANY future reductions in the dividend amount.  

 After I read each one, please tell me how persuasive a reason it is to protect against any dividend reductions. 

Percent saying 10-8 on a 10-0 scale: 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

f. The best thing is it      65%   74%    55%    49%    76%    61%    50%    63%   67%    73%   52%    71%   68%   71%    64%    70%    63%   65%    67%    64%   69%    61%    65%    64%    70%    70% 

helps struggling          

families – whether its    

with kids, setbacks, or   

retirement                

 

i. The best thing is it      61%   71%    58%    36%    68%    59%    49%    64%   58%    62%   60%    61%   52%   68%    62%    64%    59%   50%    61%    67%   54%    58%    68%    59%    63%    67% 

is the PFD treats all of  

us Alaskans equally       

 

g. The best thing is it      56%   67%    39%    43%    70%    47%    45%    57%   54%    67%   49%    61%   56%   60%    61%    61%    51%   46%    60%    63%   44%    54%    67%    55%    60%    63% 

is the fairest way to     

distribute earnings from  

the Permanent Fund        

 

e. The best thing is it      50%   56%    39%    46%    67%    39%    38%    46%   53%    73%   41%    59%   41%   53%    64%    55%    42%   56%    53%    47%   51%    53%    49%    50%    53%    59% 

helps the poor and needy  

the MOST                  

 

a. The best thing is         49%   61%    30%    32%    58%    44%    40%    49%   48%    59%   44%    55%   48%   49%    57%    51%    45%   35%    50%    57%   36%    49%    58%    48%    53%    54% 

every Alaskan gets it     

 

c. The best thing is it      49%   59%    27%    39%    60%    42%    39%    43%   54%    63%   38%    54%   46%   52%    49%    52%    45%   45%    47%    52%   43%    49%    54%    46%    57%    60% 

reimburses us Alaskans    

for oil that’s            

rightfully ours           

 

b. The best thing is         38%   46%    27%    24%    52%    30%    25%    32%   41%    57%   27%    39%   35%   52%    46%    39%    34%   34%    34%    42%   37%    38%    40%    35%    42%    43% 

it’s something we can     

count on every year       

 

d. The best thing is the     32%   36%    30%    22%    35%    35%    21%    29%   35%    33%   22%    35%   29%   39%    45%    32%    27%   27%    29%    36%   29%    31%    36%    31%    33%    33% 

funds basically come      

from the oil companies    

 

h. The best thing is it      19%   22%    14%    15%    23%    17%    17%    18%   21%    16%   17%    18%   22%   18%    25%    22%    15%   25%    18%    15%   27%    17%    15%    20%    17%    16% 

partly levels the         

growing income gap        

between rich and poor     
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30. Now, let me read you some reasons people have given for protecting the Permanent Fund dividend from ANY future reductions in the dividend amount.  

 After I read each one, please tell me how persuasive a reason it is to protect against any dividend reductions. 

Percent saying 10-8 on a 10-0 scale: 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

f. The best thing is it      65%   65%   64%   64%   63%   68%   61%   60%   71%    66%    65%    65%    64%    65%    68%    64%    56%    76%    64%    59%    76%    53%    71%    64%    62%    65% 

helps struggling          

families – whether its    

with kids, setbacks, or   

retirement                

 

i. The best thing is it      61%   62%   59%   60%   59%   51%   61%   57%   82%    58%    67%    54%    68%    68%    63%    58%    47%    65%    61%    58%    63%    59%    58%    58%    54%    76% 

is the PFD treats all of  

us Alaskans equally       

 

g. The best thing is it      56%   55%   58%   56%   54%   47%   55%   59%   69%    50%    62%    51%    64%    67%    56%    58%    41%    71%    57%    45%    63%    51%    67%    47%    54%    71% 

is the fairest way to     

distribute earnings from  

the Permanent Fund        

 

e. The best thing is it      50%   50%   51%   51%   48%   44%   41%   58%   62%    43%    58%    42%    61%    64%    48%    45%    42%    77%    49%    34%    69%    36%    61%    38%    46%    64% 

helps the poor and needy  

the MOST                  

 

a. The best thing is         49%   51%   47%   50%   47%   37%   44%   57%   64%    42%    65%    38%    56%    59%    52%    46%    31%    62%    52%    35%    62%    44%    54%    34%    41%    70% 

every Alaskan gets it     

 

c. The best thing is it      49%   53%   44%   49%   42%   42%   45%   54%   57%    46%    64%    40%    48%    63%    48%    47%    30%    64%    52%    34%    66%    45%    53%    32%    44%    62% 

reimburses us Alaskans    

for oil that’s            

rightfully ours           

 

b. The best thing is         38%   37%   38%   35%   36%   29%   34%   37%   59%    31%    43%    31%    49%    48%    36%    36%    25%    50%    38%    25%    43%    29%    50%    24%    31%    51% 

it’s something we can     

count on every year       

 

d. The best thing is the     32%   31%   33%   30%   33%   26%   37%   29%   39%    30%    31%    32%    35%    46%    29%    27%    18%    42%    30%    26%    35%    24%    39%    27%    28%    41% 

funds basically come      

from the oil companies    

 

h. The best thing is it      19%   19%   19%   19%   21%   20%   15%   16%   29%    20%    19%    15%    24%    20%    21%    13%    21%    24%    16%    15%    26%    11%    19%    16%    16%    26% 

partly levels the         

growing income gap        

between rich and poor     
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

30. Now, let me read you some reasons people have given for protecting the Permanent Fund dividend from ANY future reductions in the dividend amount.  

 After I read each one, please tell me how persuasive a reason it is to protect against any dividend reductions. 

Percent saying 10-8 on a 10-0 scale: 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

f. The best thing is it      65%    64%    61%   69%    64%    68%    64%    51%    67%    57%    57%    72%    50%    72%    71%    64%    65%    67%   58%    76%   69%    57%   67%   61%   67%   61% 

helps struggling          

families – whether its    

with kids, setbacks, or   

retirement                

 

i. The best thing is it      61%    60%    59%   63%    65%    44%    58%    50%    58%    51%    57%    63%    54%    54%    57%    58%    64%    59%   63%    61%   62%    55%   66%   55%   64%   52% 

is the PFD treats all of  

us Alaskans equally       

 

g. The best thing is it      56%    57%    56%   55%    58%    57%    62%    38%    51%    56%    52%    58%    49%    60%    67%    63%    53%    46%   57%    51%   54%    62%   60%   48%   62%   53% 

is the fairest way to     

distribute earnings from  

the Permanent Fund        

 

e. The best thing is it      50%    48%    53%   52%    47%    64%    54%    40%    49%    55%    43%    57%    35%    71%    70%    53%    45%    47%   48%    52%   43%    62%   55%   41%   56%   45% 

helps the poor and needy  

the MOST                  

 

a. The best thing is         49%    48%    52%   48%    51%    46%    53%    29%    43%    44%    44%    54%    36%    55%    71%    55%    45%    34%   52%    49%   44%    49%   56%   43%   54%   37% 

every Alaskan gets it     

 

c. The best thing is it      49%    44%    53%   52%    47%    57%    53%    42%    50%    41%    53%    53%    38%    60%    68%    48%    46%    42%   53%    55%   41%    48%   59%   44%   51%   36% 

reimburses us Alaskans    

for oil that’s            

rightfully ours           

 

b. The best thing is         38%    40%    32%   37%    39%    35%    38%    14%    45%    30%    25%    44%    24%    48%    39%    42%    37%    29%   31%    46%   34%    46%   39%   32%   44%   30% 

it’s something we can     

count on every year       

 

d. The best thing is the     32%    30%    31%   36%    28%    42%    25%    23%    30%    29%    18%    33%    29%    29%    43%    34%    32%    23%   25%    39%   30%    37%   33%   26%   40%   21% 

funds basically come      

from the oil companies    

 

h. The best thing is it      19%    20%    18%   18%    17%    27%    19%    15%    16%    14%    20%    23%    13%    14%    18%    19%    18%    23%   14%    29%   19%    16%   21%   16%   20%   17% 

partly levels the         

growing income gap        

between rich and poor     

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 133 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D1. May I ask how old you are? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

18 to 29 years               17%   15%    25%    18%    15%    19%    19%    16%   20%    14%   25%    13%   20%   12%    17%    15%    19%   27%    19%    10%   22%    17%    13%    16%    21%    20% 

                            100%   50%    27%    23%    35%    42%    22%    49%   44%     6%   39%    23%   18%   17%    15%    29%    51%   37%    29%    25%   35%    31%    28%    54%    41%    27% 

 

30 to 34 years               12%   12%    13%    14%    13%    12%    10%    12%   13%    12%   12%    14%   10%   13%     8%    11%    14%   13%    10%    13%   12%    12%    13%    12%    13%    12% 

                            100%   56%    19%    25%    43%    38%    17%    50%   43%     7%   25%    34%   13%   26%    11%    31%    54%   26%    22%    44%   26%    30%    39%    59%    37%    22% 

 

35 to 39 years                8%    8%     8%     9%     9%     9%     5%     8%    9%     3%    6%     9%   10%    8%     2%     4%    13%   11%     6%     8%    9%     7%     8%     9%     8%     9% 

                            100%   56%    18%    26%    42%    45%    13%    53%   43%     2%   21%    33%   20%   22%     4%    17%    78%   32%    18%    40%   30%    26%    37%    62%    32%    26% 

 

40 to 44 years                7%    7%     7%     7%     7%     7%     7%     8%    7%     5%    5%     7%   11%    6%     2%     2%    12%    6%     8%     7%    5%     7%     9%     7%     7%     8% 

                            100%   60%    19%    21%    40%    39%    20%    58%   37%     5%   20%    29%   24%   20%     4%    11%    82%   21%    30%    43%   20%    33%    45%    62%    35%    25% 

 

45 to 49 years               10%    9%    12%    11%    10%    11%    10%    10%   11%    11%    6%    13%   11%   11%     6%     7%    14%    5%    12%    13%    7%    11%    12%    10%    11%    11% 

                            100%   53%    22%    25%    39%    41%    19%    49%   43%     8%   15%    37%   16%   27%    10%    23%    64%   13%    31%    52%   18%    34%    43%    60%    38%    25% 

 

50 to 54 years                7%    7%     6%     8%     7%     7%     8%     7%    6%    14%    6%     7%    7%    9%     5%     7%     9%    7%     6%     8%    9%     6%     7%     7%     7%     7% 

                            100%   59%    16%    25%    39%    39%    22%    52%   32%    14%   23%    29%   15%   28%    10%    33%    55%   25%    22%    43%   32%    23%    35%    56%    33%    21% 

 

55 to 59 years               10%   11%    10%     8%    12%     7%    12%    10%    8%    17%    9%    11%    9%   10%    13%    12%     7%    9%     7%    12%    8%    11%    11%    11%     8%     7% 

                            100%   64%    19%    17%    48%    29%    23%    53%   32%    13%   24%    33%   14%   25%    21%    42%    35%   23%    20%    51%   21%    34%    42%    65%    27%    17% 

 

60 to 64 years                9%   11%     5%     8%    10%     8%     9%    10%    8%     9%    9%     9%    8%    9%    16%    13%     4%    6%    11%     9%    9%    10%     8%     9%     9%     9% 

                            100%   70%    10%    21%    44%    34%    21%    56%   37%     8%   28%    30%   14%   25%    28%    49%    23%   17%    34%    42%   26%    36%    34%    60%    35%    24% 

 

65 to 69 years                9%   10%     7%     6%     9%     8%     9%    10%    8%     7%   10%     8%    5%   11%    12%    14%     4%    7%     9%    11%    9%     8%    10%     9%     8%     9% 

                            100%   70%    14%    16%    41%    37%    20%    57%   36%     6%   29%    26%    9%   30%    21%    54%    20%   20%    27%    51%   28%    30%    41%    60%    33%    25% 

 

70 to 74 years                4%    5%     2%     3%     3%     5%     4%     4%    4%     1%    4%     4%    4%    4%     5%     7%     1%    4%     5%     4%    4%     4%     4%     4%     4%     3% 

                            100%   74%     7%    19%    32%    50%    17%    57%   38%     3%   25%    32%   15%   27%    21%    61%    17%   22%    33%    42%   29%    34%    38%    58%    34%    19% 

 

75 to 79 years                2%    2%     3%     1%     2%     2%     4%     2%    2%     3%    3%     1%    1%    3%     6%     3%     *%    2%     2%     2%    3%     2%     2%     3%     1%     1% 

                            100%   65%    21%    13%    39%    28%    32%    48%   42%    10%   37%    18%    8%   31%    41%    42%    11%   17%    22%    47%   40%    22%    37%    71%    22%    13% 

 

80 years or over              3%    3%     3%     4%     2%     4%     3%     3%    3%     3%    5%     2%    3%    3%     8%     4%     1%    2%     3%     4%    3%     4%     3%     3%     3%     3% 

                            100%   52%    17%    31%    24%    54%    19%    54%   39%     7%   42%    21%   16%   21%    42%    46%     9%   15%    30%    51%   24%    41%    35%    67%    29%    24% 

 

Refused/DK/NS                 *%    *%     *%     1%     1%     *%     1%     *%    *%      -    *%     1%     -    *%     *%      -     1%    *%     1%      -     -     1%     *%      -      -      - 

                            100%   39%    12%    49%    49%    27%    24%    39%   35%          26%    35%         15%    15%           59%   23%    39%                 59%    15%                      
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D1. May I ask how old you are? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

18 to 29 years               17%   18%   17%   17%   15%   58%     -     -     -    31%      -    32%      -    21%    19%    17%    10%    22%    14%    14%    22%    10%    20%    15%    18%     3% 

                            100%   51%   49%   29%   25%  100%                      51%           49%           31%    37%    22%     9%    30%    29%    26%    26%    15%    26%    18%    64%     4% 

 

30 to 34 years               12%   13%   12%   13%   11%   42%     -     -     -    23%      -    22%      -     8%    14%    15%    13%     9%    14%    13%    12%    13%    10%    15%    16%     6% 

                            100%   52%   48%   32%   27%  100%                      52%           48%           16%    36%    29%    18%    18%    41%    33%    19%    26%    18%    25%    77%    13% 

 

35 to 39 years                8%    8%    9%    7%   10%     -   32%     -     -    13%      -    16%      -     6%     8%    10%     9%     5%     8%    12%     5%    10%     8%    11%    11%     1% 

                            100%   47%   53%   25%   37%        100%                47%           53%           18%    32%    28%    19%    15%    35%    48%    11%    31%    23%    27%    84%     4% 

 

40 to 44 years                7%    7%    7%    8%    7%     -   28%     -     -    12%      -    14%      -     7%     7%     8%     7%     4%     9%     8%     5%    10%     8%     6%    10%     3% 

                            100%   48%   52%   33%   29%        100%                48%           52%           25%    32%    24%    17%    12%    46%    39%    14%    34%    25%    18%    82%    10% 

 

45 to 49 years               10%   12%    9%   12%    9%     -   40%     -     -    21%      -    17%      -    10%    10%    10%    13%     8%     8%    15%     9%    14%     7%    12%    13%     4% 

                            100%   57%   43%   36%   25%        100%                57%           43%           24%    32%    22%    21%    19%    28%    47%    18%    33%    16%    23%    78%    10% 

 

50 to 54 years                7%    8%    7%    7%    7%     -     -   28%     -      -    18%      -    15%    10%     6%     8%     6%     9%     7%     8%     9%     8%     6%     8%     8%     5% 

                            100%   53%   47%   29%   27%              100%                 53%           47%    34%    27%    23%    14%    29%    34%    35%    26%    27%    18%    22%    67%    18% 

 

55 to 59 years               10%   11%    9%   11%   10%     -     -   37%     -      -    24%      -    20%    11%    11%     8%    10%    10%    11%    10%    11%    12%     8%    10%    10%     8% 

                            100%   54%   46%   34%   31%              100%                 54%           46%    29%    37%    18%    16%    25%    40%    34%    23%    30%    19%    21%    65%    20% 

 

60 to 64 years                9%    8%    9%    9%    9%     -     -   34%     -      -    19%      -    21%    10%     8%     7%    12%     9%    10%     8%    10%     7%     9%    10%     8%    14% 

                            100%   47%   53%   29%   30%              100%                 47%           53%    28%    31%    18%    23%    25%    42%    28%    23%    19%    24%    23%    52%    40% 

 

65 to 69 years                9%    8%   10%    8%   10%     -     -     -   49%      -    19%      -    21%     6%     9%     8%    14%    10%     8%     8%     8%     8%     9%     8%     4%    25% 

                            100%   46%   54%   29%   32%                    100%           46%           54%    18%    34%    20%    26%    27%    32%    31%    18%    21%    22%    18%    24%    71% 

 

70 to 74 years                4%    4%    4%    3%    5%     -     -     -   22%      -     9%      -     9%     3%     4%     7%     1%     6%     4%     3%     4%     3%     6%     2%     2%    11% 

                            100%   48%   52%   24%   34%                    100%           48%           52%    21%    33%    39%     5%    36%    36%    22%    20%    19%    33%    10%    23%    72% 

 

75 to 79 years                2%    2%    2%    2%    3%     -     -     -   12%      -     5%      -     5%     3%     2%     1%     3%     3%     3%     1%     2%     3%     3%     1%     *%     8% 

                            100%   52%   48%   32%   38%                    100%           52%           48%    36%    23%    13%    25%    30%    50%    13%    19%    29%    34%     5%     3%    94% 

 

80 years or over              3%    2%    4%    3%    4%     -     -     -   16%      -     5%      -     8%     6%     2%     2%     3%     5%     3%     1%     3%     2%     5%     3%     *%    11% 

                            100%   36%   64%   27%   40%                    100%           36%           64%    50%    17%    15%    17%    41%    39%    16%    24%    12%    37%    23%     4%    91% 

 

Refused/DK/NS                 *%    *%    1%     -     -     -     -     -     -      -      -      -      -     *%      -      -      -      -      -      -      -      -      -      -     *%     *% 

                            100%   24%   76%                                                                    24%                                                                          62%    15% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D1. May I ask how old you are? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

18 to 29 years               17%    18%    15%   17%    16%    25%    10%    31%    11%    14%    22%    17%    24%    16%    19%    19%    15%    21%    3%    41%    4%    38%   20%   14%   20%   14% 

                            100%    49%    23%   29%    66%    31%    18%    27%     9%    12%    23%    53%    42%    10%    10%    30%    36%    21%    6%    45%    7%    42%   37%   14%   31%   18% 

 

30 to 34 years               12%    14%    11%   11%    14%     9%    15%    11%    17%    13%    11%    12%    12%    12%    12%    12%    13%    11%   13%    14%   15%     7%   10%   17%   12%   12% 

                            100%    52%    23%   25%    81%    16%    37%    13%    20%    17%    16%    53%    31%    11%     8%    27%    44%    16%   31%    21%   36%    10%   27%   25%   25%   22% 

 

35 to 39 years                8%     7%     8%   10%     9%     6%     9%     6%     8%     9%     9%     8%     9%     4%     7%    10%     9%     6%   12%     1%   12%     4%    6%   11%    8%    9% 

                            100%    41%    24%   36%    78%    17%    36%    10%    15%    17%    20%    54%    33%     6%     7%    33%    44%    13%   44%     3%   43%     9%   24%   23%   27%   25% 

 

40 to 44 years                7%     5%     7%   12%     8%     4%     8%    10%     9%     9%     6%     6%     8%     5%     9%     5%     8%     8%    9%     3%   10%     4%    7%    7%    7%    8% 

                            100%    29%    24%   46%    85%    12%    35%    21%    20%    19%    15%    45%    34%     8%    11%    18%    45%    20%   39%     9%   42%    10%   30%   18%   27%   24% 

 

45 to 49 years               10%    10%    10%   11%    12%     7%    10%    11%    11%    12%     8%    10%    13%    11%    14%     8%    11%    10%   14%     8%   12%     5%   11%   12%    8%   10% 

                            100%    45%    25%   30%    81%    15%    30%    16%    17%    18%    14%    51%    37%    12%    12%    22%    45%    18%   41%    15%   34%     9%   35%   21%   21%   22% 

 

50 to 54 years                7%     8%     5%    9%     7%     8%     8%     7%     9%     8%     8%     7%     8%    12%     7%     8%     9%     4%    9%     6%    8%     5%    9%    6%    6%    8% 

                            100%    48%    18%   34%    67%    25%    34%    15%    18%    16%    20%    52%    31%    19%     8%    31%    48%    10%   38%    15%   33%    14%   39%   14%   23%   23% 

 

55 to 59 years               10%     9%    11%    9%    10%    10%    12%     9%    12%     7%    16%    10%     7%    15%     9%    11%    10%     9%   12%     9%   11%     6%   13%    6%    8%   10% 

                            100%    43%    30%   27%    74%    23%    39%    15%    19%    11%    29%    57%    23%    17%     8%    30%    43%    16%   36%    18%   34%    12%   43%   12%   23%   23% 

 

60 to 64 years                9%    10%     9%    7%     7%    10%    10%     4%     9%    12%     6%    10%     6%    10%    10%    10%     6%    13%    9%     7%   10%     8%    9%    8%    9%   10% 

                            100%    52%    25%   23%    61%    25%    36%     7%    14%    21%    11%    60%    20%    12%    10%    31%    26%    25%   33%    15%   33%    18%   32%   15%   26%   25% 

 

65 to 69 years                9%     8%    13%    6%     9%     9%     8%     5%     5%     7%     7%    10%     8%     7%     2%    10%     9%    11%    9%     6%   10%    10%    7%   10%    9%   11% 

                            100%    42%    38%   20%    74%    22%    27%     9%     9%    12%    14%    62%    27%     9%     2%    30%    44%    21%   33%    13%   32%    21%   26%   20%   26%   26% 

 

70 to 74 years                4%     4%     5%    3%     4%     3%     5%     3%     3%     7%     3%     5%     2%     3%     5%     3%     4%     3%    5%     2%    5%     3%    3%    5%    4%    4% 

                            100%    45%    34%   21%    72%    18%    39%    12%    11%    29%    16%    73%    14%    10%    10%    21%    47%    14%   38%     7%   39%    13%   25%   20%   29%   23% 

 

75 to 79 years                2%     3%     1%    2%     2%     2%     1%     1%     1%      -     2%     3%     1%     3%     2%     1%     3%     2%    3%     2%    *%     5%    2%    2%    2%    2% 

                            100%    64%     9%   27%    78%    22%    18%     6%     9%           16%    70%    17%    15%     8%    16%    54%    14%   39%    13%    5%    43%   32%   20%   27%   18% 

 

80 years or over              3%     3%     4%    2%     2%     7%     3%     2%     5%     1%     3%     2%     3%     2%     5%     3%     3%     3%    2%     2%    3%     6%    2%    3%    5%    2% 

                            100%    48%    33%   19%    43%    50%    28%    10%    25%     4%    18%    44%    33%     7%    13%    27%    40%    20%   24%    12%   26%    37%   19%   18%   49%   15% 

 

Refused/DK/NS                 *%     *%     *%    1%     *%     *%     *%     *%      -     1%      -     1%     *%      -      -      -      -      -     -      -     -      -    *%     -     -     - 

                            100%    24%    12%   64%    64%    12%    26%    12%           38%           62%    23%                                                                24%                   
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D1. May I ask how old you are? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

18 to 34 years               30%   27%    38%    32%    28%    31%    29%    28%   33%    26%   37%    28%   31%   25%    25%    26%    33%   40%    30%    23%   34%    29%    26%    28%    34%    32% 

                            100%   53%    24%    24%    38%    41%    20%    49%   44%     7%   33%    27%   16%   21%    13%    30%    52%   33%    26%    33%   31%    31%    33%    56%    39%    25% 

 

35 to 49 years               26%   24%    27%    28%    26%    27%    22%    26%   27%    19%   17%    29%   32%   25%    10%    13%    40%   22%    26%    28%   21%    25%    29%    26%    26%    28% 

                            100%   56%    20%    24%    40%    42%    17%    53%   41%     6%   18%    34%   19%   24%     6%    18%    73%   21%    26%    46%   22%    31%    42%    61%    35%    25% 

 

50 to 64 years               26%   28%    21%    24%    29%    22%    29%    27%   22%    40%   25%    27%   24%   28%    33%    32%    20%   23%    25%    28%   25%    26%    26%    27%    24%    23% 

                            100%   64%    15%    21%    44%    33%    22%    54%   34%    11%   25%    31%   14%   26%    20%    42%    37%   21%    25%    46%   26%    32%    38%    61%    31%    21% 

 

65 years or over             18%   21%    14%    15%    16%    19%    19%    19%   17%    15%   21%    16%   13%   21%    31%    28%     6%   14%    19%    21%   19%    18%    19%    19%    16%    17% 

                            100%   67%    14%    19%    36%    42%    21%    55%   38%     6%   31%    26%   11%   28%    27%    53%    16%   19%    28%    48%   29%    32%    39%    62%    31%    22% 

 

                          

 

Men 18-49                    28%   26%    30%    32%    22%    32%    33%    27%   30%    29%   32%    28%   27%   27%    20%    21%    36%   27%    28%    29%   25%    27%    30%    29%    30%    29% 

                            100%   55%    20%    25%    31%    44%    23%    50%   42%     8%   30%    29%   15%   23%    11%    26%    60%   23%    26%    43%   24%    30%    39%    60%    37%    24% 

 

Men 50+                      22%   25%    13%    20%    20%    21%    28%    21%   21%    30%   20%    20%   16%   28%    27%    28%    15%   15%    19%    27%   16%    23%    24%    22%    20%    20% 

                            100%   68%    11%    20%    36%    38%    25%    51%   37%    10%   25%    27%   11%   31%    20%    44%    33%   16%    23%    52%   20%    34%    42%    61%    32%    22% 

 

Women 18-49                  27%   24%    35%    28%    32%    26%    18%    27%   30%    16%   23%    29%   36%   23%    15%    18%    37%   35%    27%    22%   30%    27%    25%    26%    30%    31% 

                            100%   53%    24%    23%    47%    38%    14%    52%   43%     4%   23%    32%   21%   21%     9%    23%    64%   32%    26%    35%   30%    32%    34%    57%    38%    27% 

 

Women 50+                    23%   24%    22%    19%    26%    21%    20%    25%   19%    25%   25%    23%   21%   21%    37%    32%    11%   23%    26%    22%   28%    21%    21%    23%    20%    20% 

                            100%   63%    18%    19%    45%    36%    18%    58%   33%     8%   30%    30%   15%   23%    26%    49%    24%   25%    30%    42%   34%    30%    34%    62%    31%    21% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D1. May I ask how old you are? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

18 to 34 years               30%   31%   29%   30%   26%  100%     -     -     -    54%      -    54%      -    29%    33%    32%    22%    31%    28%    26%    34%    24%    30%    30%    34%     9% 

                            100%   51%   49%   30%   26%  100%                      51%           49%           25%    37%    25%    13%    25%    34%    29%    23%    20%    23%    21%    69%     8% 

 

35 to 49 years               26%   26%   25%   27%   26%     -  100%     -     -    46%      -    46%      -    22%    25%    28%    29%    17%    25%    35%    19%    34%    24%    28%    34%     8% 

                            100%   51%   49%   31%   30%        100%                51%           49%           22%    32%    25%    19%    16%    35%    45%    15%    33%    21%    23%    81%     8% 

 

50 to 64 years               26%   27%   26%   27%   27%     -     -  100%     -      -    62%      -    56%    30%    25%    22%    27%    28%    28%    26%    30%    27%    24%    28%    26%    27% 

                            100%   51%   49%   31%   30%              100%                 51%           49%    30%    32%    19%    18%    26%    39%    32%    24%    25%    20%    22%    61%    26% 

 

65 years or over             18%   16%   20%   17%   21%     -     -     -  100%      -    38%      -    44%    18%    16%    18%    21%    24%    18%    13%    17%    15%    23%    14%     5%    55% 

                            100%   46%   54%   28%   34%                    100%           46%           54%    26%    30%    22%    20%    32%    36%    24%    19%    20%    28%    16%    18%    77% 

 

                          

 

Men 18-49                    28%   57%     -   56%     -   51%   51%     -     -   100%      -      -      -    30%    29%    32%    20%    24%    27%    32%    52%    58%      -      -    36%    11% 

                            100%  100%         60%         54%   46%               100%                         27%    34%    26%    12%    20%    34%    38%    38%    50%                  78%    10% 

 

Men 50+                      22%   43%     -   44%     -     -     -   51%   46%      -   100%      -      -    28%    22%    15%    21%    23%    24%    20%    48%    42%      -      -    16%    41% 

                            100%  100%         61%                     62%   38%          100%                  33%    34%    16%    17%    26%    40%    31%    45%    47%                  44%    48% 

 

Women 18-49                  27%     -   54%     -   52%   49%   49%     -     -      -      -   100%      -    21%    29%    28%    31%    24%    27%    29%      -      -    53%    58%    32%     6% 

                            100%        100%         57%   54%   46%                             100%           20%    35%    24%    20%    22%    36%    35%                  44%    44%    71%     6% 

 

Women 50+                    23%     -   45%     -   48%     -     -   49%   54%      -      -      -   100%    21%    20%    25%    27%    29%    23%    18%      -      -    47%    42%    16%    41% 

                            100%        100%         62%               56%   44%                        100%    24%    29%    25%    21%    31%    36%    27%                  46%    38%    43%    46% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D1. May I ask how old you are? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

18 to 34 years               30%    33%    27%   28%    30%    33%    25%    41%    27%    27%    33%    29%    36%    27%    31%    31%    28%    32%   16%    55%   19%    45%   30%   31%   32%   26% 

                            100%    50%    23%   27%    72%    25%    26%    21%    14%    14%    20%    53%    37%    10%     9%    29%    40%    19%   16%    35%   19%    29%   33%   19%   29%   19% 

 

35 to 49 years               26%    22%    25%   32%    29%    17%    27%    26%    29%    30%    23%    23%    29%    21%    30%    23%    27%    24%   35%    13%   33%    13%   24%   30%   24%   27% 

                            100%    39%    24%   36%    81%    15%    33%    15%    17%    18%    16%    50%    35%     9%    10%    25%    45%    17%   42%     9%   39%     9%   30%   21%   25%   23% 

 

50 to 64 years               26%    27%    26%   25%    24%    28%    31%    21%    30%    27%    29%    27%    21%    37%    26%    29%    24%    25%   30%    22%   29%    20%   31%   20%   24%   28% 

                            100%    48%    25%   28%    67%    24%    36%    12%    17%    16%    20%    57%    24%    16%     9%    31%    39%    17%   36%    16%   34%    14%   38%   13%   24%   24% 

 

65 years or over             18%    18%    23%   13%    17%    21%    17%    11%    14%    15%    15%    20%    14%    15%    13%    17%    20%    19%   19%    11%   18%    23%   14%   20%   21%   19% 

                            100%    46%    33%   21%    69%    26%    29%    10%    12%    13%    16%    62%    24%    10%     6%    26%    45%    19%   33%    11%   29%    24%   26%   20%   31%   23% 

 

                          

 

Men 18-49                    28%    29%    26%   30%    31%    23%    28%    34%    29%    29%    30%    27%    34%    27%    29%    29%    27%    32%   50%    67%     -      -   54%   61%     -     - 

                            100%    46%    24%   30%    79%    18%    30%    18%    15%    16%    19%    52%    37%    11%     9%    28%    39%    20%   55%    45%                61%   38%             

 

Men 50+                      22%    22%    23%   20%    20%    23%    25%    17%    20%    19%    26%    21%    18%    24%    23%    23%    21%    20%   50%    33%     -      -   45%   39%     -     - 

                            100%    46%    27%   27%    68%    24%    36%    12%    14%    13%    22%    54%    26%    12%     9%    29%    41%    16%   71%    29%                67%   32%             

 

Women 18-49                  27%    26%    25%   31%    28%    27%    24%    33%    28%    28%    26%    25%    31%    22%    32%    25%    29%    24%     -      -   53%    57%     -     -   56%   53% 

                            100%    44%    23%   33%    74%    22%    28%    19%    15%    16%    18%    52%    35%     9%    10%    26%    45%    16%                58%    41%               55%   43% 

 

Women 50+                    23%    24%    25%   18%    21%    26%    22%    15%    24%    23%    18%    26%    17%    28%    16%    23%    23%    24%     -      -   47%    43%     -     -   44%   47% 

                            100%    48%    29%   23%    68%    26%    31%    10%    16%    16%    15%    64%    23%    14%     6%    28%    42%    19%                62%    36%               52%   46% 
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D2. Are you married, single but living with a partner, separated, divorced, widowed, or have you never been married? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Married                      61%   63%    58%    56%    57%    64%    61%    69%   53%    39%   60%    62%   62%   60%    12%    72%    70%   53%    56%    69%   53%    58%    69%    65%    55%    55% 

                            100%   62%    18%    21%    38%    41%    20%    60%   35%     5%   27%    30%   16%   24%     3%    40%    54%   21%    24%    48%   23%    30%    43%    63%    32%    21% 

 

Single, but living with       8%    7%    10%     8%     7%     8%    11%     6%   10%    11%    7%     8%    9%    9%    10%    10%     6%   12%     9%     4%    9%     9%     5%     6%    11%    12% 

a partner                   100%   51%    25%    24%    34%    39%    27%    40%   50%    10%   24%    31%   17%   26%    20%    41%    39%   39%    32%    23%   32%    37%    25%    42%    50%    36% 

 

Separated / divorced          8%    7%     9%    10%    12%     5%     8%     5%   10%    24%    5%    11%    6%   11%    28%     5%     3%    6%    10%     8%    7%     9%     8%     8%     9%     9% 

                            100%   52%    21%    27%    58%    21%    19%    29%   49%    22%   15%    38%   12%   33%    54%    21%    20%   19%    33%    42%   24%    36%    38%    58%    37%    26% 

 

Widowed                       4%    4%     3%     5%     5%     3%     3%     3%    5%     6%    5%     4%    3%    3%    17%     2%     1%    4%     3%     4%    5%     4%     3%     4%     3%     3% 

                            100%   60%    12%    27%    48%    31%    17%    44%   45%    11%   36%    28%   11%   18%    69%    17%    11%   26%    23%    47%   36%    34%    30%    58%    30%    19% 

 

Never married / single       18%   18%    19%    19%    18%    19%    16%    16%   20%    20%   23%    14%   18%   16%    31%    11%    18%   23%    20%    13%   25%    17%    13%    17%    21%    21% 

                            100%   57%    20%    23%    40%    42%    18%    47%   44%     8%   33%    23%   16%   21%    27%    20%    46%   31%    29%    30%   38%    29%    27%    57%    40%    27% 

 

Refused                       1%    1%     1%     2%     2%     1%     1%     1%    2%      -    1%     1%    1%    1%     1%     1%     1%    *%     2%     1%    *%     3%     *%     *%      -      - 

                            100%   54%    13%    33%    50%    41%     9%    31%   52%          18%    33%   18%   22%    19%    17%    46%    8%    35%    26%    5%    70%    15%    18%               

 

                          

 

Married Men                  31%   33%    24%    30%    25%    33%    39%    34%   27%    24%   34%    30%   24%   32%     6%    36%    36%   19%    26%    40%   18%    30%    39%    33%    28%    28% 

                            100%   63%    15%    22%    32%    42%    25%    58%   35%     6%   30%    29%   12%   25%     3%    40%    55%   15%    22%    55%   16%    31%    47%    64%    31%    21% 

 

Unmarried Men                19%   18%    19%    21%    17%    20%    21%    14%   23%    35%   18%    17%   18%   23%    40%    13%    16%   22%    20%    15%   23%    20%    15%    18%    22%    22% 

                            100%   56%    19%    25%    35%    40%    22%    37%   48%    14%   26%    27%   14%   29%    34%    23%    38%   28%    28%    34%   33%    32%    29%    55%    40%    26% 

 

Married Women                30%   30%    34%    26%    32%    31%    22%    35%   26%    15%   26%    32%   38%   28%     6%    36%    34%   34%    29%    29%   34%    27%    30%    31%    28%    27% 

                            100%   60%    21%    19%    43%    41%    15%    61%   34%     4%   23%    32%   20%   22%     3%    41%    54%   28%    26%    41%   31%    29%    38%    62%    32%    21% 

 

Unmarried Women              19%   17%    22%    21%    24%    15%    17%    16%   22%    26%   21%    19%   18%   16%    46%    15%    13%   24%    23%    15%   24%    20%    15%    17%    23%    24% 

                            100%   54%    22%    25%    51%    31%    17%    45%   45%    10%   30%    30%   15%   20%    38%    26%    32%   31%    31%    32%   34%    33%    29%    54%    41%    29% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D2. Are you married, single but living with a partner, separated, divorced, widowed, or have you never been married? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Married                      61%   62%   60%   65%   64%   36%   81%   69%   62%    55%    71%    58%    62%    55%    57%    65%    74%    32%    68%    79%    46%    78%    44%    78%    63%    64% 

                            100%   51%   49%   32%   31%   18%   34%   30%   19%    26%    25%    26%    23%    23%    31%    25%    21%    13%    40%    43%    15%    31%    16%    26%    63%    27% 

 

Single, but living with       8%    8%    7%    6%    5%   17%    3%    5%    3%    11%     4%    10%     5%     8%     9%     9%     4%    15%     7%     5%    11%     6%    13%     4%     9%     2% 

a partner                   100%   53%   47%   24%   18%   64%   11%   17%    8%    41%    12%    34%    13%    26%    38%    25%     9%    46%    32%    20%    30%    18%    37%     9%    73%     7% 

 

Separated / divorced          8%    7%   10%    7%    9%    3%    8%   11%   13%     4%    10%     7%    13%     8%    10%     7%     8%    20%     6%     3%    13%     3%    16%     4%     7%    13% 

                            100%   41%   59%   25%   34%   12%   26%   35%   28%    15%    26%    23%    36%    25%    39%    19%    16%    58%    28%    13%    32%     8%    44%    10%    52%    41% 

 

Widowed                       4%    2%    6%    2%    6%    1%    *%    4%   14%     1%     3%     1%    13%     6%     3%     2%     5%     6%     4%     2%     2%     2%     9%     3%     1%    12% 

                            100%   22%   78%   16%   43%    8%    2%   25%   66%     6%    16%     4%    74%    42%    29%     9%    20%    39%    38%    18%     8%    11%    49%    17%    17%    77% 

 

Never married / single       18%   21%   15%   20%   15%   43%    7%   10%    6%    29%    12%    23%     6%    23%    21%    17%     9%    27%    14%    11%    28%    11%    18%    11%    19%     7% 

                            100%   59%   41%   32%   25%   70%    9%   15%    6%    45%    14%    35%     7%    33%    37%    22%     8%    36%    28%    21%    32%    15%    22%    13%    64%    10% 

 

Refused                       1%    1%    2%     -    1%    1%    *%    1%    2%      -     1%     1%     1%     *%      -     *%     *%      -     *%      -      -      -     *%      -     1%     1% 

                            100%   24%   76%         18%   15%   10%   15%   24%           15%    24%    24%     9%            7%     5%            5%                          5%           48%    21% 

 

                          

 

Married Men                  31%   62%     -   65%     -   16%   42%   36%   33%    55%    71%      -      -    33%    28%    33%    31%    15%    35%    42%    46%    78%      -      -    33%    38% 

                            100%  100%         64%         16%   35%   30%   19%    50%    50%                  27%    30%    25%    17%    12%    40%    45%    30%    62%                  65%    31% 

 

Unmarried Men                19%   38%     -   35%     -   35%    9%   16%   11%    45%    29%      -      -    25%    23%    14%    10%    32%    16%    11%    54%    22%      -      -    19%    15% 

                            100%  100%         55%         55%   13%   22%   11%    67%    33%                  34%    40%    16%     9%    41%    30%    19%    58%    28%                  61%    19% 

 

Married Women                30%     -   60%     -   64%   19%   39%   34%   29%      -      -    58%    62%    22%    29%    32%    42%    17%    33%    36%      -      -    44%    78%    29%    27% 

                            100%        100%         62%   19%   33%   29%   18%                  53%    47%    19%    32%    25%    24%    13%    40%    40%                  33%    53%    60%    23% 

 

Unmarried Women              19%     -   38%     -   35%   29%    9%   14%   24%      -      -    41%    36%    20%    19%    21%    16%    36%    16%    11%      -      -    55%    22%    18%    20% 

                            100%        100%         54%   45%   13%   20%   23%                  57%    43%    27%    34%    25%    14%    46%    30%    18%                  65%    24%    56%    27% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D2. Are you married, single but living with a partner, separated, divorced, widowed, or have you never been married? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Married                      61%    58%    67%   59%    64%    47%    69%    54%    62%    67%    60%    59%    61%    46%    42%    59%    66%    60%  100%      -  100%      -   55%   73%   57%   66% 

                            100%    44%    28%   28%    77%    17%    35%    14%    15%    17%    18%    53%    31%     9%     6%    27%    45%    18%   51%          49%          29%   21%   25%   24% 

 

Single, but living with       8%     7%     7%   10%     7%    11%     5%    11%     7%     5%     8%     8%     8%    10%    17%    11%     5%     6%     -    22%     -    19%    9%    8%    8%    6% 

a partner                   100%    40%    21%   39%    68%    31%    20%    22%    14%    10%    19%    55%    32%    14%    19%    40%    25%    14%          53%          47%   35%   17%   29%   17% 

 

Separated / divorced          8%     9%     8%    7%     7%    12%     9%     7%    11%     7%     7%    10%     7%    18%    16%     7%     8%     6%     -    18%     -    26%    8%    5%   10%    9% 

                            100%    50%    25%   25%    63%    31%    33%    13%    20%    13%    16%    64%    25%    25%    17%    23%    43%    13%          41%          59%   30%   11%   34%   24% 

 

Widowed                       4%     5%     2%    3%     3%     6%     3%     1%     5%     1%     4%     5%     2%     5%     3%     4%     4%     5%     -     5%     -    16%    2%    1%    8%    4% 

                            100%    63%    12%   25%    63%    35%    26%     4%    20%     4%    16%    66%    17%    14%     6%    30%    42%    22%          22%          78%   16%    7%   55%   23% 

 

Never married / single       18%    19%    15%   19%    17%    23%    13%    26%    13%    18%    21%    18%    21%    21%    23%    19%    17%    22%     -    56%     -    39%   26%   13%   16%   14% 

                            100%    49%    22%   30%    67%    28%    22%    22%    11%    15%    21%    55%    36%    13%    11%    29%    38%    22%          59%          41%   46%   12%   24%   17% 

 

Refused                       1%     1%     1%    1%     1%     1%     1%     1%     1%     2%     *%     1%     1%     1%      -      -     *%      -     -      -     -      -    *%    *%     -    *% 

                            100%    57%    20%   23%    70%    21%    27%    12%    17%    24%     7%    52%    25%    10%                  13%                                     9%    7%          5% 

 

                          

 

Married Men                  31%    32%    32%   29%    33%    23%    35%    28%    34%    31%    31%    28%    34%    22%    21%    32%    33%    29%  100%      -     -      -   55%   73%     -     - 

                            100%    47%    26%   26%    77%    16%    35%    14%    17%    16%    19%    49%    34%     8%     6%    28%    45%    17%  100%                       58%   42%             

 

Unmarried Men                19%    18%    17%   22%    18%    23%    18%    23%    14%    17%    24%    20%    18%    28%    31%    21%    15%    23%     -   100%     -      -   44%   27%     -     - 

                            100%    44%    23%   33%    68%    27%    29%    18%    11%    14%    23%    59%    29%    17%    14%    30%    32%    21%         100%                75%   25%             

 

Married Women                30%    26%    35%   30%    31%    24%    34%    25%    28%    36%    28%    31%    27%    24%    22%    27%    33%    31%     -      -  100%      -     -     -   57%   66% 

                            100%    41%    30%   29%    77%    18%    35%    13%    14%    19%    17%    58%    28%     9%     6%    25%    45%    19%               100%                      51%   49% 

 

Unmarried Women              19%    22%    15%   18%    17%    28%    12%    23%    23%    14%    16%    20%    20%    25%    27%    20%    19%    17%     -      -     -   100%     -     -   43%   34% 

                            100%    53%    20%   27%    63%    33%    20%    18%    18%    11%    15%    57%    33%    15%    12%    29%    42%    16%                      100%               60%   39% 
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D3. What is the last grade or level of school you have completed? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Less than high school         5%    5%     4%     4%     5%     4%     4%     4%    4%    11%    3%     4%    4%    7%     5%     6%     4%    3%     6%     4%    5%     4%     5%     4%     6%     6% 

degree                      100%   62%    17%    21%    43%    38%    18%    41%   38%    17%   18%    25%   12%   35%    19%    44%    37%   16%    36%    36%   28%    30%    39%    46%    44%    33% 

 

High school graduate         21%   22%    16%    25%    23%    20%    20%    19%   24%    29%   23%    19%   18%   25%    21%    21%    22%   15%    20%    25%   15%    26%    22%    20%    27%    30% 

                            100%   60%    14%    26%    43%    37%    18%    46%   44%    10%   29%    26%   13%   28%    16%    33%    48%   18%    25%    50%   19%    39%    39%    55%    43%    33% 

 

Some college - but less      15%   17%    15%    10%    18%    14%    11%    14%   16%    20%   11%    16%   16%   19%    14%    16%    15%   11%    13%    18%   10%    16%    18%    15%    17%    16% 

than two years of           100%   67%    18%    15%    48%    37%    15%    48%   42%    10%   20%    31%   16%   30%    15%    36%    47%   17%    23%    50%   18%    34%    43%    59%    38%    24% 

college                   

 

Some college - two years     18%   18%    15%    20%    17%    19%    17%    17%   19%    18%   19%    19%   20%   14%    17%    16%    19%   16%    18%    19%   17%    14%    21%    17%    19%    18% 

or more/AA degree           100%   59%    16%    26%    38%    43%    19%    50%   42%     8%   29%    32%   17%   19%    15%    31%    50%   22%    27%    45%   26%    25%    44%    58%    37%    24% 

 

College graduate/            23%   22%    29%    20%    22%    23%    24%    25%   21%    15%   23%    27%   20%   19%    24%    22%    23%   29%    23%    21%   27%    21%    22%    24%    21%    17% 

bachelors degree/BA/BS      100%   56%    24%    20%    39%    39%    21%    58%   36%     5%   27%    35%   14%   20%    17%    32%    48%   31%    27%    39%   32%    29%    35%    63%    31%    18% 

 

Postgraduate courses          3%    3%     4%     4%     3%     3%     4%     4%    3%     3%    3%     2%    3%    5%     3%     4%     3%    5%     3%     2%    5%     2%     3%     4%     2%     3% 

                            100%   57%    20%    23%    41%    33%    23%    56%   38%     6%   27%    19%   13%   34%    14%    35%    45%   36%    26%    28%   42%    18%    29%    70%    24%    17% 

 

Masters degree               11%   11%    14%    12%     8%    13%    15%    15%    9%     4%   13%     9%   16%    9%    11%    13%    11%   17%    12%     8%   17%    11%     8%    14%     7%     8% 

                            100%   55%    22%    23%    28%    44%    27%    67%   29%     3%   31%    24%   21%   19%    15%    37%    46%   36%    28%    30%   39%    31%    27%    71%    23%    16% 

 

MBA or Law degree             1%    1%     *%     *%     *%     1%     1%     *%    *%     1%    *%     1%    1%    1%      -     *%     1%    1%     1%     *%    1%     1%     *%     1%     *%     *% 

                            100%   70%    12%    18%    12%    39%    49%    42%   37%    21%   12%    39%   18%   30%           24%    58%   37%    30%    33%   30%    58%    12%    58%    30%    12% 

 

PhD or MD                     2%    1%     2%     2%     1%     1%     4%     2%    1%      -    1%     2%    1%    1%     3%     1%     2%    3%     1%     1%    3%     *%     1%     2%     1%     1% 

                            100%   40%    27%    33%    26%    29%    45%    66%   34%          26%    35%   13%   19%    27%    17%    56%   41%    23%    36%   55%    10%    29%    58%    22%    22% 

 

DK/NS                         1%    1%     1%     2%     2%     2%      -     1%    2%      -    2%     1%    2%    1%     1%     1%     1%    1%     1%     1%    *%     3%     1%     *%      -      - 

                            100%   55%    12%    34%    51%    49%           25%   60%          32%    18%   20%   24%    16%    35%    32%   16%    12%    35%    7%    67%    18%    16%               
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D3. What is the last grade or level of school you have completed? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Less than high school         5%    6%    3%    3%    4%    3%    3%    7%    6%     4%     8%     2%     5%    18%      -      -      -     9%     3%     3%     9%     3%     5%     2%     3%     8% 

degree                      100%   62%   38%   21%   25%   18%   19%   38%   23%    23%    36%    14%    24%   100%                         49%    26%    19%    38%    18%    27%    10%    40%    46% 

 

High school graduate         21%   24%   18%   23%   16%   22%   19%   23%   21%    24%    25%    18%    19%    82%      -      -      -    32%    19%    15%    26%    22%    28%     8%    20%    24% 

                            100%   57%   43%   33%   21%   31%   23%   29%   17%    31%    26%    23%    20%   100%                         36%    32%    24%    25%    25%    29%     8%    57%    29% 

 

Some college - but less      15%   16%   14%   16%   14%   18%   12%   16%   14%    17%    15%    13%    15%      -    46%      -      -    20%    16%    10%    19%    12%    14%    14%    13%    16% 

than two years of           100%   54%   46%   32%   27%   35%   20%   28%   16%    33%    21%    23%    23%          100%                  33%    38%    21%    26%    20%    21%    18%    54%    27% 

college                   

 

Some college - two years     18%   18%   18%   18%   16%   18%   20%   16%   16%    17%    19%    22%    13%      -    54%      -      -    15%    18%    21%    19%    18%    16%    19%    18%    15% 

or more/AA degree           100%   50%   50%   31%   26%   31%   29%   23%   17%    27%    23%    33%    17%          100%                  20%    36%    38%    22%    25%    21%    23%    61%    21% 

 

College graduate/            23%   22%   24%   21%   27%   25%   25%   19%   22%    26%    16%    24%    25%      -      -   100%      -    17%    28%    24%    17%    26%    22%    27%    27%    18% 

bachelors degree/BA/BS      100%   47%   53%   28%   35%   32%   28%   22%   18%    32%    15%    28%    25%                 100%           17%    44%    35%    15%    28%    22%    24%    71%    20% 

 

Postgraduate courses          3%    3%    3%    4%    4%    5%    1%    4%    3%     3%     4%     4%     3%      -      -      -    20%     2%     4%     4%     4%     3%     2%     5%     3%     3% 

                            100%   51%   49%   36%   34%   47%    7%   32%   14%    24%    27%    30%    20%                        100%    17%    40%    39%    24%    23%    12%    31%    56%    25% 

 

Masters degree               11%    9%   14%   11%   16%    7%   15%   12%   13%     8%    10%    14%    15%      -      -      -    68%     4%    11%    19%     6%    12%    11%    20%    12%    12% 

                            100%   37%   63%   30%   42%   18%   34%   28%   20%    19%    18%    33%    29%                        100%     9%    36%    54%    10%    25%    21%    36%    64%    27% 

 

MBA or Law degree             1%    1%    *%    1%    *%    *%    *%    *%    1%     *%     1%     *%     *%      -      -      -     3%      -     *%     1%      -     1%      -     1%     1%     1% 

                            100%   69%   31%   39%   19%   21%   19%   12%   49%    21%    49%    19%    12%                        100%           21%    67%           58%           31%    70%    30% 

 

PhD or MD                     2%    1%    2%    2%    1%     -    3%    1%    3%     1%     2%     1%     2%      -      -      -     9%     1%     *%     3%      -     2%     1%     3%     2%     2% 

                            100%   40%   60%   33%   26%         45%   20%   35%    19%    21%    25%    34%                        100%    10%     6%    73%           28%    14%    39%    72%    25% 

 

DK/NS                         1%    1%    2%     -    1%    1%    1%    1%    1%     1%     *%     2%     2%      -      -      -      -     *%      -     *%      -      -     *%     *%     1%     1% 

                            100%   18%   82%         16%   17%   24%   16%   19%    11%     7%    29%    28%                                 5%            7%                   5%     7%    56%    18% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 144 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D3. What is the last grade or level of school you have completed? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Less than high school         5%     4%     6%    4%     3%     7%     3%     5%     5%     2%     5%     6%     3%     7%    11%     4%     4%     4%    4%     7%    4%     3%    9%     -    6%     - 

degree                      100%    40%    36%   24%    55%    36%    24%    16%    16%     6%    20%    68%    20%    17%    20%    24%    37%    15%   30%    29%   24%    14%   62%         38%       

 

High school graduate         21%    20%    19%   24%    20%    26%    21%    20%    20%    23%    23%    22%    19%    29%    34%    28%    17%    15%   23%    27%   15%    23%   38%     -   34%     - 

                            100%    44%    23%   33%    69%    27%    30%    15%    14%    17%    20%    56%    27%    15%    14%    36%    34%    13%   33%    24%   22%    21%   57%         43%       

 

Some college - but less      15%    14%    17%   16%    16%    14%    19%    15%    20%    17%    15%    16%    14%    15%    16%    17%    15%    14%   11%    25%   14%    15%   26%     -   26%     - 

than two years of           100%    42%    28%   31%    75%    21%    38%    15%    20%    17%    18%    59%    28%    11%     9%    31%    42%    16%   23%    31%   28%    18%   54%         46%       

college                   

 

Some college - two years     18%    17%    18%   19%    19%    15%    18%    14%    18%    14%    17%    17%    17%    23%    15%    19%    18%    19%   19%    16%   18%    19%   28%     -   33%     - 

or more/AA degree           100%    43%    26%   31%    77%    18%    32%    12%    15%    12%    18%    52%    30%    15%     8%    29%    42%    19%   33%    17%   30%    20%   50%         50%       

 

College graduate/            23%    25%    25%   17%    24%    19%    21%    25%    21%    21%    23%    21%    29%    13%    14%    21%    27%    24%   25%    16%   25%    25%     -   61%     -   55% 

bachelors degree/BA/BS      100%    51%    28%   21%    76%    18%    28%    16%    13%    14%    19%    50%    39%     6%     5%    26%    48%    19%   33%    14%   32%    21%         47%         53% 

 

Postgraduate courses          3%     3%     2%    5%     4%     1%     3%     3%     2%     5%     3%     4%     3%     5%     2%     4%     3%     3%    3%     4%    4%     2%     -   10%     -    8% 

                            100%    41%    15%   44%    75%     9%    29%    16%     8%    22%    15%    59%    27%    16%     6%    29%    38%    18%   31%    19%   38%    11%         51%         49% 

 

Masters degree               11%    13%    10%   11%    10%    16%    11%    14%    10%    13%    12%    12%    12%     7%     8%     7%    14%    15%   11%     5%   17%    11%     -   24%     -   33% 

                            100%    51%    22%   27%    66%    30%    30%    19%    13%    18%    19%    58%    32%     7%     6%    17%    49%    24%   29%     8%   44%    18%         37%         63% 

 

MBA or Law degree             1%     1%      -    *%     1%      -     1%      -     *%      -     1%     *%     1%     1%      -      -     1%     1%    1%      -    *%     1%     -    2%     -    1% 

                            100%    88%          12%   100%           42%           12%           30%    49%    30%    21%                  70%    30%   69%          12%    19%         69%         31% 

 

PhD or MD                     2%     2%     1%    1%     2%     *%     1%     3%     3%     3%     *%     2%     2%      -      -     1%     1%     4%    2%     *%    3%     1%     -    4%     -    4% 

                            100%    58%    17%   25%    86%     7%    25%    33%    28%    32%     6%    58%    36%                  10%    33%    50%   35%     6%   48%    11%         40%         60% 

 

DK/NS                         1%     1%     1%    2%     1%     2%     1%     1%     2%     2%     1%     1%     1%     1%      -      -      -      -    *%     *%    *%     1%     -     -     -     - 

                            100%    38%    26%   36%    65%    27%    32%    10%    22%    21%     8%    44%    20%     8%                                7%     4%    8%    12%                         
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D3. What is the last grade or level of school you have completed? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

High school or less          26%   27%    20%    29%    28%    24%    24%    22%   28%    39%   26%    22%   22%   32%    27%    27%    25%   18%    27%    29%   20%    31%    27%    23%    33%    37% 

                            100%   61%    14%    25%    43%    37%    18%    45%   43%    11%   27%    26%   13%   30%    16%    35%    46%   17%    27%    47%   21%    37%    39%    53%    44%    33% 

 

Some college / AA degree     33%   35%    30%    31%    35%    34%    28%    31%   35%    38%   30%    36%   35%   32%    31%    32%    34%   26%    32%    37%   27%    31%    38%    32%    36%    34% 

                            100%   62%    17%    21%    43%    40%    17%    49%   42%     9%   25%    32%   17%   24%    15%    33%    48%   20%    26%    47%   22%    29%    44%    58%    37%    24% 

 

BA degree                    23%   22%    29%    20%    22%    23%    24%    25%   21%    15%   23%    27%   20%   19%    24%    22%    23%   29%    23%    21%   27%    21%    22%    24%    21%    17% 

                            100%   56%    24%    20%    39%    39%    21%    58%   36%     5%   27%    35%   14%   20%    17%    32%    48%   31%    27%    39%   32%    29%    35%    63%    31%    18% 

 

Postgraduate +               17%   16%    20%    18%    13%    18%    24%    21%   14%     8%   18%    14%   21%   16%    16%    17%    17%   26%    18%    12%   26%    15%    12%    20%    11%    12% 

                            100%   54%    22%    24%    30%    40%    28%    64%   32%     4%   29%    24%   19%   22%    15%    35%    47%   37%    27%    30%   41%    27%    27%    69%    23%    16% 

 

                          

 

Men no BA degree             32%   34%    26%    32%    28%    34%    35%    29%   34%    47%   31%    29%   27%   39%    33%    31%    32%   22%    31%    37%   23%    32%    38%    31%    36%    36% 

                            100%   63%    15%    22%    35%    42%    22%    47%   41%    11%   26%    27%   13%   29%    16%    33%    47%   17%    25%    49%   19%    31%    45%    57%    38%    26% 

 

Men BA degree +              18%   17%    17%    20%    14%    18%    26%    19%   17%    11%   21%    18%   15%   16%    14%    18%    19%   20%    17%    18%   19%    18%    16%    20%    14%    13% 

                            100%   57%    18%    25%    30%    40%    29%    56%   37%     5%   31%    30%   13%   21%    12%    34%    51%   27%    24%    43%   28%    32%    33%    66%    28%    17% 

 

Women no BA degree           27%   27%    24%    28%    35%    24%    16%    24%   30%    30%   25%    29%   30%   25%    25%    28%    27%   23%    28%    29%   24%    30%    27%    25%    33%    34% 

                            100%   60%    17%    23%    52%    35%    12%    48%   44%     8%   26%    32%   17%   23%    15%    36%    47%   21%    28%    45%   24%    35%    38%    55%    42%    30% 

 

Women BA degree +            22%   20%    32%    19%    22%    22%    22%    27%   18%    11%   21%    23%   27%   19%    26%    21%    21%   35%    24%    15%   34%    17%    18%    24%    18%    16% 

                            100%   54%    27%    19%    40%    39%    20%    64%   31%     4%   26%    31%   19%   20%    19%    33%    44%   38%    29%    29%   42%    25%    31%    65%    28%    17% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D3. What is the last grade or level of school you have completed? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

High school or less          26%   30%   22%   27%   20%   25%   22%   30%   26%    27%    33%    20%    24%   100%      -      -      -    41%    22%    18%    35%    26%    33%    10%    23%    33% 

                            100%   58%   42%   31%   22%   29%   22%   30%   18%    30%    28%    21%    21%   100%                         38%    31%    23%    27%    24%    29%     8%    54%    32% 

 

Some college / AA degree     33%   34%   32%   34%   30%   37%   32%   32%   30%    34%    34%    35%    29%      -   100%      -      -    35%    34%    30%    38%    31%    30%    33%    31%    31% 

                            100%   52%   48%   31%   27%   33%   25%   25%   16%    29%    22%    29%    20%          100%                  26%    37%    30%    24%    23%    21%    21%    58%    24% 

 

BA degree                    23%   22%   24%   21%   27%   25%   25%   19%   22%    26%    16%    24%    25%      -      -   100%      -    17%    28%    24%    17%    26%    22%    27%    27%    18% 

                            100%   47%   53%   28%   35%   32%   28%   22%   18%    32%    15%    28%    25%                 100%           17%    44%    35%    15%    28%    22%    24%    71%    20% 

 

Postgraduate +               17%   14%   20%   18%   22%   13%   19%   18%   20%    12%    17%    20%    21%      -      -      -   100%     7%    16%    27%    10%    18%    14%    29%    18%    18% 

                            100%   41%   59%   32%   38%   22%   29%   27%   21%    20%    21%    31%    27%                        100%    10%    34%    53%    12%    26%    18%    35%    63%    26% 

 

                          

 

Men no BA degree             32%   64%     -   61%     -   33%   30%   38%   26%    61%    67%      -      -    58%    52%      -      -    39%    29%    30%    73%    56%      -      -    31%    36% 

                            100%  100%         57%         30%   24%   31%   14%    54%    45%                  47%    53%                  29%    32%    31%    46%    43%                  60%    28% 

 

Men BA degree +              18%   36%     -   39%     -   19%   21%   13%   20%    38%    32%      -      -      -      -    47%    41%     8%    22%    23%    27%    44%      -      -    21%    17% 

                            100%  100%         66%         31%   30%   20%   20%    61%    39%                                61%    39%    11%    44%    42%    31%    60%                  70%    24% 

 

Women no BA degree           27%     -   54%     -   50%   29%   25%   24%   31%      -      -    55%    52%    42%    48%      -      -    37%    28%    18%      -      -    64%    44%    23%    28% 

                            100%        100%         55%   32%   24%   24%   21%                  56%    44%    41%    59%                  33%    37%    23%                  54%    33%    52%    26% 

 

Women BA degree +            22%     -   44%     -   49%   19%   23%   24%   23%      -      -    43%    46%      -      -    53%    59%    15%    22%    28%      -      -    36%    56%    24%    19% 

                            100%        100%         65%   26%   27%   28%   19%                  53%    47%                  55%    45%    17%    36%    43%                  37%    52%    66%    22% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D3. What is the last grade or level of school you have completed? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

High school or less          26%    24%    26%   28%    24%    33%    24%    25%    25%    25%    28%    27%    22%    36%    45%    32%    21%    19%   27%    34%   19%    27%   47%     -   41%     - 

                            100%    43%    25%   31%    66%    28%    29%    15%    15%    15%    20%    58%    26%    16%    15%    34%    34%    13%   33%    25%   22%    20%   58%         42%       

 

Some college / AA degree     33%    30%    35%   36%    34%    29%    37%    28%    38%    31%    32%    33%    31%    38%    32%    36%    33%    33%   30%    40%   32%    34%   53%     -   59%     - 

                            100%    42%    27%   31%    76%    20%    35%    13%    17%    15%    18%    55%    29%    13%     8%    30%    42%    18%   28%    23%   29%    19%   52%         48%       

 

BA degree                    23%    25%    25%   17%    24%    19%    21%    25%    21%    21%    23%    21%    29%    13%    14%    21%    27%    24%   25%    16%   25%    25%     -   61%     -   55% 

                            100%    51%    28%   21%    76%    18%    28%    16%    13%    14%    19%    50%    39%     6%     5%    26%    48%    19%   33%    14%   32%    21%         47%         53% 

 

Postgraduate +               17%    19%    13%   18%    17%    18%    16%    21%    15%    21%    16%    18%    17%    12%    10%    11%    19%    24%   17%     9%   24%    14%     -   39%     -   45% 

                            100%    51%    20%   30%    71%    23%    29%    19%    13%    20%    17%    58%    31%     8%     5%    18%    46%    25%   31%    10%   42%    16%         41%         59% 

 

                          

 

Men no BA degree             32%    31%    34%   32%    32%    33%    37%    31%    33%    28%    40%    31%    30%    40%    41%    35%    28%    33%   58%    75%     -      -  100%     -     -     - 

                            100%    44%    27%   29%    72%    23%    36%    15%    15%    14%    23%    54%    29%    14%    11%    31%    36%    18%   55%    44%               100%                   

 

Men BA degree +              18%    20%    15%   18%    19%    13%    16%    20%    15%    20%    16%    17%    22%    11%    10%    17%    20%    19%   42%    25%     -      -     -  100%     -     - 

                            100%    50%    21%   29%    77%    16%    28%    17%    13%    17%    16%    51%    38%     7%     5%    26%    46%    18%   73%    27%                     100%             

 

Women no BA degree           27%    24%    26%   32%    26%    29%    25%    23%    30%    28%    20%    29%    23%    34%    35%    32%    26%    19%     -      -   51%    60%     -     -  100%     - 

                            100%    41%    25%   34%    71%    24%    29%    13%    17%    16%    14%    59%    27%    15%    11%    33%    41%    13%                57%    43%              100%       

 

Women BA degree +            22%    25%    23%   17%    22%    23%    21%    25%    20%    22%    24%    22%    24%    14%    13%    16%    25%    30%     -      -   49%    39%     -     -     -  100% 

                            100%    51%    27%   22%    72%    23%    29%    18%    14%    16%    20%    55%    33%     7%     5%    19%    48%    24%                66%    34%                    100% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D4. Thinking about the neighborhood where you live, would you tend to describe it as lower-income, working class, middle income, upper middle income,  

or wealthy? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Lower-income                  9%   10%     5%     9%    12%     7%     5%     4%   11%    30%    6%    13%    4%   10%    17%     5%     8%    9%    12%     6%    6%    13%     6%     7%    13%    18% 

                            100%   66%    10%    24%    55%    32%    12%    23%   52%    26%   18%    45%    7%   28%    30%    20%    43%   25%    37%    31%   20%    49%    24%    45%    53%    48% 

 

Working class                28%   27%    30%    26%    32%    26%    22%    23%   33%    34%   23%    30%   25%   30%    28%    31%    26%   26%    26%    28%   24%    28%    30%    26%    31%    31% 

                            100%   58%    21%    21%    46%    37%    16%    43%   47%     9%   22%    33%   14%   26%    16%    38%    44%   23%    25%    43%   23%    32%    41%    56%    39%    26% 

 

Middle income                42%   41%    44%    41%    39%    45%    39%    45%   40%    25%   42%    41%   45%   40%    38%    41%    44%   38%    38%    47%   42%    38%    44%    46%    36%    35% 

                            100%   58%    20%    22%    38%    42%    19%    57%   38%     5%   27%    29%   17%   23%    14%    33%    49%   23%    24%    47%   27%    29%    40%    66%    30%    20% 

 

Upper middle income          18%   17%    17%    20%    13%    18%    28%    24%   11%     9%   23%    12%   22%   17%    14%    18%    19%   24%    19%    14%   25%    14%    16%    18%    16%    13% 

                            100%   58%    18%    25%    28%    39%    32%    70%   25%     4%   34%    19%   19%   23%    12%    35%    49%   33%    28%    34%   38%    25%    33%    61%    31%    17% 

 

Wealthy                       2%    2%     2%     1%     1%     2%     3%     2%    *%     2%    3%     2%    1%    1%      -     2%     2%    1%     1%     2%    2%     1%     2%     1%     2%     2% 

                            100%   69%    18%    13%    25%    43%    32%    71%   12%    10%   43%    41%    8%    9%           33%    65%   14%    22%    63%   27%    24%    49%    48%    45%    30% 

 

DK/NS                         3%    3%     2%     3%     3%     2%     3%     3%    3%      -    4%     1%    3%    3%     3%     3%     2%    2%     3%     2%    1%     5%     2%     1%     1%     1% 

                            100%   61%    15%    24%    49%    30%    20%    48%   45%          35%    15%   18%   23%    19%    41%    32%   17%    27%    37%   11%    57%    28%    28%    17%    10% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D4. Thinking about the neighborhood where you live, would you tend to describe it as lower-income, working class, middle income, upper middle income,  

or wealthy? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Lower-income                  9%    9%    8%    7%    6%    9%   10%    9%    6%     9%     9%    10%     6%    15%     8%     5%     5%    23%     6%     3%    18%     2%    15%     3%     9%    10% 

                            100%   52%   48%   23%   21%   31%   30%   26%   13%    29%    23%    32%    16%    45%    32%    14%    10%    63%    26%    10%    43%     7%    40%     7%    61%    30% 

 

Working class                28%   29%   26%   27%   25%   29%   25%   31%   26%    28%    29%    26%    28%    34%    30%    26%    18%    41%    28%    18%    40%    23%    34%    17%    27%    28% 

                            100%   52%   48%   29%   27%   31%   23%   29%   17%    29%    23%    25%    23%    32%    36%    21%    11%    35%    37%    21%    29%    21%    28%    13%    59%    26% 

 

Middle income                42%   40%   43%   44%   49%   40%   45%   39%   45%    39%    41%    45%    42%    34%    42%    48%    46%    29%    53%    42%    32%    45%    42%    48%    42%    41% 

                            100%   48%   52%   32%   34%   28%   27%   24%   20%    27%    21%    29%    23%    21%    33%    27%    19%    17%    46%    33%    16%    26%    23%    23%    61%    25% 

 

Upper middle income          18%   18%   17%   20%   17%   19%   17%   17%   19%    20%    16%    16%    19%    13%    18%    19%    25%     6%    11%    33%     9%    25%     6%    29%    18%    16% 

                            100%   52%   48%   34%   28%   32%   24%   25%   19%    32%    20%    24%    24%    19%    33%    24%    24%     9%    22%    61%    10%    34%     8%    34%    63%    23% 

 

Wealthy                       2%    2%    1%    2%    *%    1%    1%    2%    1%     2%     2%     1%     1%     1%     1%     2%     3%     1%     1%     3%     1%     4%     1%     1%     2%     1% 

                            100%   70%   30%   39%    9%   27%   23%   36%   13%    38%    32%    12%    18%    15%    22%    30%    33%    10%    21%    69%     8%    62%    17%    13%    78%    15% 

 

DK/NS                         3%    2%    4%    1%    2%    2%    2%    3%    3%     1%     2%     3%     3%     3%     1%      -     2%     1%     *%     1%     1%     1%     1%     2%     2%     3% 

                            100%   34%   66%    7%   20%   19%   21%   27%   18%    13%    17%    27%    27%    24%    11%           15%    11%     4%    15%     4%     4%    11%    15%    55%    32% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D4. Thinking about the neighborhood where you live, would you tend to describe it as lower-income, working class, middle income, upper middle income,  

or wealthy? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Lower-income                  9%     6%     6%   16%     7%    14%     8%     9%    13%     6%     7%     9%     8%    26%   100%      -      -      -    6%    14%    6%    12%   11%    5%   11%    5% 

                            100%    31%    18%   52%    57%    37%    30%    16%    22%    11%    14%    60%    27%    33%   100%                        21%    31%   22%    27%   41%   10%   35%   13% 

 

Working class                28%    27%    27%   30%    28%    26%    27%    25%    30%    27%    23%    28%    24%    32%      -   100%      -      -   28%    30%   25%    29%   31%   26%   33%   19% 

                            100%    44%    25%   31%    74%    21%    30%    14%    16%    15%    15%    56%    27%    13%          100%                 32%    21%   27%    20%   35%   17%   32%   16% 

 

Middle income                42%    42%    46%   36%    41%    41%    43%    40%    36%    43%    43%    40%    45%    31%      -      -   100%      -   45%    32%   45%    42%   36%   46%   41%   48% 

                            100%    47%    28%   25%    72%    22%    32%    15%    13%    16%    19%    52%    33%     8%                 100%          33%    15%   33%    19%   28%   20%   26%   25% 

 

Upper middle income          18%    20%    17%   15%    19%    16%    16%    23%    15%    17%    23%    18%    20%     8%      -      -      -   100%   17%    21%   19%    16%   18%   18%   13%   24% 

                            100%    52%    24%   23%    78%    20%    28%    20%    13%    15%    23%    56%    35%     5%                        100%   29%    23%   31%    17%   33%   19%   19%   30% 

 

Wealthy                       2%     2%     1%    1%     2%      -     3%     2%     3%     3%     2%     2%     1%     3%      -      -      -      -    3%     1%    2%      -    2%    3%    *%    2% 

                            100%    63%    17%   19%    87%           54%    20%    32%    26%    22%    67%    25%    21%                               55%    15%   30%          31%   39%    6%   24% 

 

DK/NS                         3%     3%     2%    3%     3%     3%     3%     2%     3%     3%     3%     3%     2%     1%      -      -      -      -    2%     1%    3%     1%    2%    *%    1%    1% 

                            100%    49%    21%   29%    67%    25%    37%     8%    15%    17%    22%    52%    21%     4%                               17%     9%   30%     6%   21%    3%   14%   12% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D5. Do you happen to live with any children age 18 or younger, or not? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Yes, live with kids age      37%   35%    39%    38%    43%    36%    24%    35%   39%    38%   34%    35%   50%   33%     5%     9%    68%   33%    36%    39%   35%    37%    38%    33%    45%    47% 

18 or younger               100%   57%    20%    23%    47%    39%    13%    50%   42%     8%   25%    28%   21%   21%     2%     8%    87%   22%    26%    46%   26%    32%    38%    53%    43%    30% 

 

No, do not live with         62%   64%    60%    60%    56%    62%    75%    64%   60%    62%   65%    64%   50%   67%    94%    90%    31%   66%    64%    60%   65%    60%    62%    67%    55%    53% 

kids 18 or younger          100%   61%    18%    21%    36%    39%    24%    54%   38%     7%   28%    30%   12%   26%    24%    49%    24%   26%    27%    41%   28%    30%    37%    64%    30%    20% 

 

DK/NS                         1%    1%     1%     2%     1%     1%     1%     1%    1%      -    1%     1%    1%    1%     1%     1%     1%    2%     1%     *%     -     3%      -      -      -      - 

                            100%   42%    17%    40%    42%    47%    11%    46%   33%          23%    42%   10%   15%    15%    29%    44%   39%    20%     9%          88%                             
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D5. Do you happen to live with any children age 18 or younger, or not? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Yes, live with kids age      37%   35%   38%   33%   32%   36%   68%   24%   12%    47%    21%    55%    17%    34%    38%    38%    36%    28%    35%    46%    25%    45%    34%    43%    43%    14% 

18 or younger               100%   49%   51%   28%   26%   30%   47%   17%    6%    36%    12%    41%    11%    24%    35%    24%    17%    19%    34%    42%    14%    30%    21%    24%    72%    10% 

 

No, do not live with         62%   64%   61%   67%   68%   62%   32%   76%   87%    53%    79%    43%    83%    66%    61%    62%    63%    72%    65%    54%    75%    55%    66%    57%    56%    85% 

kids 18 or younger          100%   51%   49%   32%   32%   30%   13%   32%   25%    24%    27%    19%    30%    27%    32%    23%    17%    28%    38%    28%    24%    22%    24%    19%    54%    34% 

 

DK/NS                         1%    1%    1%     -     -    1%    *%     -    1%     *%     *%     2%      -     *%     *%      -     1%      -      -      -      -      -      -      -     1%     1% 

                            100%   32%   68%               41%   12%         10%    11%    10%    41%           11%     5%           12%                                                     63%    18% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D5. Do you happen to live with any children age 18 or younger, or not? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Yes, live with kids age      37%    35%    33%   43%    40%    28%    38%    33%    37%    41%    35%    35%    40%    38%    36%    34%    41%    33%   45%    20%   45%    27%   33%   40%   41%   35% 

18 or younger               100%    43%    23%   33%    79%    17%    33%    14%    15%    17%    17%    52%    34%    12%     9%    26%    47%    16%   38%    10%   37%    14%   29%   20%   30%   21% 

 

No, do not live with         62%    65%    65%   56%    59%    71%    61%    66%    62%    58%    64%    64%    60%    62%    64%    66%    59%    67%   55%    79%   54%    73%   67%   60%   59%   65% 

kids 18 or younger          100%    48%    27%   26%    69%    25%    30%    16%    15%    14%    19%    57%    29%    11%     9%    29%    39%    19%   27%    24%   26%    22%   34%   17%   25%   23% 

 

DK/NS                         1%     1%     1%    1%     1%     1%     1%     1%     1%     1%     1%     1%     *%      -      -      -      -      -     -     1%    1%      -    1%     -     -    1% 

                            100%    25%    36%   39%    69%    20%    29%    14%     9%    17%    17%    69%    10%                                             11%   24%          16%               12% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D6. Generally speaking, do you think of yourself as a Democrat, a Republican, an Independent, or something else? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Democrat                     27%   24%    37%    27%    23%    30%    30%    29%   25%    23%   27%    24%   32%   27%    32%    26%    25%   71%    24%     6%  100%      -      -    28%    27%    24% 

                            100%   52%    26%    22%    34%    43%    22%    56%   37%     6%   27%    26%   18%   24%    19%    33%    43%   64%    24%     9%  100%                  61%    35%    20% 

 

Independent/DK               31%   31%    30%    33%    31%    31%    32%    28%   33%    50%   34%    31%   30%   29%    36%    31%    30%   21%    47%    23%     -   100%      -    28%    34%    35% 

                            100%   59%    18%    23%    40%    38%    20%    47%   41%    12%   29%    29%   15%   23%    18%    33%    45%   17%    39%    31%         100%           53%    38%    26% 

 

Republican                   37%   41%    28%    34%    41%    34%    35%    39%   38%    24%   32%    41%   37%   42%    26%    40%    40%    6%    23%    67%     -      -   100%    39%    35%    39% 

                            100%   66%    14%    20%    44%    36%    19%    54%   40%     5%   23%    32%   15%   27%    11%    36%    51%    4%    17%    76%                100%    63%    33%    24% 

 

                          

 

Strong Democrat              13%   11%    19%    12%    11%    13%    16%    16%   10%     6%   14%    10%   12%   12%    16%    12%    11%   42%     4%     3%   47%      -      -    13%    14%    12% 

                            100%   51%    28%    20%    35%    39%    25%    65%   31%     4%   30%    24%   15%   23%    20%    33%    42%   80%     9%     8%  100%                  59%    37%    21% 

 

Not strong Democrat           5%    3%     9%     5%     3%     7%     4%     4%    5%     9%    5%     4%    6%    6%     4%     5%     4%   12%     4%     2%   18%      -      -     5%     5%     4% 

                            100%   40%    35%    24%    25%    55%    17%    44%   40%    13%   26%    24%   18%   30%    14%    37%    42%   59%    24%    16%  100%                  59%    39%    18% 

 

Independent / lean            9%    9%     9%    10%     9%    10%    10%     9%   10%     8%    8%    10%   14%    8%    12%     8%     9%   17%    16%     1%   35%      -      -    10%     8%     8% 

Democrat                    100%   59%    18%    23%    36%    43%    21%    50%   43%     6%   22%    30%   22%   22%    20%    31%    45%   45%    44%     6%  100%                  64%    29%    20% 

 

Strictly Independent         23%   23%    24%    23%    23%    23%    25%    21%   24%    35%   26%    22%   22%   22%    25%    24%    23%   16%    37%    18%     -    74%      -    23%    24%    24% 

                            100%   59%    19%    22%    39%    39%    21%    48%   41%    11%   31%    28%   14%   23%    17%    34%    46%   16%    42%    33%         100%           58%    36%    25% 

 

Independent / lean           12%   13%    10%    11%    15%    11%     9%    12%   13%    13%   12%    14%   13%   10%     9%    13%    13%    2%    10%    20%     -      -    33%    13%    11%    12% 

Republican                  100%   66%    15%    20%    49%    36%    14%    51%   41%     8%   26%    35%   16%   21%    12%    35%    51%    5%    23%    71%                100%    64%    32%    24% 

 

Not strong Republican         8%    8%     8%     8%     8%     8%     9%     8%    8%     4%    7%     8%    7%    9%     3%     8%    10%    1%     7%    12%     -      -    21%     7%     8%     9% 

                            100%   59%    18%    23%    38%    40%    22%    54%   41%     4%   24%    28%   15%   28%     5%    34%    58%    3%    25%    65%                100%    55%    35%    28% 

 

Strong Republican            17%   20%    11%    15%    19%    15%    17%    19%   18%     7%   13%    19%   17%   22%    14%    19%    17%    2%     6%    35%     -      -    46%    19%    16%    17% 

                            100%   69%    12%    19%    44%    34%    20%    56%   40%     3%   21%    32%   15%   31%    13%    38%    47%    3%     9%    86%                100%    65%    32%    23% 

 

Other party                   4%    3%     4%     7%     4%     5%     3%     5%    4%     4%    8%     5%    2%    2%     5%     3%     5%    2%     6%     4%     -      -      -     5%     4%     3% 

                            100%   47%    17%    36%    38%    49%    11%    54%   34%     6%   47%    32%    6%   11%    17%    26%    51%    9%    33%    37%                        64%    28%    16% 

 

DK/NS / Refused               8%    8%     6%    10%     8%     8%     8%     7%    9%    14%    7%     9%    8%    7%    11%     7%     8%    6%     9%     5%     -    26%      -     5%    10%    10% 

                            100%   58%    15%    27%    42%    37%    19%    43%   42%    13%   24%    32%   16%   22%    22%    30%    44%   18%    31%    26%         100%           39%    42%    30% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D6. Generally speaking, do you think of yourself as a Democrat, a Republican, an Independent, or something else? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Democrat                     27%   22%   32%   21%   35%   31%   22%   26%   29%    24%    20%    30%    34%    21%    22%    32%    41%    30%    25%    28%    27%    19%    33%    34%    25%    26% 

                            100%   42%   58%   24%   37%   34%   21%   25%   19%    25%    16%    30%    28%    20%    27%    27%    26%    27%    33%    34%    21%    17%    27%    26%    56%    25% 

 

Independent/DK               31%   32%   31%   30%   26%   31%   31%   32%   32%    30%    34%    32%    30%    37%    29%    29%    27%    37%    30%    26%    31%    31%    34%    25%    33%    32% 

                            100%   51%   49%   29%   25%   29%   25%   26%   18%    27%    23%    27%    21%    31%    31%    21%    15%    28%    34%    28%    20%    24%    24%    16%    63%    26% 

 

Republican                   37%   40%   34%   43%   36%   33%   42%   38%   39%    39%    42%    34%    34%    39%    44%    35%    27%    30%    39%    41%    36%    44%    29%    38%    36%    41% 

                            100%   54%   46%   35%   28%   26%   29%   26%   19%    30%    24%    25%    21%    27%    38%    22%    12%    20%    38%    37%    20%    29%    18%    21%    59%    28% 

 

                          

 

Strong Democrat              13%   10%   16%    9%   17%   14%   10%   12%   17%    10%     9%    14%    18%     8%    11%    19%    17%    12%    11%    17%    10%     9%    12%    22%    11%    15% 

                            100%   38%   62%   21%   39%   33%   19%   24%   23%    23%    15%    30%    32%    16%    27%    33%    23%    22%    30%    44%    16%    18%    22%    36%    51%    30% 

 

Not strong Democrat           5%    5%    4%    5%    5%    6%    5%    6%    2%     5%     5%     6%     3%     5%     4%     4%     7%     7%     5%     4%     7%     4%     6%     3%     5%     3% 

                            100%   54%   46%   31%   27%   39%   24%   30%    7%    30%    23%    33%    14%    28%    29%    17%    26%    34%    37%    25%    28%    20%    28%    15%    68%    16% 

 

Independent / lean            9%    7%   11%    7%   13%   11%    8%    9%   11%     9%     6%    10%    13%     7%     7%    10%    16%    12%    10%     7%    11%     6%    14%     9%     9%     8% 

Democrat                    100%   40%   60%   24%   41%   34%   22%   24%   20%    26%    14%    29%    31%    20%    25%    24%    29%    30%    37%    26%    23%    16%    35%    19%    56%    22% 

 

Strictly Independent         23%   25%   21%   27%   19%   21%   23%   26%   24%    23%    29%    21%    22%    28%    23%    22%    21%    26%    25%    21%    24%    26%    25%    18%    24%    24% 

                            100%   55%   45%   34%   24%   27%   25%   29%   18%    28%    27%    24%    21%    31%    32%    21%    15%    26%    38%    30%    21%    28%    24%    16%    64%    26% 

 

Independent / lean           12%   12%   12%   12%   14%    9%   14%   16%   10%    11%    13%    12%    13%    11%    16%    10%    10%    11%    13%    13%    10%    13%    13%    13%    13%    12% 

Republican                  100%   49%   51%   30%   34%   23%   29%   34%   14%    26%    24%    26%    24%    24%    43%    19%    14%    21%    39%    35%    17%    26%    24%    22%    64%    26% 

 

Not strong Republican         8%    9%    7%    7%    7%    9%    9%    7%    7%     9%     9%     8%     5%    10%     9%     6%     5%     4%     9%    10%     6%    11%     6%     8%     8%     9% 

                            100%   56%   44%   28%   27%   32%   29%   24%   15%    33%    23%    28%    15%    33%    39%    17%    11%    14%    39%    43%    16%    34%    18%    21%    59%    28% 

 

Strong Republican            17%   20%   15%   23%   15%   14%   19%   15%   22%    19%    20%    14%    16%    17%    18%    19%    12%    15%    18%    18%    20%    21%    10%    17%    16%    20% 

                            100%   57%   43%   41%   25%   25%   28%   23%   23%    32%    25%    22%    21%    26%    35%    26%    12%    22%    37%    35%    24%    29%    13%    20%    56%    30% 

 

Other party                   4%    6%    3%    6%    3%    6%    5%    5%    1%     7%     4%     4%     2%     3%     5%     4%     5%     3%     6%     4%     5%     6%     4%     3%     6%     1% 

                            100%   63%   37%   43%   21%   37%   29%   28%    2%    42%    21%    25%    10%    20%    39%    20%    19%    17%    48%    33%    24%    31%    20%    15%    85%     4% 

 

DK/NS / Refused               8%    6%   10%    3%    7%   10%    8%    5%    8%     7%     5%    11%     8%     9%     6%     7%     7%    11%     5%     5%     7%     5%     9%     6%     8%     8% 

                            100%   40%   60%   12%   27%   36%   26%   18%   17%    25%    13%    37%    21%    29%    26%    21%    14%    34%    21%    20%    18%    14%    24%    16%    63%    25% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D6. Generally speaking, do you think of yourself as a Democrat, a Republican, an Independent, or something else? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Democrat                     27%    33%    22%   21%    24%    38%    23%    34%    26%    23%    30%    30%    27%    31%    20%    23%    27%    38%   16%    33%   31%    34%   19%   28%   24%   42% 

                            100%    57%    21%   22%    64%    31%    26%    19%    14%    13%    21%    62%    30%    13%     6%    24%    42%    25%   18%    23%   34%    24%   23%   19%   24%   34% 

 

Independent/DK               31%    28%    32%   36%    29%    37%    33%    31%    34%    35%    31%    34%    27%    40%    49%    32%    29%    25%   31%    32%   29%    33%   31%   32%   35%   25% 

                            100%    42%    26%   32%    67%    26%    33%    15%    16%    17%    18%    59%    27%    14%    13%    28%    38%    14%   30%    20%   27%    20%   32%   18%   30%   17% 

 

Republican                   37%    35%    41%   37%    42%    23%    38%    31%    36%    39%    34%    32%    43%    26%    24%    41%    40%    33%   47%    29%   38%    29%   45%   33%   38%   31% 

                            100%    44%    28%   29%    82%    14%    32%    13%    14%    16%    16%    48%    35%     8%     6%    30%    44%    16%   39%    15%   30%    15%   38%   16%   27%   18% 

 

                          

 

Strong Democrat              13%    18%     9%    8%    11%    17%     9%    15%     9%     7%    15%    14%    12%    12%     7%    11%    13%    20%    8%    13%   15%    18%    8%   13%   11%   22% 

                            100%    63%    18%   19%    65%    29%    22%    18%    11%     8%    21%    62%    28%    11%     5%    23%    42%    28%   18%    20%   35%    26%   20%   18%   24%   38% 

 

Not strong Democrat           5%     5%     4%    6%     4%     7%     4%     8%     5%     5%     6%     4%     8%     7%     5%     5%     4%     6%    3%     9%    5%     4%    5%    6%    5%    4% 

                            100%    44%    20%   36%    66%    34%    26%    25%    16%    17%    23%    48%    49%    16%     8%    28%    38%    23%   17%    37%   30%    16%   30%   24%   27%   19% 

 

Independent / lean            9%    11%     9%    7%     8%    13%    10%    12%    11%    10%     9%    12%     7%    12%     8%     7%    10%    11%    6%    10%   11%    12%    7%    9%    8%   15% 

Democrat                    100%    54%    25%   21%    62%    32%    32%    19%    18%    17%    18%    68%    24%    15%     8%    22%    45%    21%   19%    20%   35%    25%   23%   17%   23%   36% 

 

Strictly Independent         23%    21%    23%   27%    22%    26%    25%    27%    21%    30%    24%    26%    18%    26%    34%    25%    22%    20%   26%    24%   21%    22%   25%   26%   25%   17% 

                            100%    42%    25%   33%    68%    25%    33%    17%    14%    20%    19%    62%    24%    13%    13%    30%    39%    15%   35%    20%   27%    18%   34%   20%   29%   16% 

 

Independent / lean           12%    11%    12%   13%    14%     6%    15%     6%    11%    14%     9%    12%    10%    13%     8%    13%    13%     9%   14%     8%   13%    12%   14%    8%   13%   12% 

Republican                  100%    43%    26%   31%    83%    12%    38%     7%    14%    18%    14%    54%    26%    12%     6%    30%    46%    13%   36%    13%   32%    19%   37%   12%   29%   21% 

 

Not strong Republican         8%     8%     9%    7%     8%     8%     6%     9%     9%     2%     9%     7%    10%     4%    11%     6%     9%     9%   10%     7%    8%     6%   11%    5%    8%    6% 

                            100%    45%    29%   27%    71%    23%    24%    17%    17%     4%    20%    47%    40%     5%    12%    21%    47%    21%   39%    17%   29%    15%   44%   12%   28%   16% 

 

Strong Republican            17%    16%    19%   17%    20%     9%    17%    16%    15%    22%    16%    14%    22%     9%     6%    21%    17%    15%   23%    14%   17%    11%   19%   20%   16%   13% 

                            100%    44%    28%   28%    86%    11%    31%    15%    13%    20%    17%    44%    39%     6%     3%    34%    42%    15%   41%    16%   29%    12%   36%   21%   25%   17% 

 

Other party                   4%     3%     5%    6%     5%     2%     6%     3%     4%     3%     5%     4%     4%     3%     7%     5%     4%     4%    6%     6%    3%     4%    5%    6%    3%    3% 

                            100%    31%    30%   39%    84%    12%    41%    10%    15%    11%    22%    49%    25%     9%    14%    28%    38%    17%   39%    24%   19%    15%   39%   24%   20%   15% 

 

DK/NS / Refused               8%     7%     9%    9%     7%    10%     8%     5%    13%     5%     7%     7%     9%    14%    14%     7%     7%     5%    4%     8%    7%    11%    6%    6%    9%    8% 

                            100%    41%    28%   31%    65%    29%    32%     9%    24%    10%    16%    51%    34%    19%    15%    23%    35%    12%   17%    19%   27%    27%   24%   13%   30%   22% 
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D7. Do you - or does anyone in your immediate family - happen to come from an Inuit, Alaska Native, American Indian, Hispanic, African American, or  

Asian background?  IF 'NO,' ASK: Just to be sure we're representing everybody, may I ask your race? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Alaska Native / Inuit /      15%   15%    14%    17%    17%    15%    11%    12%   18%    20%   11%    15%   13%   22%     9%    13%    19%   10%    16%    16%   14%    18%    14%      -    43%    64% 

Yupik                       100%   58%    18%    25%    45%    39%    15%    44%   46%    10%   20%    30%   14%   35%    10%    29%    60%   17%    29%    46%   25%    37%    36%          100%   100% 

 

American Indian / Native      8%    9%     8%     7%    10%     6%    10%     7%   11%     6%    7%    10%    4%   10%     9%     7%     9%    7%     9%     9%    7%     8%    10%      -    24%    36% 

American                    100%   65%    18%    17%    46%    29%    23%    43%   51%     6%   21%    35%    8%   28%    18%    30%    48%   19%    30%    43%   21%    30%    43%          100%   100% 

 

Hispanic, Spanish-            4%    3%     7%     2%     3%     5%     4%     4%    4%     3%    4%     3%    7%    2%     3%     4%     4%    3%     4%     4%    4%     4%     3%      -    11%      - 

speaking, Latino            100%   50%    35%    15%    28%    49%    20%    50%   44%     6%   28%    27%   28%   12%    14%    35%    48%   20%    28%    45%   30%    32%    35%          100%        

 

Asian / Hawaiian              4%    3%     6%     6%     3%     6%     4%     4%    5%     3%    3%     5%    6%    4%     2%     3%     6%    4%     5%     4%    5%     6%     2%      -    13%      - 

                            100%   47%    24%    29%    30%    54%    16%    53%   42%     5%   20%    33%   22%   21%     8%    20%    68%   23%    32%    39%   30%    42%    20%          100%        

 

African-American / Black      3%    4%     3%     2%     2%     4%     3%     4%    3%     2%    3%     3%    3%    4%     2%     4%     3%    3%     4%     3%    5%     2%     3%      -     9%      - 

                            100%   65%    19%    16%    31%    49%    21%    58%   34%     4%   27%    24%   17%   29%    12%    38%    46%   26%    31%    38%   46%    21%    31%          100%        

 

White / Anglo /              59%   60%    57%    60%    59%    59%    62%    64%   54%    61%   63%    61%   62%   54%    64%    65%    54%   66%    54%    60%   61%    53%    63%   100%      -      - 

Caucasian                   100%   59%    18%    23%    40%    39%    21%    56%   35%     8%   29%    30%   16%   22%    17%    37%    43%   27%    24%    43%   28%    28%    39%   100%               

 

Other / mixed                 1%    1%     1%     1%     1%     1%     3%     1%    2%     3%    2%     *%     -    2%     2%     1%     1%    2%     2%     *%    1%     2%     1%      -      -      - 

                            100%   59%    17%    24%    27%    24%    49%    28%   55%    16%   51%     8%         32%    25%    29%    45%   40%    45%    16%   24%    47%    21%                      

 

Refused                       3%    3%     2%     3%     3%     2%     4%     2%    3%     1%    4%     1%    2%    3%     3%     2%     3%    2%     3%     2%    2%     4%     2%      -      -      - 

                            100%   64%    14%    21%    43%    31%    26%    41%   50%     4%   36%    15%   11%   26%    19%    24%    57%   18%    33%    34%   19%    48%    29%                      

 

DK/NS                         2%    2%     2%     2%     2%     3%      -     3%    1%     *%    3%     2%    3%    1%     4%     2%     1%    2%     2%     2%    1%     3%     2%      -      -      - 

                            100%   61%    15%    24%    47%    53%           66%   22%     1%   40%    22%   19%    9%    30%    38%    27%   24%    24%    33%   15%    47%    33%                      

 

                          

 

Native American / Alaska     23%   24%    22%    23%    27%    21%    21%    19%   28%    26%   18%    25%   18%   31%    19%    20%    27%   17%    26%    25%   20%    26%    24%      -    68%   100% 

Native                      100%   60%    18%    22%    45%    35%    18%    44%   48%     8%   20%    32%   12%   32%    13%    29%    55%   18%    29%    45%   24%    35%    39%          100%   100% 

 

All Non-whites               35%   34%    38%    34%    35%    36%    32%    31%   40%    34%   28%    36%   34%   41%    27%    30%    41%   28%    38%    36%   35%    38%    33%      -   100%   100% 

                            100%   58%    20%    22%    40%    40%    18%    47%   45%     7%   22%    31%   15%   28%    12%    29%    55%   19%    29%    43%   27%    34%    35%          100%    68% 
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D7. Do you - or does anyone in your immediate family - happen to come from an Inuit, Alaska Native, American Indian, Hispanic, African American, or  

Asian background?  IF 'NO,' ASK: Just to be sure we're representing everybody, may I ask your race? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Alaska Native / Inuit /      15%   15%   14%     -     -   15%   17%   12%   15%    16%    14%    16%    13%    25%    14%    10%    10%    21%    14%    13%    20%    13%    20%    10%    15%    14% 

Yupik                       100%   52%   48%               31%   29%   22%   18%    31%    21%    29%    20%    43%    30%    16%    11%    34%    34%    29%    27%    22%    30%    14%    61%    24% 

 

American Indian / Native      8%    8%    9%     -     -   10%    8%    8%    7%     8%     8%    11%     8%     8%    10%     8%     7%    12%     8%     7%     8%     6%    11%     8%    10%     6% 

American                    100%   45%   55%               35%   26%   25%   14%    26%    19%    34%    20%    26%    40%    21%    13%    33%    35%    27%    20%    19%    29%    19%    69%    18% 

 

Hispanic, Spanish-            4%    3%    4%     -     -    4%    3%    4%    3%     3%     3%     4%     4%     3%     5%     4%     2%     3%     5%     3%     4%     2%     4%     4%     4%     3% 

speaking, Latino            100%   45%   55%               34%   23%   29%   14%    27%    18%    30%    24%    24%    41%    28%     8%    17%    47%    26%    24%    16%    23%    23%    66%    23% 

 

Asian / Hawaiian              4%    5%    4%     -     -    5%    5%    4%    4%     5%     5%     5%     2%     4%     5%     6%     3%     5%     3%     5%     5%     5%     4%     4%     4%     4% 

                            100%   56%   44%               36%   27%   22%   15%    31%    25%    32%    12%    23%    35%    31%    11%    28%    28%    36%    25%    27%    20%    19%    59%    22% 

 

African-American / Black      3%    3%    3%     -     -    5%    2%    3%    3%     4%     2%     3%     4%     3%     4%     3%     2%     2%     3%     4%     2%     4%     4%     3%     3%     3% 

                            100%   49%   51%               44%   16%   24%   16%    38%    11%    22%    30%    25%    44%    20%    11%    13%    37%    40%    10%    28%    26%    21%    52%    26% 

 

White / Anglo /              59%   60%   59%  100%  100%   56%   61%   61%   62%    60%    61%    57%    62%    53%    58%    63%    69%    55%    62%    63%    59%    63%    54%    67%    59%    62% 

Caucasian                   100%   51%   49%   51%   49%   28%   26%   27%   19%    29%    22%    26%    23%    23%    32%    24%    20%    22%    38%    35%    20%    26%    20%    23%    60%    26% 

 

Other / mixed                 1%    2%    *%     -     -    1%     -    3%    2%     1%     4%      -     1%     1%     *%     2%     1%     1%     1%     2%     2%     4%      -     1%     1%     3% 

                            100%   91%    9%               17%         55%   28%    17%    74%            9%    28%    12%    42%    17%    24%    34%    42%    24%    67%            9%    45%    55% 

 

Refused                       3%    2%    4%     -     -    2%    2%    4%    1%     1%     2%     3%     4%     1%     2%     2%     4%     1%     2%     2%      -     2%     2%     2%     2%     3% 

                            100%   32%   68%               21%   23%   34%   10%    14%    14%    30%    29%    11%    22%    20%    24%     6%    32%    22%           15%    18%    14%    54%    24% 

 

DK/NS                         2%    1%    3%     -     -    2%    1%    2%    3%     1%     1%     2%     3%     1%     2%     1%     2%     2%     1%     2%     1%     1%     2%     1%     2%     2% 

                            100%   35%   65%               33%   12%   21%   28%    19%    15%    26%    34%     8%    31%    15%    19%    18%    11%    28%     6%     6%    23%    10%    66%    21% 

 

                          

 

Native American / Alaska     23%   23%   24%     -     -   25%   25%   21%   22%    24%    22%    27%    21%    33%    24%    18%    16%    32%    22%    20%    28%    20%    31%    18%    25%    20% 

Native                      100%   50%   50%               32%   28%   23%   17%    29%    20%    31%    20%    37%    34%    17%    12%    33%    34%    28%    24%    21%    29%    16%    64%    22% 

 

All Non-whites               35%   34%   35%     -     -   39%   35%   31%   31%    37%    32%    38%    31%    44%    37%    31%    23%    42%    34%    32%    39%    31%    42%    29%    36%    31% 

                            100%   50%   50%               34%   26%   24%   16%    30%    20%    30%    20%    33%    36%    21%    11%    29%    35%    30%    23%    22%    27%    17%    63%    22% 
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D7. Do you - or does anyone in your immediate family - happen to come from an Inuit, Alaska Native, American Indian, Hispanic, African American, or  

Asian background?  IF 'NO,' ASK: Just to be sure we're representing everybody, may I ask your race? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Alaska Native / Inuit /      15%     9%    16%   23%    14%    18%    11%    17%    17%    13%     9%    16%    12%    20%    37%    16%    12%     9%   14%    19%   13%    17%   18%   10%   19%   10% 

Yupik                       100%    29%    27%   44%    66%    28%    23%    18%    17%    13%    12%    60%    25%    16%    21%    30%    34%    10%   28%    24%   26%    22%   40%   12%   34%   15% 

 

American Indian / Native      8%     7%    10%    9%     9%     6%     8%     8%    11%     5%    10%     7%     8%     7%    12%    10%     7%     8%    8%     8%    8%    12%    8%    7%   11%    7% 

American                    100%    40%    30%   30%    78%    16%    29%    15%    19%     9%    22%    46%    31%    10%    12%    33%    36%    17%   28%    17%   28%    27%   31%   15%   35%   19% 

 

Hispanic, Spanish-            4%     6%     2%    2%     4%     4%     4%     2%     1%     4%     4%     4%     3%     4%     1%     4%     4%     5%    4%     3%    4%     4%    3%    3%    5%    3% 

speaking, Latino            100%    71%    10%   18%    75%    23%    32%     7%     4%    18%    21%    56%    29%    13%     3%    30%    42%    23%   30%    15%   34%    21%   29%   16%   35%   20% 

 

Asian / Hawaiian              4%     6%     5%    1%     4%     6%     3%     5%     3%     5%     6%     4%     5%     4%     3%     5%     4%     6%    5%     5%    3%     5%    4%    6%    4%    4% 

                            100%    60%    31%   10%    68%    29%    22%    18%    10%    17%    25%    50%    35%    10%     5%    32%    36%    24%   36%    20%   24%    20%   33%   23%   26%   18% 

 

African-American / Black      3%     5%     1%    3%     3%     3%     3%     6%     2%     5%     5%     3%     4%     3%     1%     4%     3%     4%    1%     6%    3%     3%    4%    1%    3%    3% 

                            100%    66%    10%   23%    74%    24%    27%    28%     8%    23%    27%    58%    35%    10%     4%    31%    39%    20%   12%    36%   32%    19%   41%    8%   28%   23% 

 

White / Anglo /              59%    61%    61%   55%    61%    54%    65%    55%    58%    66%    58%    60%    63%    56%    45%    56%    66%    61%   64%    55%   62%    54%   57%   66%   55%   65% 

Caucasian                   100%    47%    26%   27%    74%    20%    34%    14%    15%    17%    18%    55%    33%    11%     7%    26%    46%    18%   33%    18%   31%    17%   31%   20%   25%   24% 

 

Other / mixed                 1%     1%     1%    1%     1%     3%     1%     3%     2%      -     3%     1%     1%     2%      -     1%     1%     2%    2%     3%     -     1%    2%    4%     -    1% 

                            100%    43%    28%   30%    57%    43%    25%    37%    18%           36%    58%    24%    16%           20%    39%    32%   50%    41%           9%   40%   51%          9% 

 

Refused                       3%     3%     2%    3%     2%     4%     3%     3%     4%     1%     4%     2%     2%     3%     2%     2%     1%     3%    3%      -    3%     3%    2%    2%    2%    4% 

                            100%    49%    17%   34%    59%    29%    35%    16%    21%     6%    24%    42%    23%    13%     6%    24%    18%    22%   29%          28%    19%   18%   11%   16%   33% 

 

DK/NS                         2%     2%     2%    2%     2%     2%     3%     1%     3%     1%     1%     3%     1%     *%      -     2%     1%     2%    *%     2%    3%     2%    1%    1%    2%    2% 

                            100%    46%    22%   31%    72%    24%    38%     5%    21%    10%    12%    66%    13%     1%           21%    28%    16%    6%    19%   42%    18%   19%    9%   21%   26% 

 

                          

 

Native American / Alaska     23%    17%    26%   32%    23%    24%    19%    25%    28%    18%    19%    23%    21%    28%    48%    26%    20%    17%   21%    26%   21%    29%   26%   17%   30%   17% 

Native                      100%    33%    28%   39%    71%    23%    25%    17%    18%    12%    15%    55%    27%    13%    18%    31%    35%    13%   28%    22%   27%    24%   36%   13%   34%   16% 

 

All Non-whites               35%    33%    34%   38%    34%    37%    29%    38%    33%    32%    34%    34%    33%    39%    53%    39%    30%    31%   31%    40%   32%    41%   38%   28%   42%   28% 

                            100%    44%    25%   32%    71%    24%    26%    17%    14%    14%    18%    55%    29%    13%    13%    31%    36%    16%   28%    22%   28%    23%   36%   14%   33%   18% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D8. For statistical purposes only, could you please tell me whether YOUR total family income before taxes for last year was under or over 100  

thousand dollars? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Under $50,000                22%   23%    23%    20%    33%    17%    12%    10%   31%    64%   15%    26%   19%   27%    47%    20%    14%   26%    26%    17%   26%    26%    17%    21%    26%    29% 

                            100%   61%    19%    20%    59%    30%    11%    23%   55%    22%   18%    35%   13%   29%    34%    30%    30%   28%    31%    32%   31%    37%    29%    56%    40%    30% 

 

$50,000 - $75,000            18%   18%    16%    19%    18%    19%    16%    16%   22%    14%   15%    23%   16%   17%    21%    19%    17%   16%    17%    20%   20%    16%    17%    17%    22%    22% 

                            100%   59%    17%    24%    41%    40%    17%    46%   47%     6%   23%    38%   13%   23%    18%    35%    44%   22%    25%    46%   29%    28%    36%    56%    42%    28% 

 

$75,000 - $100,000           13%   14%    11%    13%    12%    15%    12%    13%   14%    10%   13%    13%   16%   14%    10%    15%    14%   11%    12%    15%   11%    14%    14%    15%     9%     8% 

                            100%   62%    15%    23%    37%    43%    18%    50%   42%     6%   27%    29%   18%   25%    12%    39%    48%   21%    23%    49%   22%    33%    40%    69%    25%    15% 

 

$100,000 - $150,000          17%   16%    21%    16%    13%    18%    22%    22%   13%     1%   17%    16%   18%   18%     6%    17%    21%   18%    18%    17%   16%    13%    21%    18%    15%    14% 

                            100%   56%    23%    21%    31%    42%    26%    69%   30%     1%   28%    27%   17%   25%     5%    33%    59%   25%    27%    42%   25%    24%    47%    64%    32%    20% 

 

$150,000 - $200,000           8%    7%     9%    11%     6%    10%    11%    13%    5%     1%   13%     7%   10%    5%     3%     6%    13%    8%     8%    10%    6%     8%    10%    10%     7%     8% 

                            100%   50%    21%    29%    26%    48%    26%    78%   22%     1%   40%    25%   18%   14%     5%    23%    72%   23%    24%    50%   21%    31%    44%    69%    30%    21% 

 

Over $200,000                 5%    4%     7%     5%     2%     4%    12%     9%    1%     1%    7%     2%    5%    6%     1%     4%     6%   10%     4%     3%    8%     3%     4%     5%     6%     6% 

                            100%   53%    26%    21%    19%    34%    47%    91%    7%     2%   37%    15%   14%   28%     4%    31%    61%   48%    22%    28%   44%    20%    29%    54%    39%    27% 

 

Under $100,000, refused       2%    3%      -     2%     3%     2%     3%     3%    2%     3%    2%     2%    3%    3%     2%     4%     2%    2%     1%     4%    3%     2%     3%     2%     3%     3% 

2nd question                100%   81%           19%    46%    27%    28%    58%   29%    10%   17%    30%   20%   29%    10%    54%    36%   17%    12%    64%   28%    22%    50%    56%    37%    29% 

 

Over $100,000, refused        1%    2%     1%     1%     1%     2%     1%     2%    1%      -    3%      -    3%    1%     1%     1%     2%    1%     3%     1%    2%     2%     *%     1%     1%     1% 

2nd question                100%   63%    14%    23%    18%    51%    18%    63%   37%          52%          29%   19%     8%    28%    60%   14%    60%    19%   39%    37%    13%    58%    35%    13% 

 

Refused                       7%    7%    10%     7%     7%     8%     6%     7%    8%     5%    7%     6%    7%    7%     7%     8%     6%    5%     7%     9%    5%     9%     8%     6%     6%     6% 

                            100%   55%    24%    21%    40%    43%    18%    50%   44%     5%   26%    26%   14%   22%    15%    39%    39%   16%    26%    52%   17%    38%    41%    51%    28%    21% 

 

DK/NS                         5%    6%     2%     5%     5%     5%     4%     7%    3%     1%    8%     3%    4%    3%     3%     6%     5%    4%     4%     5%    4%     7%     4%     4%     4%     3% 

                            100%   70%     9%    21%    38%    43%    17%    72%   23%     1%   47%    20%   14%   17%     8%    41%    46%   20%    21%    41%   22%    43%    33%    46%    32%    15% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D8. For statistical purposes only, could you please tell me whether YOUR total family income before taxes for last year was under or over 100  

thousand dollars? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Under $50,000                22%   21%   23%   20%   22%   24%   15%   22%   30%    19%    24%    21%    26%    35%    22%    17%    10%    92%      -      -    52%      -    52%      -    18%    30% 

                            100%   48%   52%   27%   29%   32%   18%   26%   24%    25%    23%    25%    27%    41%    33%    18%     8%   100%                  48%           52%           49%    34% 

 

$50,000 - $75,000            18%   16%   20%   17%   17%   20%   19%   18%   14%    17%    16%    23%    17%    20%    19%    18%    17%      -    50%      -    40%      -    44%      -    18%    18% 

                            100%   45%   55%   28%   28%   34%   26%   26%   14%    26%    19%    34%    21%    28%    34%    23%    16%          100%           45%           55%           61%    26% 

 

$75,000 - $100,000           13%   15%   11%   18%   13%   12%   11%   16%   14%    14%    17%    10%    13%    10%    14%    18%    11%      -    37%      -      -    31%      -    28%    13%    15% 

                            100%   57%   43%   40%   28%   27%   22%   32%   19%    29%    28%    20%    23%    19%    35%    32%    14%          100%                  57%           43%    60%    29% 

 

$100,000 - $150,000          17%   18%   16%   18%   18%   17%   24%   14%   13%    20%    16%    20%    11%    15%    15%    16%    27%      -      -    51%      -    38%      -    38%    20%    11% 

                            100%   54%   46%   33%   32%   29%   36%   21%   13%    34%    21%    32%    14%    22%    29%    21%    27%                 100%           54%           46%    73%    16% 

 

$150,000 - $200,000           8%    9%    7%   11%    9%    7%   14%    9%    4%    11%     8%     9%     5%     5%     8%    12%    11%      -      -    26%      -    19%      -    18%    11%     4% 

                            100%   56%   44%   39%   30%   24%   41%   26%    8%    35%    20%    30%    14%    16%    29%    32%    22%                 100%           56%           44%    80%    11% 

 

Over $200,000                 5%    5%    5%    3%    6%    3%    6%    7%    3%     5%     5%     4%     6%     2%     4%     5%    10%      -      -    15%      -    10%      -    12%     7%     2% 

                            100%   49%   51%   20%   34%   19%   32%   37%   12%    27%    22%    24%    27%    11%    29%    25%    35%                 100%           49%           51%    81%     9% 

 

Under $100,000, refused       2%    3%    2%    3%    2%    1%    1%    4%    4%     2%     5%     1%     3%     2%     3%     2%     3%     3%     4%      -     8%      -     4%      -     1%     5% 

2nd question                100%   62%   38%   34%   21%   13%   14%   46%   27%    17%    45%     9%    28%    19%    43%    18%    20%    26%    56%           62%           38%           30%    54% 

 

Over $100,000, refused        1%    1%    2%    1%    2%    1%    1%    1%    3%     1%     1%     1%     3%     1%     2%     1%     1%      -      -     4%      -     2%      -     4%     1%     2% 

2nd question                100%   40%   60%   26%   32%   29%   12%   26%   33%    24%    16%    18%    43%    13%    55%    11%    14%                 100%           40%           60%    54%    39% 

 

Refused                       7%    5%   10%    4%    8%    4%    7%    7%   12%     4%     6%     7%    12%     4%     8%     7%     7%     5%     9%     4%      -      -      -      -     6%     9% 

                            100%   34%   66%   18%   33%   17%   24%   25%   30%    16%    19%    26%    37%    14%    36%    21%    17%    18%    44%    16%                                51%    30% 

 

DK/NS                         5%    6%    4%    4%    3%   10%    2%    2%    4%     8%     2%     4%     4%     7%     4%     4%     2%      -      -      -      -      -      -      -     4%     4% 

                            100%   58%   42%   27%   18%   61%   10%   10%   15%    47%     8%    23%    17%    38%    29%    17%     8%                                                     51%    22% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D8. For statistical purposes only, could you please tell me whether YOUR total family income before taxes for last year was under or over 100  

thousand dollars? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Under $50,000                22%    18%    26%   25%    19%    32%    21%    22%    29%    18%    18%    24%    18%    53%    61%    29%    17%     9%   11%    38%   11%    43%   27%   11%   29%   17% 

                            100%    38%    29%   33%    61%    32%    30%    15%    20%    12%    15%    59%    25%    27%    24%    36%    31%     7%   16%    32%   15%    37%   39%    9%   35%   17% 

 

$50,000 - $75,000            18%    17%    19%   19%    17%    21%    18%    21%    22%    17%    16%    20%    15%    17%    21%    25%    18%     9%   16%    17%   21%    20%   16%   17%   23%   18% 

                            100%    44%    26%   30%    69%    26%    31%    17%    18%    15%    16%    59%    25%    11%    10%    38%    42%     9%   27%    18%   34%    21%   28%   17%   33%   21% 

 

$75,000 - $100,000           13%    13%    11%   15%    14%    10%    16%    11%     9%    17%    15%    13%    14%    11%     5%    12%    17%    13%   18%    10%   15%     7%   13%   19%   11%   12% 

                            100%    45%    22%   33%    77%    17%    37%    13%    10%    20%    21%    55%    34%    10%     3%    25%    52%    18%   43%    14%   33%    10%   31%   26%   23%   20% 

 

$100,000 - $150,000          17%    19%    15%   16%    18%    13%    17%    20%    14%    19%    19%    15%    21%     7%     7%    15%    19%    22%   24%    10%   19%    11%   17%   21%   12%   21% 

                            100%    50%    23%   27%    79%    17%    31%    18%    13%    18%    21%    49%    37%     5%     3%    24%    48%    23%   43%    11%   34%    12%   32%   22%   19%   27% 

 

$150,000 - $200,000           8%    11%     6%    6%    10%     6%     8%     8%     9%     9%     7%     8%    11%     1%     1%     4%    10%    16%   13%     3%   10%     3%    9%   11%    4%   12% 

                            100%    61%    18%   21%    83%    15%    30%    15%    16%    17%    16%    51%    40%     1%     1%    14%    47%    33%   49%     7%   36%     8%   33%   23%   13%   31% 

 

Over $200,000                 5%     5%     5%    4%     5%     4%     5%     7%     5%     3%    10%     5%     6%     1%     1%     1%     3%    13%    6%     3%    7%     2%    3%    9%    4%    6% 

                            100%    50%    26%   24%    78%    16%    32%    23%    15%     8%    36%    56%    35%     3%     2%     7%    26%    48%   38%    11%   44%     7%   17%   32%   23%   28% 

 

Under $100,000, refused       2%     2%     3%    2%     2%     3%     2%     2%     2%     3%     3%     3%     2%     2%     1%     3%     3%     *%    3%     3%    2%     2%    3%    3%    2%    2% 

2nd question                100%    41%    35%   25%    67%    28%    31%    15%    11%    17%    19%    60%    24%    10%     2%    34%    56%     3%   37%    26%   23%    12%   44%   18%   18%   19% 

 

Over $100,000, refused        1%     2%     1%    1%     1%     1%     1%     2%     2%     *%     2%     2%     1%      -     1%     1%     1%     4%    1%     2%    2%     2%    2%    *%    2%    1% 

2nd question                100%    58%    17%   25%    75%    18%    23%    18%    23%     4%    23%    61%    25%            4%    11%    30%    48%   17%    23%   36%    25%   36%    4%   32%   21% 

 

Refused                       7%     8%     8%    6%     8%     5%     6%     4%     7%     5%     5%     6%     7%     6%     1%     7%     8%     7%    6%     3%   10%     6%    4%    6%    9%    8% 

                            100%    48%    29%   23%    77%    15%    25%     9%    15%    10%    13%    45%    30%    10%     2%    25%    44%    16%   26%     8%   39%    16%   17%   16%   33%   23% 

 

DK/NS                         5%     5%     5%    5%     5%     5%     5%     3%     1%     9%     5%     5%     5%     1%     2%     3%     4%     7%    2%    11%    4%     5%    7%    3%    4%    3% 

                            100%    45%    28%   27%    73%    23%    33%     8%     2%    29%    18%    56%    34%     3%     3%    18%    34%    27%   10%    42%   22%    18%   45%   10%   22%   16% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D8. For statistical purposes only, could you please tell me whether YOUR total family income before taxes for last year was under or over 100  

thousand dollars? 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Under $50,000                24%   25%    25%    21%    35%    18%    15%    11%   34%    68%   16%    29%   20%   29%    51%    23%    15%   27%    27%    20%   27%    28%    20%    22%    29%    33% 

                            100%   61%    19%    19%    58%    29%    12%    24%   55%    21%   18%    35%   13%   29%    33%    32%    30%   28%    30%    35%   30%    37%    30%    55%    42%    32% 

 

$50,000 - $100,000           36%   37%    30%    38%    35%    39%    31%    34%   40%    27%   31%    41%   37%   36%    35%    40%    34%   30%    33%    41%   33%    34%    38%    38%    35%    34% 

                            100%   61%    16%    24%    39%    42%    17%    49%   44%     6%   23%    33%   16%   24%    15%    37%    45%   20%    24%    49%   25%    30%    39%    62%    34%    22% 

 

Over $100,000                33%   30%    39%    34%    23%    36%    48%    47%   20%     3%   42%    26%   36%   29%    11%    29%    44%   37%    34%    32%   34%    28%    37%    35%    30%    28% 

                            100%   55%    22%    23%    28%    43%    29%    75%   24%     1%   34%    23%   17%   22%     5%    30%    62%   28%    27%    41%   28%    26%    41%    63%    32%    20% 

 

                          

 

Men <$75k                    20%   22%    15%    21%    24%    19%    18%    12%   26%    49%   14%    25%   15%   26%    33%    20%    16%   19%    20%    21%   21%    20%    20%    20%    23%    24% 

                            100%   64%    13%    23%    46%    36%    17%    31%   50%    18%   19%    36%   11%   31%    26%    33%    37%   22%    26%    43%   27%    31%    36%    59%    39%    28% 

 

Men $75k+                    24%   23%    25%    26%    15%    27%    37%    30%   19%     9%   30%    19%   24%   25%    12%    23%    31%   20%    22%    29%   17%    24%    29%    26%    22%    21% 

                            100%   57%    19%    24%    24%    44%    30%    65%   31%     3%   33%    23%   15%   24%     8%    31%    59%   20%    24%    49%   19%    31%    44%    63%    31%    20% 

 

Women <$75k                  22%   22%    25%    21%    30%    19%    14%    16%   29%    32%   18%    27%   23%   21%    36%    23%    17%   25%    25%    20%   27%    24%    18%    20%    27%    29% 

                            100%   59%    21%    21%    54%    32%    12%    38%   50%    11%   21%    36%   16%   22%    26%    34%    36%   28%    29%    38%   33%    34%    29%    54%    42%    31% 

 

Women $75k+                  21%   20%    23%    21%    19%    22%    21%    27%   15%     5%   22%    19%   27%   18%     9%    20%    25%   28%    22%    17%   26%    16%    21%    23%    17%    16% 

                            100%   56%    21%    22%    37%    42%    20%    70%   28%     2%   29%    27%   20%   21%     7%    34%    58%   33%    28%    35%   34%    25%    38%    67%    29%    18% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D8. For statistical purposes only, could you please tell me whether YOUR total family income before taxes for last year was under or over 100  

thousand dollars? 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Under $50,000                24%   23%   26%   20%   25%   25%   16%   26%   32%    20%    26%    22%    31%    38%    26%    17%    10%   100%      -      -    55%      -    52%      -    20%    32% 

                            100%   47%   53%   25%   30%   31%   17%   28%   24%    24%    23%    24%    29%    41%    35%    17%     7%   100%                  46%           48%           50%    33% 

 

$50,000 - $100,000           36%   36%   36%   40%   36%   34%   35%   39%   36%    34%    40%    36%    36%    31%    37%    44%    34%      -   100%      -    44%    31%    47%    28%    35%    40% 

                            100%   50%   50%   33%   29%   28%   25%   28%   18%    27%    24%    27%    23%    22%    34%    28%    16%          100%           25%    21%    29%    16%    59%    28% 

 

Over $100,000                33%   35%   31%   35%   35%   29%   45%   32%   24%    38%    31%    35%    27%    23%    30%    35%    53%      -      -   100%      -    69%      -    72%    40%    21% 

                            100%   53%   47%   32%   31%   26%   35%   26%   13%    32%    20%    29%    18%    18%    30%    24%    27%                 100%           51%           45%    74%    16% 

 

                          

 

Men <$75k                    20%   41%     -   40%     -   23%   15%   24%   19%    38%    45%      -      -    27%    24%    15%    12%    46%    25%      -   100%      -      -      -    18%    27% 

                            100%  100%         59%         34%   19%   30%   17%    52%    48%                  35%    38%    17%    10%    55%    44%          100%                         54%    33% 

 

Men $75k+                    24%   49%     -   51%     -   20%   33%   25%   20%    50%    47%      -      -    24%    23%    28%    26%      -    21%    51%      -   100%      -      -    30%    20% 

                            100%  100%         63%         24%   34%   27%   15%    58%    42%                  26%    31%    26%    18%           31%    69%          100%                  74%    21% 

 

Women <$75k                  22%     -   45%     -   41%   23%   21%   20%   28%      -      -    44%    46%    29%    21%    22%    18%    48%    29%      -      -      -   100%      -    19%    27% 

                            100%        100%         54%   30%   24%   24%   23%                  53%    47%    33%    30%    22%    14%    52%    47%                        100%           52%    30% 

 

Women $75k+                  21%     -   41%     -   47%   21%   23%   22%   16%      -      -    44%    38%     8%    21%    24%    35%      -    16%    45%      -      -      -   100%    23%    13% 

                            100%        100%         67%   30%   28%   28%   14%                  58%    42%    10%    33%    27%    29%           28%    72%                        100%    68%    16% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

D8. For statistical purposes only, could you please tell me whether YOUR total family income before taxes for last year was under or over 100  

thousand dollars? 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Under $50,000                24%    20%    28%   27%    21%    34%    22%    22%    31%    18%    19%    26%    18%    56%    63%    35%    17%     9%   12%    41%   13%    46%   29%   11%   33%   17% 

                            100%    38%    30%   32%    63%    31%    28%    14%    19%    11%    14%    59%    23%    26%    23%    41%    29%     6%   15%    32%   17%    36%   39%    8%   37%   15% 

 

$50,000 - $100,000           36%    35%    35%   38%    36%    35%    39%    35%    34%    39%    36%    37%    35%    30%    26%    37%    46%    22%   40%    30%   40%    30%   32%   44%   37%   36% 

                            100%    45%    25%   30%    73%    22%    33%    15%    14%    17%    18%    56%    30%    10%     6%    28%    53%    11%   35%    16%   33%    16%   29%   22%   28%   22% 

 

Over $100,000                33%    38%    30%   28%    36%    24%    33%    38%    31%    32%    40%    31%    39%     9%    10%    21%    33%    61%   45%    19%   40%    18%   31%   42%   23%   43% 

                            100%    52%    23%   25%    80%    16%    31%    18%    14%    15%    22%    51%    37%     3%     3%    18%    42%    33%   42%    11%   36%    11%   30%   23%   18%   28% 

 

                          

 

Men <$75k                    20%    18%    23%   22%    18%    27%    21%    20%    21%    18%    19%    21%    16%    41%    43%    29%    16%    10%   30%    58%     -      -   46%   31%     -     - 

                            100%    40%    29%   31%    66%    29%    32%    15%    16%    14%    17%    58%    25%    23%    18%    40%    32%     9%   46%    54%                73%   27%             

 

Men $75k+                    24%    27%    20%   24%    27%    16%    26%    29%    23%    24%    32%    23%    30%     9%     7%    21%    26%    34%   62%    28%     -      -   43%   60%     -     - 

                            100%    51%    20%   29%    81%    14%    33%    18%    14%    15%    24%    51%    37%     4%     2%    23%    45%    25%   78%    22%                56%   44%             

 

Women <$75k                  22%    20%    25%   24%    20%    30%    21%    25%    32%    20%    17%    25%    18%    31%    40%    28%    23%     8%     -      -   33%    65%     -     -   54%   37% 

                            100%    41%    28%   31%    65%    30%    29%    17%    21%    14%    14%    61%    25%    16%    15%    34%    42%     6%                44%    55%               64%   36% 

 

Women $75k+                  21%    23%    19%   19%    22%    18%    21%    20%    16%    24%    21%    20%    23%    11%     7%    13%    23%    34%     -      -   53%    24%     -     -   33%   52% 

                            100%    50%    24%   26%    77%    19%    32%    15%    12%    18%    19%    55%    35%     6%     3%    17%    48%    29%                78%    22%               44%   56% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                        HARSTAD STRATEGIC RESEARCH 



                                                                                                                                                              Page 166 

 

                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

A. Sex 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Male                         50%   52%    43%    52%    42%    53%    61%    48%   51%    59%   52%    48%   43%   55%    47%    49%    52%   41%    47%    55%   42%    51%    54%    51%    50%    50% 

                            100%   61%    16%    23%    33%    41%    24%    50%   40%     9%   28%    28%   13%   27%    15%    33%    48%   20%    25%    47%   22%    32%    40%    60%    34%    23% 

 

Female                       50%   48%    57%    48%    58%    47%    39%    52%   49%    41%   48%    52%   57%   45%    53%    51%    48%   59%    53%    45%   58%    49%    46%    49%    50%    50% 

                            100%   57%    21%    21%    47%    37%    15%    54%   39%     6%   26%    31%   18%   22%    17%    34%    46%   29%    28%    38%   32%    31%    34%    59%    35%    24% 

 

                          

 

White Men                    30%   30%    25%    34%    25%    32%    37%    31%   28%    35%   35%    29%   25%   30%    33%    31%    28%   26%    27%    35%   24%    29%    35%    51%      -      - 

                            100%   59%    16%    25%    33%    41%    24%    54%   36%     9%   32%    28%   13%   24%    17%    34%    44%   21%    23%    48%   21%    30%    43%   100%               

 

White Women                  29%   29%    32%    26%    34%    27%    25%    32%   26%    27%   28%    32%   36%   23%    31%    34%    25%   41%    28%    26%   37%    25%    28%    49%      -      - 

                            100%   60%    20%    20%    46%    36%    17%    58%   35%     7%   26%    33%   19%   19%    17%    39%    41%   34%    25%    37%   35%    26%    36%   100%               

 

Non-white Men                17%   18%    16%    15%    14%    19%    20%    15%   20%    19%   13%    18%   16%   21%    12%    16%    20%   14%    16%    19%   17%    18%    17%      -    50%    50% 

                            100%   62%    18%    20%    33%    42%    23%    45%   46%     8%   20%    31%   14%   30%    11%    32%    55%   19%    25%    46%   26%    33%    37%          100%    67% 

 

Non-white Women              17%   16%    21%    18%    20%    17%    11%    16%   20%    15%   15%    18%   18%   20%    15%    14%    21%   14%    22%    17%   18%    19%    15%      -    50%    50% 

                            100%   54%    23%    23%    47%    39%    13%    49%   45%     6%   23%    30%   16%   27%    14%    27%    56%   20%    33%    41%   28%    35%    33%          100%    68% 

 

                          

 

Women at work                29%   27%    34%    30%    36%    25%    23%    30%   29%    21%   22%    35%   34%   25%    24%    27%    32%   39%    31%    23%   32%    30%    26%    28%    30%    32% 

                            100%   55%    22%    23%    49%    34%    16%    55%   39%     5%   21%    35%   18%   21%    13%    31%    52%   33%    28%    33%   30%    33%    33%    58%    36%    26% 

 

Women at home                17%   18%    16%    12%    18%    17%    14%    18%   15%    18%   19%    15%   17%   17%    23%    21%    12%   13%    17%    19%   19%    14%    18%    17%    16%    15% 

                            100%   65%    18%    17%    42%    40%    16%    57%   35%     8%   31%    27%   16%   25%    22%    42%    33%   19%    27%    49%   31%    27%    40%    60%    33%    21% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

A. Sex 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Male                         50%  100%     -  100%     -   51%   51%   51%   46%   100%   100%      -      -    58%    52%    47%    41%    47%    50%    53%   100%   100%      -      -    52%    53% 

                            100%  100%         60%         31%   26%   27%   16%    57%    43%                  30%    34%    22%    14%    23%    36%    35%    41%    49%                  63%    27% 

 

Female                       50%     -  100%     -  100%   49%   49%   49%   54%      -      -   100%   100%    42%    48%    53%    59%    53%    50%    47%      -      -   100%   100%    48%    47% 

                            100%        100%         59%   29%   25%   26%   20%                  54%    45%    22%    32%    24%    20%    26%    36%    31%                  45%    41%    58%    24% 

 

                          

 

White Men                    30%   60%     -  100%     -   30%   31%   31%   28%    60%    61%      -      -    31%    31%    28%    32%    25%    33%    32%    59%    63%      -      -    31%    34% 

                            100%  100%        100%         30%   27%   27%   17%    56%    44%                  27%    34%    21%    18%    20%    40%    35%    40%    51%                  63%    28% 

 

White Women                  29%     -   59%     -  100%   26%   30%   30%   34%      -      -    57%    62%    22%    27%    35%    38%    30%    29%    31%      -      -    54%    67%    27%    28% 

                            100%        100%        100%   26%   26%   27%   21%                  52%    48%    20%    30%    27%    22%    25%    36%    35%                  41%    47%    57%    25% 

 

Non-white Men                17%   34%     -     -     -   19%   18%   16%   14%    37%    32%      -      -    24%    18%    15%     8%    20%    15%    19%    39%    31%      -      -    18%    15% 

                            100%  100%                     33%   27%   25%   15%    60%    40%                  36%    35%    21%     8%    29%    31%    36%    46%    44%                  65%    22% 

 

Non-white Women              17%     -   35%     -     -   20%   17%   15%   17%      -      -    38%    31%    19%    19%    16%    15%    21%    19%    13%      -      -    42%    29%    17%    16% 

                            100%        100%               35%   25%   23%   17%                  60%    40%    29%    36%    21%    14%    30%    39%    25%                  54%    35%    60%    23% 

 

                          

 

Women at work                29%     -   58%     -   57%   33%   37%   29%   11%      -      -    71%    43%    20%    26%    35%    39%    27%    27%    33%      -      -    52%    68%    48%      - 

                            100%        100%         58%   34%   32%   27%    7%                  66%    33%    18%    30%    27%    23%    23%    34%    38%                  40%    48%   100%        

 

Women at home                17%     -   33%     -   34%    5%   11%   18%   42%      -      -    16%    54%    19%    16%    15%    16%    19%    20%    10%      -      -    39%    25%      -    47% 

                            100%        100%         60%    9%   16%   28%   46%                  26%    74%    29%    32%    21%    16%    28%    43%    19%                  53%    31%           72% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

A. Sex 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Male                         50%    50%    50%   50%    51%    46%    53%    51%    48%    48%    56%    48%    52%    50%    52%    52%    48%    52%  100%   100%     -      -  100%  100%     -     - 

                            100%    46%    25%   29%    74%    20%    33%    16%    14%    15%    20%    53%    32%    11%     9%    29%    40%    18%   62%    38%                64%   36%             

 

Female                       50%    50%    50%   50%    49%    54%    47%    49%    52%    52%    44%    52%    48%    50%    48%    48%    52%    48%     -      -  100%   100%     -     -  100%  100% 

                            100%    46%    26%   29%    71%    24%    29%    15%    16%    16%    16%    57%    30%    11%     8%    26%    43%    17%                60%    38%               54%   44% 

 

                          

 

White Men                    30%    31%    31%   29%    31%    26%    35%    28%    30%    30%    35%    30%    33%    28%    23%    29%    32%    34%   64%    55%     -      -   57%   66%     -     - 

                            100%    47%    26%   27%    75%    19%    35%    14%    15%    16%    21%    55%    33%    10%     7%    27%    44%    20%   65%    35%                61%   39%             

 

White Women                  29%    30%    30%   26%    30%    28%    30%    27%    28%    35%    23%    30%    31%    28%    21%    27%    34%    28%     -      -   62%    54%     -     -   55%   65% 

                            100%    48%    26%   26%    74%    21%    32%    14%    15%    19%    15%    56%    32%    11%     6%    25%    49%    17%                64%    35%               50%   49% 

 

Non-white Men                17%    17%    16%   19%    17%    17%    15%    20%    14%    17%    16%    16%    18%    19%    28%    20%    14%    15%   31%    40%     -      -   38%   28%     -     - 

                            100%    45%    24%   31%    73%    22%    26%    17%    13%    16%    17%    50%    32%    13%    14%    33%    34%    16%   56%    44%                71%   29%             

 

Non-white Women              17%    16%    18%   20%    17%    20%    14%    19%    19%    15%    18%    19%    15%    19%    25%    19%    16%    16%     -      -   32%    41%     -     -   42%   28% 

                            100%    42%    26%   32%    69%    26%    25%    16%    16%    13%    19%    59%    27%    12%    13%    30%    38%    16%                55%    45%               65%   35% 

 

                          

 

Women at work                29%    27%    29%   32%    30%    27%    31%    33%    35%    32%    29%    29%    31%    27%    33%    25%    29%    31%     -      -   60%    56%     -     -   52%   66% 

                            100%    43%    25%   31%    75%    21%    33%    18%    18%    17%    18%    55%    32%    10%    10%    24%    42%    19%                62%    37%               48%   50% 

 

Women at home                17%    17%    18%   14%    15%    21%    13%    10%    14%    16%    11%    17%    13%    17%    14%    18%    18%    13%     -      -   36%    29%     -     -   38%   28% 

                            100%    48%    27%   24%    68%    28%    25%     9%    13%    15%    12%    58%    24%    12%     7%    29%    45%    14%                65%    33%               61%   37% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

Region 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Anchorage / Matanuska-       46%   46%    49%    44%    44%    44%    54%    46%   45%    53%   52%    48%   40%   41%    50%    46%    44%   52%    44%    44%   57%    42%    44%    47%    44%    33% 

Sustina                     100%   59%    20%    21%    38%    38%    24%    52%   38%     9%   31%    31%   14%   21%    17%    34%    45%   28%    25%    41%   33%    28%    35%    61%    33%    17% 

 

Juneau / Kenai / Kodiak      25%   26%    22%    25%    26%    25%    23%    26%   26%    21%   25%    24%   27%   27%    23%    28%    24%   22%    27%    27%   21%    26%    28%    26%    25%    28% 

                            100%   61%    16%    22%    41%    39%    18%    53%   40%     6%   26%    28%   17%   25%    15%    38%    44%   21%    28%    45%   22%    32%    41%    61%    34%    26% 

 

Fairbanks / Bush             29%   28%    28%    31%    30%    30%    23%    28%   29%    25%   23%    28%   32%   33%    27%    26%    32%   26%    29%    29%   22%    32%    29%    27%    32%    39% 

                            100%   57%    18%    24%    42%    41%    16%    52%   40%     7%   22%    29%   17%   27%    15%    30%    53%   22%    27%    42%   21%    36%    37%    55%    38%    32% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

Region 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Anchorage / Matanuska-       46%   46%   46%   47%   48%   50%   39%   48%   46%    46%    46%    44%    48%    43%    42%    51%    51%    38%    45%    52%    40%    51%    41%    50%    44%    50% 

Sustina                     100%   50%   50%   31%   30%   33%   22%   27%   18%    29%    22%    26%    24%    24%    30%    25%    19%    20%    35%    38%    18%    27%    20%    23%    59%    28% 

 

Juneau / Kenai / Kodiak      25%   25%   26%   26%   26%   23%   24%   25%   33%    24%    27%    23%    29%    25%    27%    28%    20%    30%    25%    23%    29%    20%    28%    24%    24%    29% 

                            100%   50%   50%   31%   30%   27%   25%   26%   23%    26%    23%    25%    25%    26%    35%    25%    13%    28%    35%    30%    23%    20%    25%    19%    58%    28% 

 

Fairbanks / Bush             29%   29%   29%   27%   26%   27%   36%   28%   21%    30%    27%    33%    23%    31%    31%    21%    30%    32%    30%    25%    31%    29%    31%    26%    31%    21% 

                            100%   50%   50%   29%   26%   28%   32%   25%   13%    30%    20%    31%    18%    28%    36%    17%    18%    27%    38%    28%    22%    24%    24%    19%    66%    19% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

Region 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Anchorage / Matanuska-       46%   100%      -     -    46%    47%    43%    51%    42%    46%    48%    47%    47%    53%    31%    44%    47%    52%   47%    44%   41%    53%   44%   50%   41%   51% 

Sustina                     100%   100%                 73%    23%    29%    17%    14%    16%    19%    56%    31%    13%     6%    27%    42%    20%   32%    18%   26%    22%   31%   20%   24%   25% 

 

Juneau / Kenai / Kodiak      25%      -   100%     -    25%    25%    26%    17%    27%    24%    20%    23%    26%    24%    18%    25%    28%    24%   26%    23%   30%    20%   27%   21%   25%   27% 

                            100%          100%          72%    22%    32%    10%    16%    15%    14%    50%    31%    11%     6%    27%    46%    17%   32%    17%   35%    15%   34%   15%   26%   23% 

 

Fairbanks / Bush             29%      -      -  100%    29%    28%    31%    32%    31%    30%    33%    30%    27%    23%    52%    31%    25%    23%   26%    33%   29%    27%   29%   29%   34%   22% 

                            100%                100%    73%    21%    33%    17%    16%    16%    21%    58%    29%     9%    16%    30%    36%    15%   29%    22%   30%    18%   32%   18%   32%   17% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

Party registration 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Democrat                     14%   14%    17%    14%    12%    16%    17%    15%   14%    12%   13%    14%   12%   16%    23%    14%    11%   35%    15%     3%   40%    10%     1%    14%    15%    13% 

                            100%   56%    22%    22%    32%    43%    23%    55%   38%     6%   25%    29%   13%   26%    25%    32%    37%   60%    27%     9%   75%    22%     2%    57%    35%    21% 

 

Independent / Rest           57%   55%    60%    59%    59%    58%    50%    55%   59%    64%   56%    55%   65%   55%    52%    55%    60%   59%    66%    47%   55%    76%    42%    56%    60%    62% 

                            100%   57%    20%    23%    42%    40%    18%    50%   41%     8%   27%    29%   18%   23%    14%    33%    50%   26%    31%    35%   26%    42%    28%    58%    36%    25% 

 

Republican                   29%   31%    23%    27%    29%    26%    33%    30%   27%    23%   30%    31%   23%   30%    25%    31%    29%    5%    20%    50%    5%    14%    57%    31%    26%    26% 

                            100%   64%    15%    21%    40%    36%    23%    55%   37%     6%   28%    32%   12%   25%    14%    37%    47%    4%    18%    73%    5%    15%    73%    63%    31%    21% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

Party registration 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Democrat                     14%   12%   17%   11%   17%   16%   10%   15%   16%    12%    12%    14%    19%     9%    13%    17%    20%    14%    13%    16%    12%    12%    16%    19%    14%    15% 

                            100%   42%   58%   24%   34%   33%   18%   28%   21%    24%    18%    26%    30%    16%    29%    28%    24%    24%    33%    35%    17%    21%    26%    28%    59%    27% 

 

Independent / Rest           57%   57%   56%   56%   55%   58%   61%   56%   51%    60%    54%    59%    54%    61%    59%    51%    55%    63%    55%    54%    60%    56%    62%    52%    58%    51% 

                            100%   50%   50%   30%   28%   30%   28%   26%   16%    30%    20%    28%    21%    28%    34%    21%    17%    27%    35%    32%    21%    24%    24%    19%    63%    23% 

 

Republican                   29%   31%   27%   33%   28%   26%   29%   29%   33%    28%    35%    27%    26%    31%    28%    32%    24%    22%    32%    30%    29%    32%    22%    28%    28%    33% 

                            100%   54%   46%   34%   28%   27%   25%   26%   20%    28%    26%    25%    21%    27%    32%    25%    14%    19%    40%    34%    20%    27%    17%    20%    58%    29% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

Party registration 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Democrat                     14%    17%    11%   12%    12%    21%    14%    17%    15%    13%    15%    17%    13%    15%    16%    11%    13%    19%    9%    17%   16%    18%   10%   16%   12%   21% 

                            100%    55%    20%   25%    62%    32%    30%    18%    16%    14%    19%    64%    27%    12%     9%    21%    39%    24%   19%    23%   32%    24%   23%   19%   23%   33% 

 

Independent / Rest           57%    55%    55%   62%    57%    56%    59%    57%    60%    50%    60%    59%    54%    61%    61%    59%    55%    56%   55%    60%   57%    57%   59%   53%   60%   53% 

                            100%    44%    25%   31%    73%    22%    32%    15%    16%    14%    19%    58%    29%    12%     9%    29%    41%    17%   30%    20%   30%    19%   33%   17%   28%   21% 

 

Republican                   29%    28%    33%   26%    30%    23%    27%    27%    24%    36%    25%    24%    33%    24%    23%    30%    31%    25%   36%    23%   28%    25%   31%   32%   27%   26% 

                            100%    45%    29%   26%    77%    18%    29%    14%    13%    19%    16%    46%    36%     9%     7%    29%    45%    15%   38%    15%   29%    16%   34%   20%   25%   20% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2c. Rate your feelings toward: The Permanent Fund 

 

 

 

 

                                 Q2C FEELINGS TOWARD  Q7 PFD DIFFERENCE      Q4A ECONOMIC                                   NUMBER OF                                                                    

                                   PERMANENT FUND          IN LIFE             SITUATION          Q9 USGAE OF PFD          FAMILY PFDs           IDEOLOGY            PARTY ID            ETHNICITY       

                                 =================== ____________________ =================== ________________________ ==================== ___________________ =================== ____________________ 

                                 Very  Somwht Neutrl Great/ Fair   Just a Living Get-  Barely Save  PayOff Save& Spend One    Two    3+                                                    All    Native 

                          ALL    pos-  pos-   /neg-  quite  amount little comfor ting  survi- most  credit spend most  PFD in PFDsIn PFDsIn Lib-  Moder- Conser Demo- Indep- Repub-        Non-   Amer/  

                          VOTERS itive itive  ative  a bit  /Some  /none  -tably by    ving   orAll C+Debt half  orAll family family family erals ates   vative crats endent licans Whites whites Alskan 

                          ------ ----- ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ------ ------ ------ ----- ------ ------ ----- ------ ------ ------ ------ ------ 

 

                            1004   593    187    224    400    392    199    526   394     75   270    297   155   242    159    339    472   245    265    424   271    315    374    596    347    234 

                            100%   59%    19%    22%    40%    39%    20%    52%   39%     7%   27%    30%   15%   24%    16%    34%    47%   24%    26%    42%   27%    31%    37%    59%    35%    23% 

 

Positive                     78%  100%   100%      -    84%    77%    67%    81%   76%    67%   76%    78%   80%   80%    71%    83%    77%   80%    75%    79%   78%    77%    80%    77%    78%    78% 

                            100%   76%    24%           43%    39%    17%    55%   38%     6%   26%    30%   16%   25%    14%    36%    46%   25%    26%    43%   27%    31%    38%    59%    35%    23% 

 

Negative                      7%     -      -    31%     6%     6%    11%     5%    7%    17%    9%     7%    1%    8%    12%     5%     7%    2%     7%     9%    3%     7%    10%     7%     6%     7% 

                            100%                100%    37%    32%    30%    38%   40%    18%   34%    32%    2%   28%    28%    24%    45%    8%    25%    55%   12%    30%    52%    64%    30%    23% 

 

Neutral/Negative             22%     -      -   100%    16%    23%    33%    19%   24%    33%   24%    22%   20%   20%    29%    17%    23%   20%    25%    21%   22%    23%    20%    23%    22%    22% 

                            100%                100%    29%    40%    30%    44%   43%    11%   29%    30%   14%   21%    21%    26%    50%   22%    29%    39%   27%    33%    34%    60%    34%    23% 

 

                          

 

Very Positive                59%  100%      -      -    71%    53%    47%    61%   59%    49%   56%    61%   55%   64%    54%    65%    58%   53%    55%    65%   52%    59%    66%    59%    58%    60% 

                            100%  100%                  48%    35%    16%    54%   39%     6%   26%    31%   14%   26%    14%    37%    46%   22%    25%    47%   24%    31%    41%    60%    34%    24% 

 

Somewhat Positive            19%     -   100%      -    13%    24%    20%    20%   17%    17%   20%    16%   25%   16%    17%    18%    19%   27%    20%    14%   26%    18%    14%    18%    20%    18% 

                            100%         100%           28%    50%    21%    56%   36%     7%   29%    26%   21%   21%    15%    33%    48%   35%    29%    32%   37%    30%    28%    57%    38%    22% 

 

Neutral                      13%     -      -    60%     6%    16%    22%    13%   14%    14%   14%    12%   18%    9%    14%    11%    15%   17%    15%    10%   16%    14%     9%    13%    14%    13% 

                            100%                100%    18%    46%    33%    50%   41%     8%   29%    28%   21%   16%    16%    27%    53%   31%    30%    31%   33%    34%    24%    58%    35%    23% 

 

Somewhat Negative             4%     -      -    17%     3%     3%     7%     3%    4%     5%    4%     4%    1%    5%     7%     3%     3%    1%     4%     5%    2%     4%     4%     4%     3%     4% 

                            100%                100%    29%    36%    35%    41%   46%    11%   28%    34%    3%   28%    28%    24%    41%    8%    26%    50%   17%    32%    42%    61%    29%    26% 

 

Very Negative                 3%     -      -    14%     4%     2%     4%     2%    3%    11%    5%     3%    *%    3%     5%     2%     3%    1%     3%     4%    1%     3%     5%     3%     3%     2% 

                            100%                100%    47%    28%    25%    35%   33%    28%   42%    29%    2%   27%    27%    23%    49%    8%    24%    61%    5%    29%    66%    68%    30%    18% 

 

DK/NS                         2%     -      -    10%     4%     2%     1%     1%    3%     3%    1%     2%    1%    3%     3%     2%     2%    1%     3%     2%    3%     2%     2%     2%     2%     2% 

                            100%                100%    67%    28%     5%    29%   62%    10%   11%    32%    9%   35%    23%    26%    46%    9%    32%    36%   35%    34%    31%    59%    36%    25% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2c. Rate your feelings toward: The Permanent Fund 

 

 

 

 

                                               WHITES:                                                                                                                                     EMPLOYMENT   

                                   GENDER      GENDER              AGE                   GENDER / AGE                 EDUCATION             FAMILY INCOME       GENDER / FAMILY INCOME       STATUS     

                                 =========== ___________ ======================= ___________________________ =========================== ____________________ =========================== _____________ 

                                                                                                                                                                                                 Retird 

                          ALL                White White                         Men    Men    Women  Women  HS or  Some   BA     Post   Under  $50k-  $100k  Men    Men    Women  Women  Employ /dis-  

                          VOTERS Men   Women Men   Women 18-34 35-49 50-64 65+   18-49  50+    18-49  50+    less   colege degree grad+  $50k   $100k  orMore <$75k  $75k+  <$75k  $75k+  -ed    abled  

                          ------ ----- ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ 

 

                            1004   503   500   303   293   299   256   263   181    285    218    271    226    259    330    230    170    243    361    331    205    245    225    206    610    254 

                            100%   50%   50%   30%   29%   30%   26%   26%   18%    28%    22%    27%    23%    26%    33%    23%    17%    24%    36%    33%    20%    24%    22%    21%    61%    25% 

 

Positive                     78%   77%   79%   75%   80%   76%   76%   79%   81%    75%    80%    77%    81%    75%    79%    80%    76%    81%    76%    77%    77%    76%    79%    78%    76%    81% 

                            100%   50%   50%   29%   30%   29%   25%   27%   19%    27%    22%    27%    23%    25%    34%    24%    17%    25%    35%    33%    20%    24%    23%    20%    59%    26% 

 

Negative                      7%    9%    5%   11%    4%    5%    6%    8%    8%     8%     9%     3%     7%    10%     6%     6%     4%     9%     6%     6%     9%     9%     5%     4%     7%     9% 

                            100%   64%   36%   48%   16%   22%   24%   32%   21%    35%    30%    11%    23%    39%    29%    19%    11%    31%    31%    31%    27%    31%    17%    13%    60%    34% 

 

Neutral/Negative             22%   23%   21%   25%   20%   24%   24%   21%   19%    25%    20%    23%    19%    25%    21%    20%    24%    19%    24%    23%    23%    24%    21%    22%    24%    19% 

                            100%   52%   48%   34%   26%   32%   28%   24%   15%    32%    20%    28%    19%    29%    31%    20%    18%    21%    38%    34%    21%    26%    21%    21%    66%    21% 

 

                          

 

Very Positive                59%   61%   57%   59%   60%   53%   56%   64%   67%    55%    68%    53%    63%    61%    62%    56%    54%    61%    61%    55%    64%    57%    59%    56%    56%    68% 

                            100%   52%   48%   30%   29%   27%   24%   28%   21%    26%    25%    24%    24%    27%    35%    22%    16%    25%    37%    30%    22%    23%    22%    20%    57%    29% 

 

Somewhat Positive            19%   16%   21%   16%   20%   24%   20%   15%   14%    20%    11%    24%    18%    14%    17%    24%    22%    19%    16%    22%    13%    19%    21%    21%    20%    13% 

                            100%   43%   57%   25%   32%   38%   27%   21%   14%    30%    13%    35%    22%    20%    30%    29%    20%    25%    30%    39%    15%    25%    25%    23%    66%    18% 

 

Neutral                      13%   12%   14%   12%   14%   17%   16%    9%    8%    15%     9%    18%     9%    11%    13%    13%    18%     8%    16%    15%    11%    14%    12%    16%    15%     7% 

                            100%   47%   53%   28%   30%   39%   31%   18%   11%    33%    14%    37%    16%    22%    31%    22%    23%    14%    43%    37%    18%    26%    21%    24%    70%    14% 

 

Somewhat Negative             4%    5%    3%    6%    2%    4%    3%    5%    2%     5%     6%     3%     2%     4%     3%     5%     3%     4%     4%     4%     5%     6%     2%     2%     4%     4% 

                            100%   67%   33%   46%   15%   34%   18%   36%    9%    33%    34%    18%    11%    28%    28%    28%    14%    25%    33%    32%    28%    36%    14%    13%    69%    26% 

 

Very Negative                 3%    4%    2%    5%    2%    1%    4%    3%    6%     4%     3%     *%     5%     6%     3%     1%     1%     5%     2%     3%     4%     3%     3%     2%     2%     5% 

                            100%   60%   40%   50%   18%    7%   31%   27%   35%    36%    24%     3%    38%    53%    31%     7%     7%    39%    28%    28%    25%    24%    21%    12%    48%    45% 

 

DK/NS                         2%    2%    2%    2%    3%    1%    2%    3%    3%     1%     3%     2%     3%     3%     2%     1%     2%     3%     2%     2%     2%     1%     3%     3%     2%     2% 

                            100%   44%   56%   25%   34%   20%   22%   35%   23%    18%    26%    24%    32%    38%    33%    15%    14%    32%    35%    29%    20%    15%    30%    25%    58%    26% 
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                                                        Alaska Statewide Voter Telephone Survey – March-April 2017 

 

 

2c. Rate your feelings toward: The Permanent Fund 

 

 

 

 

                                                     Q14 PFDs FOR      Q8 PF         Q25 CHANGING                                                                                                        

                                       REGION        MILLIONAIRES    PRINCIPAL   ECONOMY & RESPONDENT Q16 PRIORITY  Q4A,B       D4 NEIGHBORHOOD             MARITAL STATUS         GENDER / EDUCATION    

                                 =================== _____________ ============= ____________________ ============= ______ =========================== _________________________ ======================= 

                                 Anchor Juneau Fair-               Never  Crisis Impact Impact Impact PayTax        Serius Lower  Workng Middle Upper  Mar-  Unmar- Mar-  Unmar- Men   Men   Women Women 

                          ALL    -age/  Kenai  banks               to be  orHard me     me     little /Keep  NoTax/ Finc'l income class  income middle ried  ried   ried  ried   w/o   with  w/o   with  

                          VOTERS Mat-Su Kodiak /Bush Favor  Oppose touchd times  a lot  some   orNone PermFd End PF Troubl N'hood N'hood N'hood N'hood Men   Men    Women Women  BA    BA+   BA    BA+   

                          ------ ------ ------ ----- ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ------ ----- ------ ----- ------ ----- ----- ----- ----- 

 

                            1004    461    255   288    728    223    311    153    151    155    184    553    309    114     87    277    417    179   310    191   299    192   322   179   268   221 

                            100%    46%    25%   29%    73%    22%    31%    15%    15%    15%    18%    55%    31%    11%     9%    28%    42%    18%   31%    19%   30%    19%   32%   18%   27%   22% 

 

Positive                     78%    79%    78%   76%    79%    75%    82%    69%    80%    80%    73%    81%    71%    71%    76%    79%    78%    75%   78%    75%   81%    75%   78%   75%   77%   81% 

                            100%    47%    25%   28%    74%    21%    33%    14%    15%    16%    17%    57%    28%    10%     8%    28%    42%    17%   31%    18%   31%    19%   32%   17%   26%   23% 

 

Negative                      7%     6%     7%    7%     7%     8%     7%     8%     6%     6%     9%     5%    10%    13%    11%     6%     7%     6%    8%    11%    3%     7%   10%    7%    6%    4% 

                            100%    43%    27%   30%    71%    24%    29%    18%    12%    13%    25%    42%    44%    21%    13%    26%    44%    15%   35%    29%   14%    20%   47%   18%   21%   12% 

 

Neutral/Negative             22%    21%    22%   24%    21%    25%    18%    31%    20%    20%    27%    19%    29%    29%    24%    21%    22%    25%   22%    25%   19%    25%   22%   25%   23%   19% 

                            100%    44%    25%   31%    69%    25%    25%    21%    14%    14%    22%    47%    40%    15%     9%    26%    41%    20%   30%    21%   26%    21%   32%   20%   28%   19% 

 

                          

 

Very Positive                59%    59%    61%   57%    61%    56%    69%    41%    58%    61%    56%    65%    46%    54%    66%    58%    58%    58%   63%    56%   60%    54%   63%   57%   60%   54% 

                            100%    46%    26%   28%    75%    21%    36%    11%    15%    16%    17%    60%    24%    10%    10%    27%    41%    17%   33%    18%   30%    17%   34%   17%   27%   20% 

 

Somewhat Positive            19%    20%    16%   18%    18%    19%    14%    29%    22%    19%    17%    16%    25%    17%    10%    21%    20%    18%   15%    19%   21%    22%   15%   18%   17%   27% 

                            100%    49%    22%   28%    70%    22%    23%    23%    18%    16%    17%    48%    41%    10%     5%    30%    44%    17%   24%    19%   34%    22%   26%   17%   24%   32% 

 

Neutral                      13%    13%    14%   14%    12%    16%    10%    20%    11%    13%    15%    12%    18%    11%    12%    13%    12%    17%   13%    11%   13%    16%   10%   16%   14%   14% 

                            100%    44%    27%   30%    68%    27%    23%    23%    13%    15%    21%    49%    42%     9%     8%    26%    38%    22%   30%    16%   28%    23%   24%   22%   29%   23% 

 

Somewhat Negative             4%     4%     3%    5%     4%     4%     3%     6%     2%     4%     5%     2%     7%     5%     7%     4%     4%     3%    4%     7%    2%     3%    5%    5%    2%    3% 

                            100%    46%    17%   37%    68%    25%    24%    23%     8%    15%    24%    34%    54%    13%    15%    28%    40%    14%   32%    35%   14%    15%   42%   25%   13%   16% 

 

Very Negative                 3%     3%     5%    2%     3%     3%     3%     2%     3%     2%     4%     3%     3%     8%     4%     3%     4%     3%    4%     3%    1%     4%    5%    1%    4%    1% 

                            100%    39%    39%   22%    73%    23%    36%    12%    17%    11%    26%    51%    31%    32%    11%    23%    48%    16%   38%    22%   13%    27%   52%    8%   32%    6% 

 

DK/NS                         2%     2%     1%    3%     2%     1%     1%     2%     3%     1%     2%     2%     1%     5%     1%     2%     2%     2%    1%     3%    3%     1%    2%    2%    3%    1% 

                            100%    45%    13%   42%    72%    12%    20%    17%    24%     8%    21%    53%    15%    27%     5%    31%    48%    17%   16%    28%   47%     8%   30%   15%   41%   14% 
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